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“There are few communities in the 
United States more in need of a 
low-cost sousing program than 
Evanston.”—Suburban daily. 

As usual, it isn’t the original cost, 
it’s the upkeep. 


. 3 


The Advertising Federation will 
celebrate the twenty-fifth anniver- 
sary of the truth-in-advertising move- 
ment next June, just as the politi- 
cians unleash their presidential ad- 
vertising campaigns. And may the 
best man win. 


+ 


Wanted: Hypnotic salesman 
who knows proper method of per- 
suading food manufacturers. that 
part of $200,000,000 processing tax 
funds now being returned by Uncle 
Sam should be spent in advertising. 
Apply to any agency or publisher. 
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Ladies with husbands who have 
been reading about the extremely 
liberal allowances accorded the 
chain stores by the manufacturers 
are beginning to wonder just how 
they should apply the A. & P. tech- 
nique to their domestic problems. 
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After reading the salary list of 
the tycoons of advertising and pub- 
lishing, many an ambitious youngster 
is now shouting with new enthu- 
siasm, “Excelsior!” 


GY “Pee 


The prin¢ipal embarrassment of 
the owner of a well-publicized $100,- 
000 salary is that it’s going to be 
might tough to think up a good 
story when one of the hired hands 
demands a raise. 


>. = = 


“Pause at a newsstand some 
Wednesday,” suggests Liberty, “on 
your way to the Biltmore, the Drake 
or the DA C.,” 

And you might also drop in at 
Grayling’s if you’re on Boul Mich. 


, 9 FF 


Underwood & Underwood seem to 
be a trifle annoyed by the “stereo- 
typed posey model” who operates at 
“so-and-so much a grin.” 

Don’t blame the models, boys—it’s 
all the fault of those toothpaste ad- 
vertisers. 

v 7 FF 


Sensing the strong undercurrent 
of resentment among he-men who 
have discovered that cigarette-smok- 
ing is a characteristic feminine 
habit, the tobacco companies are 
ymce more giving their pipe-smoking 
brands a chance to do their stuff. 


v - + 
What ever became of that brash 
‘oung feller who used to write 
those rollicking pieces about the 
joys of Prince Albert tobacco and 
your jimmy-pipe? 


7,  F 
The Marion R. Gray Company 
wards prizes to its salesmen on the 
basis of a 29-point rating system pro- 
vided by executives and department 
This shows once more how 
easy it is to be a good salesman. 
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Women who are appealed to by 
inakers of Lee hats to help interest 
their boy friends probably can’t un- 
ierstand why it should be necessary 
‘o sell anybody the idea of wearing 
i hat. 

v _ 

Mr. Farmer’s ears must be burn- 
‘ng: somebody is talking about him 
Again, 

Copy Cus. 


NEW SERVICE CHARTS DEALER ACTIVITY 


1935 Newspaper Lineage Up 5.8% 


AUTOMOTIVE IS 
ONLY DIVISION 
TO SHOW LOSS 


Classified Up 11.496; Gen- 
eral Gains 2.6% 


New York, Jan. 17.—Total adver- 
tising in newspapers of 52 cities for 
1935 registered a 5.8 per cent gain 
over 1934, according to figures re- 
leased by Media Records, Inc. Total 
lineage for the twelve months aggre- 
gated 1,246,941,513 lines, the highest 
since the 1931 total of 1,464,867,677 
lines. 

Classified advertising registered 
the greatest gain over 1934 with 
11.5 per cent, closely followed by 
financial lineage with a jump of 11.4 
per cent. Total display advertising 
gained 4.6 per cent. Retail lineage 
showed an increase of 5.5 per cent, 
with department store volume 3.4 
per cent above 1934. General adver- 
tising increased 2.6 per cent for the 
year. . 


Only One Decline 


The automotive classification was 
the only one to show a loss from 
the previous year, dropping one-half 
of 1 per cent, in spite of the fact 
that there were two automobile 
shows in 1935. 

The report discloses an increase 
of 12.3 per cent in total advertising 
in the same papers for December, 
1935, over the final month of 1934. 
The greatest gain was in the finan- 
cial classification, 28.1 per cent, fol- 
lowed by general, 20.7 per cent; 
classified, 16 per cent; retail and de- 
partment store, each 9.9 per cent; 
and automotive, 3.5 per cent. Total 
display advertising increased 11.6 
per cent. (See page 22 for detailed 
figures.) 


General Electric 


Promotes Starbuck 
Schenectady, N. Y., Jan. 17.—G. H. 
Starbuck has been promoted to divi- 
sion manager in charge of institu- 
tional sales promotion, General Elec- 
tric Company. 

R. L. Gibson, manager, market re- 
search division, will succeed Mr. 
Starbuck as division manager of the 
publicity department in charge of 
industrial sales promotion. He will 
also continue to supervise market 
research activities. 


DIRECTORY OF FEATURES 
IN THIS ISSUE 
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Magazine Advertisers 24 
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the Week. 43 
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1934-35 LINEAGE AT A GLANCE 


RETAIL 5.5 
GENERAL 2.6 
AUTOMOTIVE -0.5 
FNANC TAL 11.4 
TOTAL DISPLAY 4.6 
CLASSIFIED 11.5 
TOTAL ADVERTISING 5,8 
DEPARTMENT STORES 3,4 
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0 10 20 
—Media Records, Inc. 


Will Join 


17.—The Associa- 
Railroads is lay- 


Chicago, Jan. 
tion of America 


--ing plans for an! extensive coopera- 


tive national advertising campaign 
to tell the public the importance of 
the railroad in American life. 
Objectives were outlined to the 
American Association of Railway 
Advertising Agents by Col. R. S. 
Henry, assistant to J. J. Pelley, 


president of the Association of 
American Railroads, Washington, 
x ©. 


The campaign will get under way 


within a few months, Col. Henry 
said. 
No advertising agency has been 


selected. Through the campaign, he 
said, railroads will be able to tell 
their story in a manner not possible 
for any one alone. 

He urged railroads, however, to 
continue their individual advertising. 


Builder of Industry 


The joint campaign will. promote 
the railroad as the best form of 
transportation, all costs considered, 


Railroads of U. S. 


Hands in 


National Campaign 


and as the system of transportation 
upon which American industry was 
and is built. 

Outlining conditions faced by the 
railroads, Col. Henry compared the 
large load of taxation borne by the 
railroads with that paid by other 
forms of transportation, and cited 
subsidies enjoyed by the railroads’ 
competitors. One purpose of the cam- 
paign will be to drive home to the 
public the railroad’s claim that any- 
thing which artificially diverts busi- 
ness to other forms of transportation 
than the railroads is harmful to the 


(Continued on Page 39) 


Cargill Returns 


to “Delineator” 


New York, Jan. 17.—Julian U. Car- 
gill has resigned as vice-president of 
Donahue & Coe and will become ad- 
vertising director of Delineator, S. R. 
Latshaw, president, Butterick Com- 
pany, announced today. 

Mr. Cargill spent twelve years with 
Delineator, several as eastern man- 
ager. 


Last Minute News Flashes 


to nine. 


to 1,600 kilocycles. 


vice-president. 


Pick Philadelphia for N.LA.A. Convention 


Chicago, Jan, 17.—The 1936 convention of National Industrial Adver- 
tisers Association will be held in Philadelphia, Stuart G. Phillips, advertis- 
ing manager, Dole Valve Company, Chicago, announced. 
chairman of the convention committee. 
fall, with exact dates to be fixed later. 


Mr. Phillips is 
The meeting will be held in the 


Massachusetts Asks Share of Liquor Billing 


Boston, Mass., Jan. 17.—Payment to the state of 10 per cent of all 
money received by newspapers and magazines for liquor advertising is de- 
manded in a bill filed in the Massachusetts legislature. 


Intercity Network Expanded to Nine Stations 

New York, Jan. 17.—Station WIXBS, New Haven and Waterbury, 
Conn., will join the Intercity Network Feb. 1, increasing units in the chain 
WIXBS expects to have new call letters within thirty days 
when the Federal Communications Commission extends its broadcast band 


Railway Advertising Managers Elect McGillis 


Chicago, Jan. 18.—O. J. McGillis, Great Northern Railway, St. Paul, 
was elected president of the American Association of Railway Advertising 
Agents here today, succeeding P. V. D. Lockwood, New York Central. 
Heibel, New York, Chicago, and St. Louis Railroad, Cleveland, was elected 
All other officers were re-elected. 


F. E. 


RETAIL INDEX IS 
SET UP TO AID 
MERCHANDISERS 


Relative Standing of Markets 
to Be Shown 


Chicago, Jan. 17.—With this issue 
ADVERTISING AGE launches a new in- 
dex of business activity, designed 
specifically to meet the constantly in- 
creasing demand for quick and au- 
thoritative figures on the trend of 
retail business in individual markets. 

After a careful investigation of all 
existing indices of business and of 
the many factors that go to make up 
a picture of business activity, and 
after consultation with national ad- 
vertisers, agencies, and numerous 
publishers, ADVERTISING AGE was con- 
vinced that, all conditions considered, 
the trend of retail business in any 
given community is most accurately 
reflected by retail advertising lineage 


carried by newspapers in that com- 
munity. 


Will Appear Weekly 


A query to leading newspaper pub- 
lishers in the major American cities 
for assistance in supplying the neces- 
sary statistical data for such a retail 
index brought enthusiastic response, 
with the result that the first tabula- 
tion in this new service appears in 
this issue. It will appear weekly 
hereafter, and the number of markets 
for which statistics are presented will 
be gradually increased. 

The material in the first tabulation 
in this issue gives total retail lineage 
figures for all daily newspapers in 59 
important markets for seven-day 
periods ending Jan. 4 and Jan. 11, 
1936, and corresponding seven-day 
periods of 1935. The relative loss or 
gain in retail lineage for each of 
these weekly periods, compared with 
the same week of 1935, is also shown 
for each city. 

As additional figures are collected, 
the tabulation to be presented each 
week will be enlarged to show the ex- 
act variation in retail aavertising, 
city by city, for each week of the 
preceding month, as well as for the 
week immediately past. 


Value of Service 


It is believed that this new service 
will prove of special benefit to sales 
and advertising executives and adver- 
tising agencies for two primary 
reasons: 


1 It gives a market picture for re- 
e tail activity, the type of business 
activity with which the maker of con- 
sumer goods is especially concerned; 
and it gives this picture by markets, 
rather than for the country as a 
whole, thus enabling the merchan- 
diser to take advantage of favorable 
conditions in one market, 


It is fast. No figures of com- 
e parable value in determining re- 
tail trade conditions by markets have 
ever been made available with such 
speed, so far as is known. The tabu- 
lation in this issue, for example, 
shows complete and final figures for 
the week ended Jan. 11. 
That business is continuing the 
up-swing which made 1935 the best 
year in the past half dozen is evi- 


ae be th I ee eS BEIGE ae Beret ENC sp Sai ri a Pe STN ey she SS MARE ar "iat RE Pe ia == pies eek igs Meg PARE cy on hy ee sale eS PORE Le ee eae K * Hens, Tite py; Daas te \: ao ie Ms 
aks 5 eee SE ane Se a ne, Eee ges ho el eo eer ea ha OUR See gh i Rie rahe URE Mee Me Sieger age SUPE Parr ee se : ee tee 
: $ yey Sigh ee ogee Pee =) i _ 7, ie Pe dy om 7 ‘ al 
“Saf a oe DR adie, So a aa AR. iy \obnee i ha 5 NR SL oye De ‘aes a a Se ee a aa 2c tae aoe Me de i. i ' Be i 7 sees 
Se oo, aia ior PRR 5, HR a, We cael aaa 5 nt fe iol oy * Ae Bf ae , nin 2 ‘ te te 
'*: wet oe farang . ae “dt yactys te kc 
- ® . j ZA j . — a 
ERIC 7 =< y B7e 5 ghey 
, ' So a 
; po . ‘ ; , . : : ¢ 
3 : 
- bog = 
| - a 
ae 
st 
ay, 
Pn 
5 ah? at 
ee - 
ns a a one 
LLL 
— A reer 
—— 
ae ee - 
ES, 
— | ¥ 
| 
nf 
~ Z 
a 
rs 
> a 
| 4 
oaerg 
*r = 
ee 
es | eal 
| ric... 
| = pe: 
i ON 
ae 
} Ll A 
| ‘.) 
= 
o's ; 
sonatas alae 
an 
i sem 
s 
mre 
ar ence 
| ie 
eal 
Beek 
| Po a 
ae: 
a ‘RRS 
EEE oe Sahst 
———————————————————— nn e———————— i er ne 
7 
ee 4 
a 4 
a 
s 
cal 
ee 
We) sf : 
| . 45 
| ona). 
} *y aig ra 
#4 
Bir 
Po PY peers ii - 
| , : 
a - eg ; 
~~ 
ERS 
vs % 
a 
. _— 
cae. 
is ee 
Poesrd 
as 
ae: 
| oe 
ak 
— 
| 
] a 
Maege 
sine caieliiaaiita at ittaiarkeihcaaeaneneanintalene Casein ee 
=e ——————————————————________; eee 
a 
= 
tia 
Koen 
: Tag 
ae 
\," _ % 
— 
5 :. 
| ee | 
| ea 
eee. ————— =a 
—eeSeaees=$=$qeWqaqeneeeee Seo NS —  0>>OKSOOoOoooas3S Pa 
ee . é 
° Ler 
Pe % 
ee 
ee | ee 
Po 
' | 
ee ee 
/ ; | 
a ee oe ee 
Roaee 
ee 3 
F “tee ; 
a ae 
) ae 
hy 
9° ae 
ee 
ares 
af: Mia! 
Bi: Sen 
» ne op? Pe A bel Ves ries a are e Fe Naas = ray ae PTR Fs 7 Bs oe eee Sian a Sa Fe of > Se Est ie giana a delete, Sac eb a ease) eS SS a 
F7 TS oe an PS, S| : z BE Ea gh A 5 oan ae Be Sc a ay a pens CP ae Sagem nak tS Geren: Sky cena na? See eats enim gi. eee ER RRS I ae hs ARR 2A See oh wale ae at ikl ce Saas TN ge Sea a Ain ve mar A Se 
ae Aig ae Eee TPS ie Fe aS saa adler ache a em {aa Orne -— tee ert ee nr aes hiss os epoca can : = ¢ : Nectar a ee aed eh baht shee ny cageomer Sh ee ayaa, ee pt oe Bh Pa ae a hee prea : AO Be ate gs eae ee + AS 
hi Weta ie ie pelea , a jee Sk : ie iets ee BERS, me are ‘ y oe ye ae atte a oe Eek at aks key oe ria” © ee a mee ie: Re ee pend ne aa ie ae ig aver aay 2 wes i Rese Gey B43 unr pred pees SaaS Ree ¥ cass * be . aed ~ oy, Ao 5 pec i TLS mis Pee 4 ekg fests Si pie Us. an ee 
nDNA aed Bia Not Sn” fest ee prey ae Bae ae ion pratee. a 19 i PERE tL Sis I ee een Rar autora as Cate Re Vps im Pi, ey fee ee Be ahs Tig mS ag 8 2S, ee g hp te eee eee Go ao eee 
pices ee a feta Fy ie Hee ee = id Oe au == Me Naeger ee Fra A SL et) RR NO PN tng Bue Mer i gr ma? ese Pte piv tS ge Mey eR Saat eae hc Eade a Rr Sac nei 1 POEM he Toke ae * aa py a5 : ae 
ee ek Pe: (tents ia aL Sn TY eee Sires Seen tee’ © (Mage pa Th MOUs 7a ae: erie Br “EA, She apes + FP Eel yp) 8 See eg” 2S Saawae en I AES bir <c: Maer te ek ee Af Lim's 7; Se nr = : f oye er ot hs 9 fe o: Seed Sharh Lire vee, SAenee , eee ane 


ae Se pen Yoca 
ao! at ape 


i 


mh 


v win r en 


2 


ADVERTISING AGE 


January 20, 1936 


denced by the figures presented in 
the accompanying tabulation, which 
shows that the entire group of news- 
papers carried 2.5 per cent more re- 
tail lineage during the week ended 
Jan. 4, 1936, than during that ended 
Jan. 5, 1935. 

The gain over last year for the 
second week of 1936, ended Jan. 11, 
was considerably larger, amounting 
to 5.4 per cent. The records of indi- 
vidual cities varied widely from these 
averages, however, as the tabulation 
shows. 

In examining the records of indi- 
vidual cities, it should be borne in 
mind that local conditions, such as 
the weather, special retail selling 
events, etc., may make important dif- 
ferences in the figures for any one 
week. Over an extended period, how- 
ever, such purely local conditions will 
tend to level off. 


Rooney Appointed 
Tax System Bureau, Cleveland, has 
appointed Alfred Rooney Company, 
Inc. John A. Alden is account execu- 
tive. Business publications and di- 
rect mail will be used. 


Studebaker Veteran Dies 


John F. Deacon, 78, who retired 
twelve years ago as assistant sales 
manager of Studebaker Corporation, 
died Jan. 14 at his home in South 
Bend. 


Ruling Protects 
Illustration Ideas 


Judge Joseph L. Kun, of Common 
Pleas Court, Philadelphia, granted an 
injunction and damages to Weiller 
Company, illustrators, against Bruno 
Mfg. Company. 

In competition with other concerns 
the artists submitted a series of 
sketches for display cards. They did 
not get the order, but later learned 
that a material part of one illustra- 
tion had been used. Judge Kun ruled 
that this unauthorized use was an in- 
fringement of common law copyright. 


New Whisky Bottle 


Brown Forman Distillery Com- 
pany, Louisville, Ky., has erected on 
its plant a 150-foot tower on which 
will be placed a 75-foot water tower 
built to resemble a bottle of Old For- 
ester whisky. Night illumination is 
planned. 

Moore to WFIL 

Jerry Moore has joined station 
WFIL, Philadelphia, to organize a 
promotion department. Mr. Moore 


was formerly with the Baltimore Sun, 
and WCAO, Baltimore. 


“News” Exploits School 

Atlantic City, N. J., News published 
an eight-page special section Jan. 10, 
carrying news of its first cooking 
school, held at a local theater Jan. 
15-17. 


Degenhart Dies 


Albert M. Degenhart, 45, former 
vice-president and general manager 
of Claude-Neon Displays, Buffalo, 
N. Y., died in Buffalo Jan. 8. Re 
cently he was Southern representa- 
tive of Federal Electric Company, 
Chicago. 


Mitchell with Curtis 


J. J. Mitchell has been appointed 
national field representative in the 
circulation department of Curtis Pub- 
lishing Company. He was formerly 
circulation manager of Radio Guide, 
Chicago. 


Abbott Joins McCord 
Ned B, Abbott has joined The Mc- 
Cord Company, Inc., Minneapolis, 
Minn. He was for many years one 
of the officers and principal owners 
of Randall Company, St. Paul printer. 


Dairy Account Placed 


Florence Mary Griffin, Cleveland, 
has been named to handle advertis- 
ing of Miller Gold Seal Dairy, Inc., 
distributor of fresh milk in Seal- 
cones. Newspapers and radio will be 
used. 


Walter to Rex 


George W. Walter has been ap 
pointed advertising manager of De- 
troit Rex Products Company, Detroit. 
He was formerly editor of Metal 
Cleaning and Finishing, Pittsburgh. 


*Not to geography books 
but to alert advertisers 


Des Moines, where The Register and 
Tribune is printed, has 142,000 people— 
Iowa, where The Des Moines Register 


and Tribune is read in more than 4 out 


of 10 homes, has 2,470,939. 
centrated coverage of this great state 
newspaper converts Iowa into a_ single 
sales city for able advertisers. 


Most cities the size of 


have a newspaper with about 50,000 cir- 
Covering the whole of Iowa 
better than many metropolitan dailies 


culation. 


The con- 


Tribune. 
Des Moines 


* 


cover their own cities of publication, 
The Des Moines Register and Tribune 
boasts 275,028 daily. 


Alloting “A’’, “B” or “C” schedules 
because of city population does not ap- 
ply to The Des Moines Register and 
Iowa 
paper’s city. 
manded by its billion and a half dollar 
market, inexpensively and effectively 
reached through one newspaper. 


is this unusual news- 
“A” schedules are de- 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


Week Week Week Week 
Ended Ended Percent Ended Ended Percent 
Jan. 5, Jan. 4, Gain Jan. 12, Jan.11, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
pO 224,186 208,768 —6.9 238,245 245,665 +3.2 
Birmingham, Ala.... 203,140 188,468 —7.2 451,696 456,778 +1.1 
Boston, Mass. ....... 534,657 407,027 —23.9 397,087 399,824 +0.7 
Bridgeport, Conn. 143,892 146,832 + 2.0 202,440 198,100 —2.1 
i ee 242,390 169,722 —29.9 231,826 178,206 —23.1 
Camden, Me. de ic cess 55,640 55,640 cate 61,880 58,146 —6.0 
Cedar Rapids, Ia.... 62,216 65,758 +5.7 65,674 73,038 +11.2 
Chattanooga, Tenn 78,918 74,935 —5.1 129,398 121,058 —6.4 
ee. ee 415,305 446,265 +7.5 475,329 488,003 + 2.7 
Cincinnati, O. ...... 256,357 274,313 +7.1 272,250 291,357 + 7.0 
Columbus, O. ....... 235,690 244,202 +3.5 241,174 256,249 +6.3 
Se 263,306 320,026 +21.5 303,697 373,852 +23.1 
a: See ee 209,320 214,368 + 2.4 231,826 245,756 + 6.0 
Detroit, Mich. ...... 240,720 265,108 +10.1 337,434 360,437 +6.8 
eee 81,606 74,788 —8.4 89,362 115,472 +30.3 
Evansville, Ind...... 199,080 181,664 —8.7 199,920 195,398 —2.3 
Fall River, Mass.... 47,222 48,755 +3.2 51,220 59,646 +16.4 
i a 191,786 218,262 +13.8 162,078 184,660 +13.9 
oO RE ee 65,408 72,289 +10.5 112,084 113,990 +1.7 
Grand Rapids, Mich.. 137,296 164,496 +19.4 161,896 146,496 —9.5 
Indianapolis, Ind..... 260,751 282,456 +8.3 261,078 278,304 + 6.6 
Jersey City, N. J.... 27,050 30,207 +11.7 33,423 31,402 —6.0 
Kansas City, Kans.. 32,739 32,893 +0.5 31,360 37,919 +20.9 
Knoxville, Tenn..... 134,095 178,570 +33.2 129,066 146,202 +13.3 
Little Rock, Ark.... 152,264 127,960 —15.9 131,460 130,256 —0.9 
ee 127,904 119,994 —6.2 178,668 171,066 —4.3 
Manchester, N. H.... 49,597 41,557 —16.2 56,089 60,415 +7.7 
Memphis, Tenn...... 189,924 183,260 —3.5 165,774 180,614 +8.9 
Milwaukee, Wis...... 103,613 111,615 +7.7 122,839 137,488 +11.9 
Minneapolis, Minn... 303,196 321,119 +5.9 261,233 263,570 +0.9 
New Bedford, Mass.. 22,288 22,974 +3.0 42,924 62,430 +22.1 
New Orleans, La..... 308,911 338,712 +9.6 310,736 315,075 +1.4 
Ow TOPE, DT a ses 815,747 944,053 +15.7 1,060,869 1,303,772 +22.9 
Brooklyn, N. Y...... 91,336 89,939 —1.5 113,207 115,918 + 2.4 
sd) a ee 146,398 132,174 —9.8 155,526 175,098 +12.6 
Oklahoma City, Okla. 181,314 177,884 —1.9 164,626 185,934 +12.9 
a Se) Sr 189,756 189,448 —0.1 175,812 178,164 +1.3 
Philadelphia, Pa..... 499,120 451,508 —9.9 546,423 502,939 —7.9 
Phoenix, Arig. ...... 127,274 130,494 + 2.5 114,296 126,938 +11.0 
Pittsburgh, Pa....... 362,110 351,596 —2.9 388,500 380,534 —2.0 
PertianGd, OFre......0.. 212,758 166,894 —21.0 181,762 189,490 +4.2 
Providence, R. I..... 165,756 153,915 —7.1 187,857 166,667 —11.2 
SS Se re 59,570 74,634 +25.2 74,214 73,304 —1.2 
Richmond, Va........ 170,044 175,630 +3.2 200,998 206,934 +2.9 
Oe a SG ee a a nafs 293,768 312,324 + 6.3 
Rock Island-Moline.. 185,640 242,270 +30.5 107,282 132,090 +23.1 
Sacramento, Calif.... 190,635 209,773 +410.0 168,399 219,048 +30.0 
San Antonio, Tex.... 93,280 117,012 +19.0 80,521 114,947 +42.7 
San Diego, Calif..... 234,908 276,346 +17.6 231,812 285,796 +23.2 
OS ee ear 129,925 145,847 +12.2 
Spokane, Wash...... 107,349 125,227 +16.6 112,924 141,712 +25.4 
wt. Levis, Mo........ 265,125 256,530 —3.2 265,925 271,605 +2.1 
St. Paul, Minn....... 242,462 271,988 +12.2 226,945 223,824 —1.4 
Syracuse, N. Y...... 145,306 127,837 —65.1 161,784 176,926 +9.4 
Tacoma, Wash. ...... 75,068 120,386 +60.4 104,118 101,710 —2.3 
i | ', , | Saree 173,614 128,046 —26.2 201,082 186,578 —7.2 
Washington, D.C.... 524,747 567,751 +8.2 498,211 544,030 +9.2 
Worcester, Mass..... 171,640 173,208 +0.9 192,738 176,484 —8.4 
Youngstown, O....... 102,252 126,623 +23.8 208,642 164,350 —21.2 
yc | Sr ee Aare 11,138,676 11,414,169 +2.5 12,489,327 13,169,835 +5.4 


Pauley Promoted 


James H. Pauley has been ap- 
pointed general sales director of 
Sharp & Dohme, Philadelphia. He 
has been director of biological sales. 


Joins Fones Brothers 


Melvin H. Thompson has_ been 
named sales promotion manager for 
Fones Brothers Hardware Company, 
Little Rock, Ark. 


Heminway to WOR 


C. Stuart Heminway has joined 
WOR, Newark, N. J. He was former- 
ly with Fortune, The American 
Weekly and Judge. 


Advertises Boat Show 


Charles J. Cutajar, New York, 
who has handled advertising of the 
New York Motor Boat Show for 
many years, will again be in charge 
this year. The show will be held 
at Grand Central Palace starting 
Jan. 17. Newspapers will carry most 
of the copy in the enlarged cam- 
paign, the remainder of the budget 
going to boating magazines, radio 
and outdoor advertising. 


Account for Ayer 


The Window Shade Institute, New 
York, has appointed N. W. Ayer & 
Son, Philadelphia, to direct adver- 
tising. 


6,018,297 with St. Louis Globe-Democrat 
6,072,675 with St. Louis Post-Dispatch 
6,271,641 with both St. Louis papers 
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January 20, 1936 ADVERTISING AGE 3 - 
| Howto Sell Goods! J 
| \At | Why laughs, loves, thrills and . ; 
: : tears have built the greatest - 
: | S audience on earth for Adver- 
. tisers in THE COMIC WEEKLY 


“IT CARE NOT WHO MAKES A NATION'S 
LAWS, IF I CAN WRITE ITS BALLADS.” 


—THE FARL OF CROMARTY, 1749 


EHIND this old saying is the same sound principle of human nature 
B that has made THE COMIC WEEKLY what it is—to the public 
and to the advertiser. 

By providing laughs, loves, thrills and tears, THE COMIC 
WEEKLY which is distributed through the 17 great Hearst Sunday 
newspapers, has built the largest weekly reading audience on earth. 

It provides these great emotional forces, not in ballads, of course, 
but in modern pictorial entertainment that everybody understands, 
by the highest paid talent in the world. 

Its heroes of romance, of pathos, of comedy and high adventure 
are among the most widely known and best-loved personalities of our 
day—Skippy, Tillie the Toiler, Mickey Mouse, Jiggs and Maggie, 
Flash Gordon, the Little King, Pop-Eye, Barney Google, the Katzén- 
jammers—to mention only a few. ha 


More than 20,000,000 readers 


DWM RH EB MMWOHSONNNMOSCHHOS ALOK H OOD IWO 


4 That is why THE COMIC WEEKLY—the only national publication 
- of its kind—has produced for advertisers results seldom equalled by 
he any medium even in prosperous times. 
a“ THE COMIC WEEKLY is welcomed—yes, eagerly looked for— 
in more than 5,500,000 homes every week in the year. 
“ More than 20,000,000 individuals read it—and of this number, 
or many millions are adults! As for the juvenile audience, you get at 
ta least 99% coverage—and the influence of the coming generation on 
ng family purchases must be reckoned with. 
~ A four-year record of results has won many new advertisers to 
et THE COMIC WEEKLY. But those that pioneered still use it—for 
” they have known from the start of the value of this great medium — 
and why Loves, Laughs, Thrills and Tears help them to sell their goods. 
Full color back-covers are $17,500—inside color pages are $16,000. 
i The wealth of pertinent information available will reveal interest- 
are ing possibilities with respect to the product or service that you have 


for sale. To get it, phone COlumbus 5-2642 in New York, or 
Superior 6820 in Chicago. 


THE COMIC WEEKLY 


Everybody Reads The Comics 


959 Eighth Avenue, New York City... Palmolive Building, Chicago 


— we oe a 


THE WANDER COMPANY 
ACCEPTS NO ADVERTISING ALIBIS 


The Wander Company’s advertising of Company toorder a test page for Ovaltine 


accurately keyed and carefully checked. 
Each advertisement must produce profit- 
able results. 
Late in 1931 the Ovaltine campaign for 
1932 had been approved, and the adver- 
tising budget allocated. 
Attention was drawn to The Comic 


i‘. Weekly—a new medium for advertisers, 


but one which had already established an 
amazing record during the few months 


a e that it had been available for general 


merchandise advertising. 
This record prompted The Wander 


Ovaltine, the famous Swiss food drink,is to run in the issue of January 31, 1932. 


After the returns from this page were 
checked, five additional pages were 
ordered for the balance of 1932. 

Six pages were used in The Comic 
Weekly in 1933, thirteen in 1934, thir- 
teen in 1935, and the first Ovaltine page 
in 1936 appeared in the issue of Jan. 5th. 
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January 20, 1936 


Starch and declares for the com- 
mittee’s method of evaluating radio 
programs on voluntary expressions 


regarding them and a study of cor- 
respondence from people all over 
the country 


who unburden them- 
selves to the committee. 


The writer of the article questions 


the practice of basing opinions on 
results of surveys confined to 
-The signi-| listeners who have telephone serv- 
surveys oOfj/ice. She said that the committee re- 


Selection of Field 


New York, Jan. 15. 
ficance of commercial 


radio listeners is highly discounted|ceives letters from communities 
by Luella S. Laudin, editor, in the} which do not even show on the map, 
January “Radio Review,” published|/and that a quiet survey made last 


by the Women’s National Radio 
Committee. 
Miss Laudin directs her criticism 


particularly at Messrs. Crossley and 


year among “shut-ins, who represent 
radio’s most constant audience,” pro- 
vided findings totally at variance 
| with all the published conclusions 


about radio tastes of this audience. | 
Based on these experiences, the com- | 


mittee, it is declared, will continue 
to use its own yardstick in measur- 
ing radio programs. 

In commenting on current offer- 
ings, the publication states that Phil 
Baker has “caught up with and sur- 
passed Jack Benny,” and that the 
commercials on the Pepsodent pro- 
gram are driving listeners away 
from their favorite Amos 'n’ Andy. 


Vocafilm Organized 


Vocafilm Corporation, 
Cleveland B. Chase Company, New 
York, has been organized to handle 
the former’s slide film interests. The 
parent company will devote its ..- 
terests primarily to radio produc- 
tions. 


affiliation of 


| 


Air New Product 


Electrically transcribed radio pro- 
grams, on thirty stations, featuring 
a lecturer on charm, will advertise 
Phillips Milk of Magnesia face 
creams. Business publications will 
also be used. Thompson-Koch Com- 
pany, Cincinnati, is in charge. 


Exhibit Features Book 


An exhibition showing details in 
the planning and making of “A 
Papermaking Pilgrimage to Japan, 
Korea and China,” by Dard Hunter, 
is open at Pynson Printers’ offices, 
New York. The book, limited to 370 
copies, contains samples of paper 
and is the first work of its kind, 
it is believed, devoted to Oriental 
contemporary papermaking and its 
multiple uses for clothing, shelter 
and other services. 


ANNOUNCING 


OU 


of men and women will want to 


can be sure at least one group 


buy your fancy new motor-boat 
(vacht, yawl, ketch or schooner). 
Who are Well, 
same active, keen people who buy 
‘They 
trend-setters. 


are the people other people COpY. 


Sell them frst, and you'll fnd hun- 


they! they're the 


other new things first. are the 


style-setters, the They 


dreds of sales following after. 
How do you do it: 
Listen to your advertising agent: 


‘Use The New Yorker. 


It’s a na- 


a mapper gf 


tional weekly with a selective circula- 
tion of more than 127,000. It goes to 
men and women who are keen to be 


hrst and buy first—and who read it 


thoroughly!” 


These 127,000 people—in New 
York, and in other big towns—look 


The New Yorker 
news of new things. 
mascara. 
Kace powder 
anything. 

Why 
hrst: 


THE 


NEW YORKER 


2E WEST ga5th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 


PUT LT-PUTT-PUTT 
PUT LT-PUTT-PUTT 


each 
Motor-boats or 
‘Trips south or toothpaste. 


or furniture. 


not sell them your 


week for 


Almost 


product 


Oo SOCLOW 


PUBLISHERS HIT 
WESTERN UNION 
SAMPLE SERVICE 


Richmond, Va., Jan, 15.—Virginia 
Press Association and the Western 
Union Telegraph Company are en 
tangled in a dispute over Western 
Union’s distribution of handbills, 
samples, and other advertising 
matter. 

Letters have been exchanged on 
both sides, and the matter will prob. 
ably be an issue at the annual meet- 
ing of the association which starts 
here tomorrow. 

The publishers view Western 
Union’s door-to-door enterprises as 
“extra-curricular activities,” outside 
the proper scope of a telegraph com- 
pany, impairing its own efficiency, 
and constituting competition with 
newspapers, large users of telegraph 
facilities. 

When Western Union thus com- 
petes with newspapers in the ad- 
vertising field, it lessens the ability 
of newspapers to use basic services 
upon which continued existence of 
Western Union depends, the associa- 
tion contends. 


Exchange of Letters 


This point of view was made plain 
in a letter sent by Raymond B. Bot- 
tom, publisher of the Newport News 
Press, and president of the Virginia 
Press Association, to W. G. Sale, 
Atlanta, Ga., Western Union’s dis- 
trict superintendent for Virginia. 

Mr. Sale replied that practically 
all the advertising Western Union de- 
livers is distributed by national con- 
cerns which also use newspapers ex- 
tensively and that in his opinion 
they use the hand delivery service 
as an adjunct to their newspaper 
advertising. 

If advertisers want distribution 
service they can secure it elsewhere 
if not provided by the telegraph com- 
pany, he argued. 


Henry Decker, Agency 


Pioneer, Dies In East 


Henry Decker, president and di- 
rector of Henry Decker, Ltd., New 
York advertising agency, died Jan. 
11 after a brief illness. Not active 
in the business during the past ten 
years, though maintaining an asso- 
ciation with it, he was 80 years of 
age. 

Henry Decker, Ltd., was formerly 
the Charles H. Fuller Agency, one 
of the foremost advertising organiza- 
tions of its day. 


Spot Radio on Citrus 


The advertising campaign of the 
Florida Citrus Commission was ex- 
panded this week by inauguration of 
recorded five-minute radio programs 
over twenty-six radio stations east 
of the Mississippi river, where news: 
papers have been carrying the or- 
ange, grapefruit and tangerine copy 
Ruthrauff & Ryan, Inc., is directing 
the work. 


Golfing 


No back covers 
available for 1936. 


Camel's got them all. And 
our wind is great. 

Can we use some of it telling 
you about 300,000 circulation 
that’s all solvent and spend- 
ing? 

Published April to August in- 
clusive. 
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ADVERTISING AGE 


When Does a Market Really Become 


a Market and Not Merely the Topic 
of an Advertising Solicitation ? 


Is it a matter of money? And to what degree? 
How much money does a family have to have to 
buy any of the ordinary innumerable things that 


manufacturing America has for sale? 


During the past few years the sale of ten dollar 
hats and two dollar neckties fell off so frightfully 
that it became the subject of general comment. 
Now, it is to be assumed that hats at ten dollars up 
will be largely found on the executive heads of 
America, and that ties from two dollars up will 
go around about the same necks. 


And it may also be assumed, turning for a 
moment to the automotive world by way of a good 
example, that Alfred Sloan, Jr., of General Motors 
or Edsel Ford or Walter Chrysler never really got 
down below the price of a hat or a tie, even when 
the automobile business was at its worst. 


Recently, moreover, the sale of ten dollar hats 
and two dollar neckties has been coming back with 
a rush, especially in Detroit. So it is safe to say that 
a number of these and other important executives 


have been going to their haberdashers once more. 
&*« & « 


It is quite evident, therefore, that money of itself 
is not the motivating factor in the making of a 
market, even at the very top of buying capacity. 

Given any reasonable degree in the capacity to 
buy, what then is that motivating factor that makes 
a market? 


That motivating factor, of course, is the condi- 


tioning of the mind of the individual or the mass 
to the desire to buy. 


The executive heads of America stopped a lot 

of their personal purchases, not because they didn’t 
. id ee . 

have the price of a hat but because conditions were 


so upset that they didn’t desire to BUY a hat. 
kkk 


And what is true of our class is true of our 
mass. As conditions have become better—better in 
mind and not merely in the pocket-book—desires 
have increased and sales charts have taken a rising 
curve. 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


Macfadden publications have always understood 
this. For fifteen years in every Macfadden publica- 
tion the conditioning of the mind to a desire to 
buy has been fostered consciously and constantly. 


That has been the cooperative job we have under- 
taken. To keep the boat steady, to keep the faith 
of a great mass of people in the new American ideal 
of a participating mass, to hold the old tenets of 
faith that right is right, that the home must be 
preserved, and that there is inherent virtue in virtue 


itself. ae et 


You know, you can do an awful lot with a circu- 
lation of six million readers. You can create either a 
market or a revolution, depending entirely upon the 
condition of your own mind and your own faith in 


your own America. 
kee tk 


And what is most fortunate of all is that this 
“keeping of the faith” is a successful attitude to 
take. Those businesses that have never lost faith in 
their own America are the ones that are coming 


back first. 


Macfadden publications, because of this same 
faith, now have the largest voluntary* magazine 
circulation in the world. They have acquired this 
position practically without taking a single reader 
from any other publication. They have built vir- 
tually a new field and a new market, the largest 
field that has ever been uncovered, the largest single 
market that has ever been developed. 


The Macfadden market, therefore, is a real factor in the 
affairs of manufacturing America, and not merely the subject 
of a theoretical advertising solicitation. It represents a long and 
continuous effort toward the welding of an enormous number 
of people into a cohesive, coherent, responsible buying power. 
It is the only large scale effort we know of wherein a publisher 
from his side has consciously paralleled the efforts of manufac- 
turers from their side toward broadening the base of consump- 
tion in the mass field of America. 


If manufacturing America wants to be sure of definite 
returns from that market which it has paid so much of its own 
money to develop and given so much leisure to create, there 
is only one great mass group in that field to which it can make 
a confident bid for trade. No other important magazine pub- 
lisher has consciously sought this field. No other magazine 
publisher has consciously developed it. 
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_ The greatest survey of a particular market ever made by a 


publisher...reaching 16,808 families out of a possible 150,000... 


‘ returns from every state in the Union...a record response of 11.27 
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ADVERTISING AGE 


t| Foods do 2,000,000 Famzlies buy ; 
...and what prices do they pay? & 


Nationwide Fawcett Survey reveals for the just time 
complete food buying habits of tremendous mass market 


How would you like, Mr. Food Manufac- 
turer and Advertiser, to be in 2,000,000 
kitchens when food marketing lists are being 
made out? How would you like to listen to the 
dining room conversations of one-fifteenth of 
the country’s families when brand preferences 
are being discussed? 

The great Fawcett Survey, just completed, 
answers all these questions . . . takes you into 
the kitchens and dining rooms of the richest 
prospects for food advertisers—the mass mar- 
ket of America! Here is a survey so broad in 
its scope that it truly represents the 2,000,000 
women who make up the Fawcett audience. 

For the first time, here is concrete informa- 
tion on buying habits and price range of one 
particular type of families — the families who 
do the bulk of America’s buying! Here are 
2,000,000 women whose average age is 25.5 


years. 80% of them spend family incomes of 


2,000,000 FAMILIES 


What are their brand prefer- 
ences ... how much do they 


pay ... what foods do they 


consider essential? 


$3,000 per year, or less. More than 97% of them» 
are wage earners themselves, or wives or elder 
daughters of wage earners. Here are no inflated 
incomes to boost the average; here are no un- 


employed to lower the average — here is the true 


average, the market you must sell to attain your 


maximum volume of business! 

Complete, easy-to-read tabulation of this 
nationwide survey is ready now, in the book 
“The Age of Profit for Food Advertisers” — 
(two more volumes, on “Drugs and Cosmetics” 
and “Household and General,” will soon be 
released). Send for your copy today, to the 


nearest Fawcett office. 


Fawcett Women’s Group 


1501 Broadway, Paramount Bldg., New York City @ 


360 N. Michigan Ave., Chicago, Illinois 


@ Simpson-Reilly, 1014 Russ Bldg., San Francisco, California 


Simpson-Reilly, 536 S. Hill St., Los Angeles, California 
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ADVERTISING AGE 


Make Up from 
Back to Front 
in ‘Household’ 


Chicago, Jan. 16.—Adding to the 
complexities of the modern world, 
already somewhat bewildered by new 
streamlined automobiles which ap- 
pear to be moving backward, Nelson 
Antrim Crawford, editor of House- 
hold Magazine, has brought out a 
magazine with a reverse gear. 

The February issue of Household 
introduces an innovation in the edit- 
ing art—starting of fiction at the 
back of the magazine, and continu- 
ing it to the center. 

“Something Extra for Midnight,” a 
short story by Robert Tod Struck- 
man, begins on page 56, the page 
facing the inside back cover, skips 
backward to page 30, and closes its 
career on pages 31 and 32. Make-up 
of the rest of the issue is “normal,” 
however. 

This placement of fiction is the first 
of its kind, Mr. Crawford said today 
in the Chicago offices of Capper Pub- 
lications, Topeka, Kans. 

Mr. Crawford believes the de- 
parture will be useful in making a 
magazine of interest from beginning 


to end, a matter of concern both to 


publisher and advertiser. Compli- 
ments have already come from sev- 
eral advertising agencies and other 
sources, he said. 

The Household editor plans to con- 
tinue to start one story on the page 
facing inside back cover in future 
issues. The idea for this make-up 
developed some time ago, he said. 


“Record” Adds Editors 


James M. Fitch, Jr., architect, 
former director of population statis- 
tics of the Tennessee State Plan- 
ning and Zoning Commission, F.H.A. 
Low Cost Housing Division, has 
joined The Architectural Record, 
New York, in an editorial capacity. 
Gene Hawley has assumed charge 
of format for the Record and Real 
Estate Record, 


To Show “New Frontiers” 


A two-reel institutional motion pic- 
ture, “The New Frontiers,” has been 
produced for Westinghouse Electric 
and Manufacturing Company, cover- 
ing fifty years of achievement in the 
electrical field. Tom Lewis, Cleve- 
land radio announcer, delivers the 
off-screen narrative. Audio Produc- 
tions, Inc., produced the feature, 


Cox With Agency 


Gerard H. Cox, Jr., recently with 
a Brooklyn department store and 
formerly in special agency research 
work, has joined O’Dea, Sheldon & 
Co., New York. 


Jersey Laundry Men 


Unite for Broadcasts 


For what is believed to be the first 
time in the New York area, laundry 
owners have arranged a cooperative 
advertising program in the form of 
26 broadcasts over Station WOR, 
Tuesdays and Thursdays from 2.15 to 
3 p. m. and Saturdays at 11:45 to 
12:30. 

Forty New Jersey laundry owners 


are sponsors. Martha Deane, com- 
mentator on women’s affairs, will 
conduct the programs, occasionally 


making remarks on the advantages of 
modern laundry service. This is be- 
lieved to be the first cooperative ad- 
vertising effort of laundry owners for 
some years. 

The committee in charge consists 
of T. F. Crowley, Union Laundry, 
Newark; Lambert Petzinger, Little 
Falls Laundry, Little Falls; William 
Dean, Consolidated Laundries. Frank 


Presbrey Co., New York, is the 
agency. John H. Miller is account 
executive. 


Adopts New Crest 

A new crest, showing a doorman 
saluting, has been developed by Na- 
tional Hotel Management Company, 
Inc., New York, for use in newspaper, 
magazine and outdoor advertising 
and sales promotion literature in 
1936, according to Peter Hilton, gen- 
eral advertising manager. Ralph H. 
Jones Company designed the crest. 


The Philadelphia Inquirer 


PENNSYLVANIA’S GREATEST MORNING NEWSPAPER 


This Almost Equals the Circulation of 
the Two Evening Newspapers Combined 


NEWSPAPER A 


Schering Corporation, 


Bloomfield, 


N. J., developed this interesting 


container for sampling a drug convention. The recessed platform 
which frames the sample has been found practicable for more exact- 


ing use. Levenson Bureau, 


Philadelphia, is the agency. 


Tobacco Firms 
Again Discover 
Man with Pipe 


New York, Jan. 15.—The intense 
rivalry existing between major to- 
bacco companies again is being dem- 
onstrated in the realm of pipe to- 
bacco, with R. J. Reynolds Tobacco 
Company pitting a “try twenty” 
campaign against an ingenious pack- 
age developed by American Tobacco 


Company. 
This burst of activity indicates 
that the truce in the smoking to- 


bacco field was a temporary one ana 
that pipe smokers are to be the sub- 
ject of considerable attention from 
now on. 


Reynolds is again promoting 
Prince Albert with the slogan 
which was famous a decade ago: 


“The national joy smoke.” 


Bite Is Removed 

American is putting its thunder 
to work for Half & Half, asserting 
there is no bite either in the tobacco 
or the “telescope tin,” which “gets 
smaller and smaller” as its contents 
are used. “No bitten fingers as you 
reach for a load, even the last one,” 
says copy prepared by N. W. Ayer 
& Son. 

After tests in selected territory, 
Prince Albert copy has been re- 
leased to a large list of general mag- 
azines and farm papers by William 
Esty & Co. 

“Smoke twenty fragrant pipefuls 
of Prince Albert,” urges the copy. 
“If you don’t find it the mellowest, 
tastiest pipe tobacco you ever 
smoked, return the tin with the rest 
of the tobacco in it to us at any 
time within a month and we will 
refund full purchase price, plus 
postage.” 


Business Press 
of Advertising 
in Radio Series 


New York, Jan. 16.—Four advertis- 
ing publications — ADVERTISING AGE, 
Printer’s Ink, Advertising & Selling, 
Tide—and the Mutual Broadcasting 
System inaugurate a_ distinctive 
series of weekly programs, titled 
“Understanding Advertising,’ de- 
voted to the background of advertis- 
ing, its human side and its service 
to the public. The series will begin 
January 18 from 4:45 to 5:00 p. m., 
over WOR and the Mutual Broadcast- 
ing System. 

Each publication will prepare six 
consecutive programs, starting with 
Printers’ Ink and concluding with 
Tide. The series ends June 27. The 
purpose of these broadcasts is to pro- 
vide business men with merchandis- 
ing and selling ideas and also to 
give the general public an apprecia- 
tion and knowledge of advertising, 
its history and its benefits to the con- 
sumer, 

Roy Dickinson, president of Print- 
ers’ Ink, will start the series. The 
programs will show unusual uses of 
advertising, its contribution to the 
public welfare, some of the human 
stories of advertising, trade-marks, 
slogans, and present-day problems 
affecting advertisers and _ business 
men generally—‘Understanding Ad- 
vertising.” 
| The committee arranging the series 
is composed of Roy Dickinson and 
Leonard Lewis, of Printers’ Ink: 
F. C. Kendall and James Tyler of 
Advertising € Selling; G. D. Crain, 
Jr., and Kenneth C. Crain of ADVER- 
rIsING AGE; Dexter Masters and S. 


H. Walker of Tide, and Alfred J. Mc- 
Cosker of the Mutual Broadcasting 
System. 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 


bound Sth edition of ‘Reserve Illustrations. "’ 


Over 


1000 subjects, covered by model releases, ready to us¢ 
Catalogue also on approval (U.S. only) if you prefer. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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The Official Records Tell 


the Story in Brief 
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The 


Winter Months Do Not Bring a NOTE: On Monday, January 13, 1936, the 
Closed Season on Work or Buying ! 


Weather Bureau records, dating back 44 years 
in Oklahoma and 39 years in North Texas, are 
indicative of the mild winters in this area, , 
Here are the figures: 
Oklahoma North Texas 
(44-year (39-year 
record) record) 
Janwmary «6... 38.4 36.0 
February ..... 41.0 38.0 
errr 50.6 47.0 
April 258 60.3 56.0 


4-month average 47.6 44.5 


temperature in Oklahoma City reached a high 
of 63 degrees. 


Winter is winter in name only in Oklahoma and North Texas. While icy blasts force the 
farmers of the north and east to abandon farm work and regular trips to town, their South- 
western cousins are in the field with tractor and plow; they are putting in new sections of 
fence; they are laying concrete, and they are putting their farm tools in shape for their spring 


planting. 


And of the greatest interest to advertisers they are rolling along snow-free highways to sell 
their livestock and cotton and the wheat which has been in storage, returning home with 
groceries, clothing, farm equipment, radios and not infrequently with a new car or a new 


truck .. . or both. 


1935 showed a pleasing increase in farm business for the merchants of Oklahoma and North 
Texas. A field check-up the week of January 6th, 1936, shows that these increases are still 
going on. ‘Twenty-three automobile dealers in Oklahoma report that since November Ist, 


1935, more than 37% of the new car sales have been to farmers. 


Crop prospects for 1936 are better than at this same time in any of the past four years among 
these Southwestern farmers. They are buying and no time is more favorable for cultivating 


their business through advertising in The Farmer-Stockman. 


FARMER-STOCKMAN 


OKLAHOMA CITY, OKLAHOMA 


Now more than 225,000 circulation—Thoroughly covers Oklahoma and North Texas 
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Significance of Advertising 
Trends 


“ADVERTISING AGk was the first pub- 
lication in the advertising field to 
recognize the importance, from the 
standpoint of indicating business 
trends, of advertising statistical in- 
formation. Consequently, during the 
more than six vears that ApvERTISING 
AGE has published, we have 
more complete statisti- 
cal picture of the trend in advertis- 
ing volume than any other publica- 
tion. This information has been re- 
garded as sufficiently important to 
deserve a place on the financial 
pages of the leading newspapers of 
the country, and to be 
the leading news services to 
members and 

We have 
time to develop a specific 
the advertising 
which would 


been 
presented a 


carried by 
their 
subscribers. 

been seeking for some 
factor in 
Statistical set-up 


have special signifi- 


cance for national advertisers.  <Ad- | 


vertising volume as a 
tising appearing in all 
tainly has great 
value in 


media, cer- 
importance and 
indicating general trends. 
However, it has less immediate sig- 
nificance than 
such as 


some other tactors, 
activity. Retail 
shown by depart- 
figures and similar iso- 


lated factors, but there has not been 


retail 
volume is often 


ment store 


a particularly good statistical meas- | 


ure of the situation in the retail mer- 
chandising field as a whole. 

We believe that voiume of retail 
newspaper advertising comes nearer 
to reflecting this situation than any 
other single factor either in or out 


of advertising. First, it is highly re- 


whole, es- | 
pecially the volume of general adver- | 


sponsive to changes in conditions; 
and second, it is a reliable indicator, 
since advertising today is an indis- 
pensable element in retail merchan- 
| dising. 


Indicating changes in retail 
volume from week to week and 
/month to month should, therefore, 
| be tremendously valuable to national 
advertising executives in pointing 
out variations in the market situa- 
tion in all important major markets, 
pene also in suggesting unusually ac- 
tive which should justify in- 
| creased sales and advertising effort. 

Through 


spots 


cooperation of leading 
newspapers of the country this serv- 
lice has now been set up, and is be- 
ing published beginning with this is- 
; sue. It is not to be presented as a 
technical = statistical 
sense of being 


chart, in the 
weighted and 
seasonal and other fac- 
tors, but is a direct comparison of 
volume now with the corresponding 
period of last year, and with the im. 


cor- 
rected for 


mediately preceding weekly periods. 
While this method is subject to in 


accuracies based on temporary local 
| conditions, including the weather, it 
will reflect actual retail activity as 
measured by advertising volume, 
and will permit the reader to make 
his own interpretation § of 
usual variations. 
We believe that 


any un- 


this new weekly 
feature will be useful to our readers, 
It represents a carefully planned ef 
fort to apply advertising statistics to 
the practical needs of the executive 
who is planning merchandising on a 
Irene scale. 


Comments and sug: 
gestions will be welcomed. 


Political Advertising Ethics 


Political controversy is raging to- 
day in the United 
before for at least forty vears. 


States as never 
You 
would have to go back to the days 
of the free silver campaign of Bryan 
and McKinley to. find 
widely opposed, and 
strongly developed. 


opinions so 
feeling so 


With a highly important presiden.- | 


tial election just ahead, the develop. 
ment of favorable public sentiment 
becomes the prime responsibility 


and objective of the party managers. 


Every legitimate method of reaching | 


g@nd influencing public dpinion is 
therefore to be considered and used 
as conditions permit and justify. That 
advertising should and will be used 
on a larger scale than ever before 
seems to be certain. 


Broadcasting is a recognized me- 


advertising. While 


speeches are 


| dium ot many 
| political broadcast 
without charge, as part of the activi- 
ties of the chain or 
public 


station “in the 
convenience and 
other political broadcasts 
have been made with the time paid 
for by the interested party, and with 
the announcements so framed as to 
indicate the commercial character of 
(the program. We can see no ob- 
| jection to this policy for all legit- 
imate forms of political advertising. 

The radio field occupies a_ pe- 
culiarly delicate position with refer. 
ence both to the public and the 
government which licenses it, but 
we believe that policies on this sub 
ject should properly be framed with 
.veference primarily to the 
interest. 


interest, 


necessity,” 


public 


GOOD SALESMAN 


WINS PROMOTION 


DUCE - 


THIS EASY WAY 


Chicago Herald and Examiner 


"I'm the new demonstrator—the other fellow got a job as thin man 
in a circus!" 


Voice of the Advertiser 


Wanted: New Name 
for Old Method 


To the Editor: The article on “let- 
terpress” printing, in your issue of 
January 6, is very’ interestingly 
handled. Those concerned with this 
branch of the printing art are fully 
justified in springing to its defense. 

However, before any extensive edu- 
cational campaign is attempted it 
seems to me that the various organi- 
zations concerned should agree upon 
u better name than “letterpress.” 

Just why this meaningless and al 
together unworthy cognomen = was 
ever fastened upon the particular re- 
producing process which it purports 
te describe, | do not know. But it is 
a name that has almost nothing in 
its favor--especially from the view 
point of those whose only dealings 
with printing are that they buy some 
of it trom time to time. 

The brains of the printing press 
and typesetting machine manufactur- 
ers, photo-engravers, electrotypers, 
printers and others should first be 
set to the job of agreeing upon a 
decent name for this time-honored 
process. 

ALBERT L. GALE, 
Gale & Pietsch, Inc., Chicago. 
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How Lithographers 
Developed Business 


To the Editor: The article on page 
S of the January 6 issue of ADVER- 
HistNG Ace entitled “Many 
Spring to Aid of Letterpress,” and 
your helpful editorial on page 10, 
under the heading “What's Happened 
to Letterpress?” are extremely inter- 
esting. Louis Flader, one of the ablest 
of all association executives, reiter- 
ates more or less what he had to say 
at the 59th annual convention of the 


Interests 


American Photo-Engravers Associa- | 
tion, 
As Al Smith would say, in the 


interests of keeping the record 
straight, “Js letterpress printing the 
only process that produces visual ad- 
vertising with accuracy and exact- 
ness; clean-cut, pleasing to the eye, 
easily readable, and therefore, most 
readily accepted by the mind?” 

On this question there could be 
manv columns written which would 
be of little use, except for sophomoric 
debating purposes! Offset-lithography 
has been purchased by discriminating 


|advertisers because they thought it 
| was “more pleasing to the eye.” Some 
| photographers have specialized in 
|out-of-focus photography, considered 
| by many extremely attractive—not 
| stones, but still “pleasing to the 
eye,” and most beautifully reproduced 
| by offset-lithography. 
| Just as the automobile has replaced 
| the horse and wagon both for pleas- 
{ure and business, so other processes 
{have found their place in the sun, 
|both from the standpoint of attrac- 
tive reproduction and economy. 
Offset-lithography has, for the most 
part, created new business—new busi- 
ness in posters, in window and coun. 
ter displays, in display containers, 
in package inserts, in broadsides, in 
books and booklets, etc. Only re- 
cently has offset invaded the field of 
letterpress printing. With the rapid 
development, through scientific re- 
search, of plate making and quick 
and inexpensive “make ready,” it has 
become possible to reduce cost of 
production on small offset presses. 
It is in this field that the letterpress 
printer has found competition with 
the offset difficult, and it is because 
| ot this that hundreds of printers have 
| installed the smaller type of offset 
| Presses. Fast rotogravure presses cre- 
ated a new field. By and large, they 
| did not take business away from let- 
terpress printers, but created new 
business that did not previously exist 
Lithographers, years ago, contrib- 
uted the major part of three-quarters 
of a million dollars to institute a 
research laboratory under the aus- 
pices of the Lithographic Technical 
Foundation, for developing the proc- 
ess, improving quality and reducing 
costs. Had printers been foresighted 
enough to undertake such sound re 
search work it is possible that the let- 
terpress printing industry would not 
today be loaded down with obsolete 
machinery which cannot be operated 
}economically in competition with 
| modern high-speed offset machines— 
|} two-color and four-color machines of 
the very latest types. 
We are 100° per 


cent with Mr. 
Flader in his proposal “to create new 
business.”” We hope that “More Busi- 
| ness” is successful in creating more 
| business for the letterpress printer 
Every advertising medium is today 
competing for the advertising dollar 
| The greatest part of the loss to maga- 
zines and newspapers has gone to 
commercial radio broadcasting. It 
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lithographers are getting more busi- 
ness today than they did last year 
or in previous years, it is because 
they have developed a more economic 
and better process and are doing a 
better creative advertising job. 

If rotogravure is increasing in vol- 
ume it is because it meets the imme- 
ciate requirements of a discriminat- 
ing purchasing public. Letterpress 
printing not only already has a tre. 
mendous market but can undoubtedly 
increase that market by the creation 
of new business. We compliment the 
Photo-Engravers Association on the 
use of full-page advertisements in the 
trade press to promote new business. 

If this competition should develop 
into a competition between processes, 
there will be economic factors which 
the buyer will undoubtedly take into 
consideration. Perhaps the high 
hourly wage rate paid to the photo- 
engraver has something to do with 
the cost of printing. Perhaps the 
use of slow running and practically 
obsolete machinery has something to 
do with the high cost of printing. 
There are other economic questions 
that will engage the buyers’ atten- 
tion, should it become a contest. 

RALPH FORBES, 

Vice-president, Forbes Lithograph 

Mfg. Co., New York. 
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That Pineapple 


To the Editor: The steel pineapple 
on top of the Hawaiian Pineapple 
Company plant in Honolulu is 24 
feet in diameter and 64 feet in height. 

This is to answer the query of 
L. G. Puth who wrote to “Voice of 
the Advertiser” asking if the Hoff- 
man bottle in Newark is the largest 
thing of its kind in the world. 

HAROLD COFFIN, 
editorial Mgr., Hawaii 
Tourist Bureau, Honolulu. 


7’ = 3% 


Seaboard’s Story 
To the Editor: We are making a 
belated report of our 1936 advertis- 
ing plans. Our 1936 appropriation 
will be about the same as in 1935 
and from 85 to 90 per cent will go 

into newspapers, as heretofore. 
Our dominant theme will be im- 
proved service and low cost, such as 


low passenger fares, with elimina- 
tion of surcharge in sleeping cars; 


low round-trip fares, with a fifteen- 
day limit at two cents per mile and 
a six-month limit at 2 and one-half 
cents a mile. 

In addition to more frequent train 
service and new motor coaches for 
local travel. we have added three 
new “steamliners,” which are the last 
word in local rail service. 

G. H. Gattis, 
General Passenger Agent, Seaboard 
Air Line Railway, Norfolk, Va. 


” 
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All Shot 


To the Editor: Put me down for 
another subscription to ADVERTISING 
Acr!! Yes, my copy still reaches me 
but when I get through reading it 
and cutting out various news items 
and other articles, the current issue 
is pretty well shot. 

Then, too, there are many times 
when I'd like to send the same article 
to several people. That’s how timely. 
important and valuable your report- 
ing is to this reader and it must be 
true of dozens of other readers who 
use ADVERTISING AGE in much the 
same thorough way. 


W. HUNTER SNEAD, 
Pulp & 
Pittsburgh. 


West Virginia 2aper Co., 


vgwey 
More Good News 
To the Editor: While our plans 


for 1936 have not been sufficiently 
completed to make it possible for us 
to go into detail, you may be intel 
ested in knowing that our adverts 
ing appropriation will be substant! 
ally greater than in 1935. 
H. F. JONES. 
Adv. Mer., Campbell Soup Co. 
Camden, N. J. 


(Continued on Page 39) 
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ADVERTISING AGE 


The Significance 
of 4-Day Printing 


Congress convened on January 3rd... on January 6th, the 
Supreme Court declared the A. A. A. unconstitutional... 
January 10th, in Washington, national farm leaders met 


with the Administration to discuss A. A.A.’s successor. 


The February issue of Farm Journal...to press on Janu- 
ary l6th...delivered from coast to coast on January 20th 
... carries to Agricultural America the highlights of these 
goings-on at the Nation's Capital ... gives an intelligent 


report and interpretation of these current topics while they 


are still live subjects of the day. 


A 4-day speed schedule makes possible an editorial con- 


tent that insures an audience ... eager and waiting! 
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ADVERTISING AGE 


156 Counties giving 44.3% 
coverage... designated by 
the black areas... compose m a 
the three richest mar- 
kets in America, centered 
around New York(1) Chicago 
(2) and Philadelphia (3). 


3 newspapers 


give you 


44.3% coverage 


of the first 
% largest markets 


containing 
ie of the nation’s 
buying power 


“4 


bade | 


e Out of the 3073 counties in this country, the 156 
within the first three markets do 32% of all retail 
buying. The FIRST 3 MARKETS GROUP of 
Sunday newspapers—the New York News, Chicago 
Tribune and Philadelphia Inquirer— provide over 
4,400,000 circulation. This Group covers over 50% 
of all families in the 288 cities of 10,000 or more 
within this triple market area. 


Youcan buy this dominating coverage in rotogravure 
at the low milline rate of $1.59—a lower rate than 
you can obtain on black and white in national maga- 
zines. This rate for rotogravure is even lower than the 
black and white rates in many large city newspapers. 


When you are in these great markets with rotogra- 
vure or coloroto you have the most reader compelling 
appeal in America. Get all the facts on the FIRST 3 


MARKETS GROUP, if you would use advertising 
in these most forceful and economical mediums. 


fay FIRST ©) MARKETS GROUP PROVIDES ONE OF |! 
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GROUP gives you 


7o Coverage 
Where There are 


32% OF ALL RETAIL SALES 


7 Uo OF ALL FOOD SALES 


25% OF TOTAL POPULATION 


(NEW YORK, CHICAGO, PHILADELPHIA and 156 Contiguous Counties) 


AST as America is, in population and territorial 

divisions, it is still highly compact when it comes 
to great concentrations of buying power. The first 
three markets—radiating from the metropolitan 
centers of New York, Chicago and Philadelphia— 
have one-fourth of the national population but 
contain one-third of the nation’s buying power. 


are the easiest to sell at the lowest selling cost. 


In each of these first three markets, there is one 
Sunday newspaper that dominates its entire market 
and permits greater mass selling at lower cost than 
can be accomplished in any other way. 


These three newspapers have also developed roto- 
gravure and coloroto so that the full power of 


Here, are the first three markets to be won by any 
manufacturer with consumer goods to sell. Without 
them, no national plan can succeed. With them, 
national success is already well under way. Aside 
from their manifest importance, they warrant first 
consideration because these first three markets 


dramatic color appeal can be applied with the 
advantage of their surprisingly low milline rates. 1936 
is a year to do first things first—so know what the 
FIRST 3 MARKETS GROUP can do for you. Wire 
or write for a representative of one of these news- 
papers to call on you with the facts. 


New York News 


Chicago Tribune 
The Philadelphia Mnguirer 


* NEWSPAPER ADVERTISING IS POINT-OF-SHOPPING ADVERTISING *& 


F |THE LOWEST COMPARATIVE MILLINE RATES i 
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Mills Novelty Sues 


Ice Cream Makers 


Mills Novelty Company, Chicago, 
maker of counter ice cream freezers, 
filed suit Jan. 13 for $54,000,000 dam- 
ages in U. S. District Court, New 
York, alleging violation of anti-trust 
laws by forty ice cream companies. 

Among defendants are Borden Com- 
pany, Breyer Iee Cream Company, 
Hydrox Ice Cream Company and 
Castle’s Ice Cream Company. 


Hearst Consolidated 
Adds Five Papers 


Hearst Consolidated Publications, 
Inc., San Francisco, has acquired the 
properties of five additional news- 


papers. Its diversified holdings now 
include: 
The American Weekly, Atlanta 


Georgian, Atlanta Sunday American, 


Baltimore News-Post, Baltimore Sun- 
day American, Chicago Evening 
American, Detroit Times, Los An- 
geles Examiner, Los Angeles Herald- 
Express, New York Evening Journal, 
Oakland Post-Enquirer, Pittsburgh 
Sun-Telegraph, San Antonio Light, 
San Francisco Call-Bulletin, San 
Francisco Examiner and Seattle Post- 
Intelligencer. 


L. H. Gilson Dies 


Lorenzo H. Gilson, sales manager, 
Barbour Welting Company, Brockton, 
Mass., died of a heart attack while 
attending the National Shoe Show in 
Chicago. He was associated with the 
company for 28 years. 


“Herald” Names Inland 


Morris, lll., Herald has appointed 
Inland Daily Newspaper Representa- 
tives, Inc., as national advertising 
representative. 


Advertisers, 
Editors, Have 


Same Problems 


Chicago, Jan. 16.—Editors and ad- 
vertisers have the same problems in 
development of effective showman- 
ship, Tom Wallace, editor of the 
Louisville Times, told the Chicago 
Federated Advertising Club at the 
Hotel LaSalle today. 

“The successful publisher must be 
an advertiser of skill and ability,” 
declared Mr. Wallace. “The same 
qualities which make good adver- 
tising make good newspapers—indi- 
viduality and dramatization of the 
unique and unusual.” 


The Kentuckian recalled that the 
success of Henry Watterson, famous 
editor of the Louisville Courier-Jour- 
nal, was largely due to his ability to 
marshal words in compelling pictures 
that attracted national attention, like 
“the starry-eyed goddess of reform,” 
the political party “walking through 
a slaughter-house to an open grave,” 
and, during the world war, “To hell 
with the Hohenzollerns and the 
Hapsburgs.” 


Urges “Provincialism” 


Mr. Wallace said that while news- 
paper syndicate features have their 
place, the newspaper which relin- 
quishes individual qualities in order 
to make room for the “canned goods” 
is likely to lose the one thing which 
should make it indispensable to its 
readers, a wholesome provincialism. 


TO THE MEN WHO ARE 


OW many times have you heard and told 


others: “Sell the woman and you can wrap 


up the package?” 


Probably enough times so 


that by now you feel you ought to be 
developing a new angle to impress 
the boss. 

We'll take for granted you know how 
to sell your product. That’s your 
business. We don’t want to tell you 
how to run it. But one thing we do 
want to point out: Before you can 


sell a woman anything you have to reach her. 
And at a time when she will listen to you. And 
we do want to tell you something about that. 


Because that’s owr business. 


THe Hera is edited (but brilliantly) by a 
She is Eleanor Medill 
She 


Washington woman. 


Patterson. She 


knows women. She knows Washington 
And she knows how to edit a 


paper they like to read. THe Heratp 


women. 


devotes more space to women’s news and 
features than any other paper in Wash- 


ington. 


Since THE HERA is a morning paper, 
you can talk to these women at a time 


Washington. 


knows 


RESPONSIBLE 


FOR 


SALES: 


when they have the entire house to themselves 


and can give you their undivided attention . 


husband gone to the office, children off to school. 


You can talk to them when they are taking a 


last look at the advertisements before starting 


| 


women. 


out to shop . . 


for actual 


check among Washington de- 
partment and food stores shows 
their shopping peak imme- 
diately follows or coincides with 


reading habits of HErap 


ay. ’ 
is, ‘THE HeErarp has the largest 


morning and Sunday circulation ever attained 


by a Washington newspaper. 


In Washington 


and suburbs, it reaches one out of two families 


daily, and three out of five on Sunday. Tur 


Heratp dominates the morning and 


Sunday field. 


ington. 


Tue Herarp has the women of Wash- 


Washington newspaper. 


P. S. Media records show that the Washington 
Herald gained 1,494,956 lines of retail advertis- 
ing during 1935. This was more than any other 


THE WASHINGTON HERALD 


New York Boston 


108 OOO tamilies every morning ... 
187.000 families every Sundat 


PAUL BLOCK AND ASSOCIATES—National Advertising Representatives 


PHILADELPHIA CHICAGO 


Derrorr 


CINCINNATI Los 


ANGELES 


the L ald ll. Washington 


San.) FRANCISCO 


ee 


CLUB LEADER 


Russell W. Young, classified adver- 

tising manager of Seattle Post-In- 

telligencer, who has been elected 

president of the Seattle Advertis- 
ing club. 


Seattle, Wash., Jan. 14.—Russell 
Young, classified advertising manager 
of the Seattle Post-Intelligencer, was 
elected president of the Seattle Ad- 
vertising Club at the annual meeting 
last week. 

Other new officers: Burr Strecker, 
first vice-president; Lew Snyder, sec- 
ond vice-president; Gladys Danielson, 
third vice-president; G. W. Milne, 
treasurer. 

Directors chosen were Jerry Allen, 
Arthur House, M. L. Applegate, 
Harry Strang, and Francis Mullins. 
Mr. Young, the new president, 
served in the classified department 
of the Los Angeles Examiner from 
1925 to 1930, when he was transferred 
to the P-I as assistant classified ad- 
vertising manager. He was given 
charge of the department in July, 
1932. 


Machine Company 
to Do Own Selling 


Narragansett Machine Company, 
Pawtucket, R. I., has established its 
own sales department after having 
been represented for a number of 
years by Edwin J. Hughes, Inc., New 
York. E. R. Philipp has been ap- 
pointed director of sales. 

The tennis racquet division will re- 
ceive special attention. Advertising 
has been confined to trade papers in 
the past. 


Wilder Advanced 


Almon B,. Wilder has been elected 
vice-president of Simmonds & Sim- 
monds, Inc., Chicago agency, in 
charge of new business. He was 
formerly with Williams & Cunnyng- 
ham. 


Names Modern Art 


Trubenizing Process Corporation, 
New York, has appointed Modern 
Art Studios, New York, to handle a 
campaign for itinerant window dis- 
plays to be made available to deal- 
ers of sixty-six shirt manufacturers 
using the Trubenizing process. 


UP srers 
WSYR 


FOUR TIMES 


Power Inerease 
day and night 
on 3970 Ke. 


| 


Annual Contracts Now Accepted | 


on Old Rate Card. 
——E 


New transmitter plant soon under 
construction. 


Pp O THE DIAL! 


PREFERRED POSITION 


in SYRACUSE 
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Women’ Wear 


Bonwit Teller’s Phenomenal Success Aided 


This is but one of many similar 
advertising result reports in our 
files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 48rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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JOHNS-MANVILLE 
ASKS BUILDING 
TO CLEAR DECKS 


Subordinate Al to United 
Effort, Plea 


13.—As the fore- 
advertising cam- 
Corporation 


New York, Jan. 
runner to a new 
paign, Johns-Manville 
in a radio forum over 57 stations 
today sought to enlist cooperation 
of the entire building industry. 

The radio forum was devoted to 
discussion of coordination and _ in- 
tegration of the entire building in- 
dustry to do the big job 


Jr., National Retail Lumber Dealers 
Association; Stewart McDonald 
Federal Housing Administration; 
Stephen Voorhees, American Insti- 
tute of Architects; Robert V. 
ing, American 
H. Brown, president of 
ville Corporation, 


Work of Dealers 


La Pointe asserted that rebuild- 
selling job and 


Mr. 
ing America is a 


that the 21,000 owners of retail build- | 
must | 
giving building | 


material establishments 
become merchants, 
advice, demonstrating and _ selling 
services of capable home architects, 
providing selling headquarters 
responsible contractors, showing lo- 


ing 


cal financing agencies the advantage | 


of home loans and generally coor- 
dinating the local building industry. 

Edwin C. Hill, who acted as chair- 
man, cited America’s lag in home 
building by quoting H. Gordon Sel- 
fridge, who on his recent visit noted 
that England built 330,000 separate 
homes in 1935 as compared with 
60,000 in the United States. 

Mr. Fleming pointed out that un. 
scientific appraisals of real estate 
are passing, under the influence of 
corrective laws, and sound principles 
of amortization are being estab- 
lished, which, when generally rec- 
ognized, will stimulate building. 


The New Conception 


Mr. Brown said that the building 
manufacturer has three responsibili- 
ties. 
not only keep out wind and rain but 
give even temperatures. He must 
emphasize the importance of build- 
ing quality homes and lay the ghost 
of high mortgage costs. He 


influence more people to 


homes. 


Graham McNamee, who announced | 


Johns-Man- 
new book, 


the 
ville 


program, said that 
has prepared a 


“Forty Points You Should Consider | 


Building Your New Home.” 
Mr. McDonald, addressing a later 
luncheon at the Plaza attended by 
1,300 Johns-Manville salesmen, who 
were also present at the broadcast, 
indicated that the FHA this year 
is passing from modernization and 
repair work into a new phase of en- 
couraging construction of complete 
new homes. 

A new mortgage system has been 
built up, promising sound 
building and ownership in the future, 
Mr. McDonald explained. The old 
system of five-vear mortgages 
the outgrowth of a 
during which the builder sought to 
hold on long enough to sell at a 
higher price, and the specter of fore- 
closure was ever-present. It was a 
“system whereby a man could easily 
lose a home, rather than retain one,” 
he said. 


in 


New System Works 
The 
single 


long-term, 
mortgage 


monthly-payment, 
system under the 
FHA blasted financing for 
nearly 70,000 mortgages since last 
March, aggregating nearly $300,000,- 
000. England, for the past ten years, 
Mr. McDonald declared, has 
erecting homes at the rate of 250,000 
per annum under this system. 

He asked the building industry in 
1936 to adopt the motto used in the 


loose 


ahead. | 
; . , 
Speakers included George La Pointe, | 


Flem- | 
jankers’ Association; | 
Harold Nelson, carpenter, and Lewis | 
Johns-Man.- 


for | 


He must offer materials which | 


must | 
supply the trade with a program to] 
build | 


home | 


was | 
speculative era | 


been | 


advertisement of Standard | 
Sanitary Mfg. Company, showing a 
family overlooking a city of new 
homes. It appeared Jan. 2 under the 
caption, “The Tide Has Turned.” | 
(ADVERTISING AGE, Jan, 13, Page 37.) | 

At this meeting it was revealed 
that Johns-Manville has developed a 
comprehensive plan of selling home 
ownership by use of demonstration | 
dwellings. Elaboration of this strat- | 
egy and revelation 


recent 


of 1936 adver- | 
tising plans were slated for late this | 
week. 

Significant as a recovery note, the | 
week-long Johns-Manville sales meet- | 
ing is the first since pre-depression | 
days at which all salesmen, except | 
those on the Pacific Coast, were 
gathered in conferences under one | 


roof. For the past several years 
only district meetings were held. 


KQW Names Fiebig 


H. O. Fiebig has been appointed 
manager of radio station KQW, San 


| Jose, Cal., to succeed C. L. McCarthy, 


who has become West Coast repre- 
sentative of a group of stations with 
headquarters in San Francisco. Mr. 
Fiebig was formerly sales manager 
of KQW. 


Kusterer Shifted 


E. C. Kusterer has been appointed 
European manager of the interna- 
tional time recording division of In. 
ternational Business Machines Cor- 
poration, New York. He was for- 
merly assistant sales manager of the 
division. 


Car Industry 
Picks Nov. 11 


for N. Y. Show 


Detroit, Mich., Jan. 16.—The au- 
tomobile shows will be held again 
next November, continuing the policy 
inaugurated in 1935 in an effort to 


stabilize employment, it was an- 
nounced here by the Automobile 
Manufacturers’ Association. 


However, the industry will break 
sharply with tradition by starting 
the New York show in mid-week. 
The tentative date is Wednesday, 
Nov. 11, and the show will run for 


a week at Grand Central Palace. 
Conflict with big football games 
and proximity of national elections 
are understood to have been respon. 
sible for the changed decision. 


Committee Appointed 


The committee named to arrange 
the November exposition includes 
Alfred H. Swayne, General Motors; 
Byron C. Foy, Chrysler Motors; Paul 
G. Hoffman, Studebaker Corporation, 
and Alfred Reeves, manager of the 
A.M.A. 

Though no definite plans were 
formulated, it is believed that the 
Detroit show will be held the week 
following the New York show, start- 
ing November 21. This may also be 
the date for the Chicago show. 
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General Motors Has 
Institutional Film 


A news-reel of highlights on vari- 
ous phases of General Motors activity 
comprises a unique promotion just 
completed by Audio Productions, 
Inc., New York. 

The institutional picture in two 
reels is entitled, “Progress on Pa.- 
rade.” Lowell Thomas, John S. 
Young, John B. Kennedy and Edwin 
C. Hill deliver the word story written 
by William B. Laub. Photographers 
were Alex Gamsell and Don Mal- 
kames. The musical score was com. 
posed by Edwin E. Ludig. 


Buckley to Parrish 
Richard D. Buckley, formerly with 
Delineator, has joined Amos Parrish 
& Co., New York. 


Two Chains Get WCAE 


Programs Simultaneously 


Radio station WCAE, Pittsburgh, 
used a new broadcasting technique 
Jan. 13, when programs were fed to 
the Red Network of National Broad- 
casting Company and to Mutual 
Broadcasting Company at the same 
time. 

Two dramatic staffs were used, 
with one orchestra playing for both 
programs. 


Anco Transfers Parsons 


| Carl Parsons, who has represented 
| The Anderson Company, maker ot 
| Anderson ‘Vision-Control” products, 
lin the New York metropolitan dis- 
trict for four years, has been trans- 

ferred to the home office, Gary, Ind., 
| in charge of the Anco sales program 
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FORM COMPANY 
FOR MARKETING 
COMPLETE HOMES 


Will Accept - Responsibility 
for All Details 


Pittsburgh, Pa., Jan. 15.—Placing 
a new, modern and complete home 
within range of the most modest in- 
| come and putting home building on 
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a new basis is the purpose of a com- 
pany just organized here to give the 
country its first unified group to de- 
sign, fabricate, construct and finance 
houses. The set-up, resembling that 
of the motor car industry, makes 
buying a home as easy as the pur- 
chase of an automobile. 

Five subsidiary companies with 
plants in Ohio and West Virginia 
are units of the group, to be known 
as Arcy Corporation, with head- 
quarters in Pittsburgh. R. C. Coch- 
ran, president, stated that this is the 
first concern organized to take an 
order for a house, produce a major 
portion of the material used in the 
construction and supervise construc- 
tion and financing. 


Far-Flung Facilities 


Supplementing its own facilities, 
Arcy Corporation will have an alli- 
ance with five large companies 
through which electrical equipment, 
flooring and other materials will be 
supplied. With this array of facili- 
ties, Arcy Corporation plans to con- 
struct a house in from six to eight 
weeks. Later, officials state, the time 
will be reduced to four or five 
weeks. 

A complete line of houses from a 
week-end cottage costing $2,000 toa 
regular home at from $5,000 to $15,- 
000 will be made available to the 
public. But the primary market 
sought is the low cost housing field 
and when it gets into full production 
the company expects to offer a com- 
plete house for $3,500. 

Two subsidiaries of the corpora- 
tion are already in production. One 
will produce porcelain products. The 
other is specializing in fabrication 
of stainless steel and welding for 
housing requirements. A sales unit 
is now being formed. 


Other Units Formed 


Tuscar Metals, Inc., organized as 
a subsidiary, has taken over a plant 
at New Philadelphia, O., and a sec- 
ond unit at Dover, O., to fabricate 
steel for structural 
homes to be built. The houses will 
be of steel frame construction, with 
outside doors and window frames 
also of steel. 


Another subsidiary will be re- 


members in 
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value of national advertising on the schedule. 
newspapers to carry Scholl 1936 copy were displayed. 


a 


J. A. Wagner, advertising manager for Scholl Mfg. Co., Chicago, used a news- 
stand during the company's annual sales conference to impress salesmen with the 


Representative magazines and 


sponsible for construction in the 
field. There will also be a financing 
unit, to act largely as a clearing 
house with banks and_ insurance 
companies providing funds. 

The corporation is preparing to 
initiate building operations in Pitts- 
burgh, Cleveland, Washington, De- 
troit and New York City. Activities 
for the present will be concentrated 
in the territory east of Chicago, 

The houses will be marketed 
through a vast advertising and pub- 
licity campaign in which all types 
of media will be employed. Smith, 
Hoffman & Smith, Inc., is the adver- 
tising agency. 


“Bulletin’s” Rate 

Through a typographical error, the 
rate of Philadelphia Bulletin was in- 
correctly stated in the Jan. 13 issue 
of ADVERTISING AGr. This paper has 
returned to its former rate of 65 
cents a line, after operating at 62.5 
cents for about two years. The 
Bulletin’s current circulation is about 
520,000 daily. 


Gould Invests More 


Goulds Pumps, Inc., Seneca Falls, 
N. Y., manufacturer of industrial 
pumps and farm and suburban water 
systems, has increased its advertising 
appropriation onethird for 1936, 
George W. Cramer, advertising man- 
ager, reports. O. S. Tyson & Co., 
New York, handle the account. 


Ginther to Springfield 

Clem Ginther has joined the ad- 
vertising staff of the Springfield, 
Mass., Union and Republican & News. 
He was formerly in the advertising 
department of the Lansing, Mich., 
State Journal, and later conducted 
Advertising Art Studio, Lansing. 


“Post’’ Names Hobart 


Richard L. Hobart has been ap- 
pointed national advertising manager 
of the Washington, D. C., Post, to 
succeed William Abbey, now in 
Florida. 


Rasmussen in Richmond 

Curtis J. Rasmussen has joined the 
national advertising staff of the Rich- 
mond, Va., News-Leader. He was for- 
merly with Container Corporation of 
America, Chicago. 
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ADVERTISING AGE 


January 20, 1936 


RELEASE SHOWS — 
1934 SALARIES 
OF ADVERTISERS 


Chicago, Jan. 16.—Additional light 
on 1934 salaries of Chicago adver- 
tising men and those in allied fields 
was shed by the Chicago Tribune in 
a series of Washington dispatches 
last week. 

Homer Guck, general manager of 
Chicago Herald and Examiner, en- 
joyed a salary of $50,353 in 1934, ac- 
cording to the tabulation. 

Ben P. Branham, who 
sold his Hotel Bulletin down the 
river, but continues his profitable 
printing business, had 1934 income of 
$28,333. Lynn E. Aldrich, treasurer, 
Chicago Daily News, drew $19,000, 
while George Hartford, business man- 
ager, did somewhat better with $27,- 
700. 


recently 


Butler Bros. Salaries 


All of the comfortable salaries 
were not confined to publishers, how: 
ever, advertisers apparently being 
able to make a profit on their in- 


HOME NEWSPAPER—76% HOME - DELIVERED > IN DETROIT 


Member Metro 
NEW YORK. Tl. A. KLEIN, Inc. 


vestments. Butler Brothers, the big 
Chicago wholesale house, paid the 
following salaries in 1934: Frank S. 
Cunningham, president, $27,000; 
.uis C. Burr (Baltimore), vice 
president, $24,000; George A. Bra- 
zier, director, $22,000; Frederick 
Quellmatz, director, $22,500; B. S. 
Hornstein (Baltimore), 
$30,000. 

P. M. Chappel, president of Chappel 
Brothers, has an income both from 
the sale of Ken-L-Ration and the 
company’s racing stable, though the 
latter probably shows little net profit, 
Mr. Chappel had a 1934 salary of 
$27,391, according to the Tribune's 
tabulation. 

Chicago Mail Order Company paid 
some substantial 1934 salaries, as 
follows: E. L. Sechnadig, vice-presi- 
dent, $23,999; R. L. Arnheim, secre- 
tary, $21,999; C. A. Bethge, vice- 
president, $21,999; M. C. Goldman, 
$21,999: M. L. Pahn, vice-president, 
$21,999. 

The Tribune added some informa- 
tion to known data about its own of- 
ficers. Col, R. R. McCormick, presi- 
dent and editor, drew a salary of $50,- 
000 in 1934. Other Tribune officials 
cashed pay checks as follows: E. M. 
Antrim, assistant secretary, $20,000; 
the late W. E. Donahue, advertising 
manager, $50,000; D. F. McMahon, 
local advertising manager, $45,000; 


= 


director, | 
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C. S. Benham, national 
manager, $28,000. 
George W. Overton, 
Reuben H. Donnelley 
drew $27,,000. 
mee, advertising 
Evening American, 
Officers of 


William M. 
director, 
got $32,621. 
Goldblatt Bros., 
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McNa- 
Chicago 


Inc., 


whose price-cutting tactics attract 
business away from Chicago’s loop, 
had only moderate salaries, as such 
things are reckoned. Morris Gold- 
blatt, president, and Nathan Gold- 
blatt, secretary, contented themselves 
with $25,000 each. Jack Gordon, vice. 
president, did better, with $35,800 in 
1934. 

B. E. Henderson, president of 
Household Finance Corporation, had 
a salary of $28,800. A. E. McKin- 
stry, president, International Har- 
vester Company, drew $60,756; G. S. 
McAllister, vice-president, $38,914, 
and E. A. Johnston, vice-president, 
$38,781. Edward G. McDougall, presi- 
dent, Libby, McNeil & Libby, received 
$34,992. 

Lord & Thomas, Chicago, paid A. E. 
Aveyard, its then vice-president, $36,- 
000, and other salaries as follows: 
T. W. Braun (New York), head of re- 


search, $25,512; S. R. Coons (New 
York), vice-president, $86,855; M. H. 


Hackett (New York), vice-president, 
$30,000; R. V. Sollitt (Westport, 
Conn.), president, $44,850. 

H. G. Schryver, secretary of Lo- 
renzen & Thompson, newspaper rep- 
resentatives, was reported as draw- 
ing 1934 salary of $25,000. 


$60,000 for Rasmussen 


The chain store business was rea- 
sonably profitable in 1934, the salary 
ot George Rasmussen, president, Na- 
tional Tea Company, indicated. He 
drew $60,000. Fred L. Mills, presi- 


dent, Mills Novelty Company, re- 
ceived $35,000, while Grant Ridg- 
Way, president, Northwestern Yeast 


Company, had a stipend of $40,000. 
Daniel Peterkin, president, Morton 
Salt Company, drew $77,723. 

Hays MacFarland, president of the 
Chicago advertising agency of that 
name, received $32,183, and Andrew 
Coburn, contact man, $45,264. J. L. 
Louis, vice-president of Needham, 
Louis & Brorby, drew $45,711, while 
J. M. Cleary, vice-president of Roche, 
Williams & Cunnyngham, got $42,- 
000. Lloyd Maxwell, of the same 
agency, received $28,548 in 1934. 
John A. Butler (New York), copy- 
writer, Stack-Goble Advertising 
Agency, drew $47,927, and Richard A. 
Porter, salesman, $35,527. 

L. E. McGivena, promotion man- 
ager for the New York News, earned 
$44,415 in 1934, the Tribune reported. 
H. H. Windsor, Jr., president of 
Popular Mechanics, drew $48,333. 

Sewell L. Avery, whose $100,200 
salary as president of Montgomery 
Ward & Co., was previously reported 
by ADVERTISING AGE, drew an addi- 
tional $45,000 from United States 
Gypsum Company, of which he is 
also president. 


president, 
|other major payroll expense was for 


| pany, 


Dr, Albert Wander, of Berne, 
Switzerland, chairman of the board, 
Wander Company, had a salary of 
$45,945. W. Hart Johnston, vice- 
drew $25,235, while an- 


Sir Harry Hague, of London, Eng- 
land. As a director of Wander Com- 
Sir Harry drew $39,010 in 1934, 

Philip K. Wrigley, president of 
Wm. Wrigley Jr. Company, drew the 
relatively modest salary of $26,330, 
less than his general sales manager, 
B. L. Atwater, whose remuneration 
was $35,100. 


SALARIES PAID BY 


NEW YORK AGENCIES 

New York, Jan. 14.—William Esty, 
president of the New York agency of 
that name, drew a salary of $76,000 
in 1934, according to an Associated 
Press dispatch printed by the New 
York Times. 

Stanley Resor, president of J. Wal- 
ter Thompson Company, did even 
better in 1934, with a salary of $90,- 
000. Both names were included in a 
list of New Yorkers drawing $50,000 
a year and over. 

While few agency men appeared in 
this select group, the publishing field 
was well represented. Lee W. Max- 
well, chairman of Crowell Publishing 
Company, enjoyed a 1934 salary of 
$61,030. R. J. Cuddihy, general busi- 
ness manager, Funk & Wagnalls 
Company, drew $78,000, while How- 
ard Davis, business manager of the 
New York Herald Tribune, cashed 
salary checks of $56,160. 

Outside of New York, the 1934 sal- 
ary of John C, Martin, president, 
Philadelphia Public Ledger, was 
placed at $89,500. Fred L. Crane, 
publisher of Elizabeth Daily Journal, 
drew $58,500. 

Kerwin H. Fulton, president, Out- 
door Advertising, Inc., drew $54,762. 
As a director of Schenley Products 
Company, Grover A. Whalen was paid 
$77,866. H. F. Sinclair, chairman, 
Consolidated Oil Corporation, re- 
ceived $125,549. Barron Collier, of 
street car card fame, got $50,000 in 
1934. 

The Times story contained a long 
list of heads of well known com- 
panies who receive salaries of $100,- 
000 a year and up. 


A. P. Compiles New 
Commodity Index 


The Associated Press is presenting 
a new expanded commodity wholesale 
price index of 35 basic commodities 
which accounted for approximately 
half of the wholesale turnover in 
1926, the basis for the index. The 
previous index of 20 staple commodi- 
ties comprised about one-third of 
that turnover. 

Through its system of leased wires, 
the Associated Press is able to collect 
market quotations and to compute 
the index within a few minutes after 
the day’s prices have been estab- 
lished. 


Soderstrom Heads 


Missouri Dailies 
E. A, Soderstrom, manager of Co- 
lumbia Missourian, was elected pres- 
ident of Missouri Associated Dailies 
at the annual meeting Jan. 13 at 
Kansas City. Others elected were: 
Frank Briggs, state senator and 
publisher of Macon Chronicle-Herald, 
vice-president; Mitchell White, Mez- 
ico Ledger, secretary-treasurer. 


Bar “Tavern Rogue” 

Glenmore Distillers Company, Inc., 
Louisville, Ky., recently was sus- 
tained by the Examiner of Interfer- 
ences in the United States Patent 
Office in its opposition to the applica- 
tion of James Clark Distilling Cor- 
poration to register “Tavern Rogue” 
as a trade-mark for whisky. The de 
cision was based on Glenmore’s con- 
tention of possible confusion with its 
“Kentucky Tavern.” 


A MARKET OF 22,000,000 


According to the most reliable statistics the Catholics of 
America represent over twenty million buyers with an annual 
spending power of twelve billion dollars. 

St. Anthony Messenger with over 140,000 full paid sub- 
al scriptions is one of the most popular and most widely dis- 
nS tributed Catholic magazines in the 
terest is proven thousands of times each month. 


}} Do not neglect this market longer. Order space in 
i; ST. ANTHONY MESSENGER 
\ The Popular Catholic Monthly 


1615 Republic St., Cincinnati, Ohio 
"Messenger'' 


country. Its reader in- 


will deliver your message. 
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nd PANTR 
INVENTORY 


Just completed by Parent-Teacher Association 
and The Minneapolis Tribune 


Shows Brand Preference As It Exists Today 


In cooperation with The Minneapolis Tribune, the 
Parent-Teacher Association has just completed the 
Second Pantry Inventory of the Minneapolis market. 
Patterned closely after the First Inventory of February 
1934, the present undertaking shows clearly and 
accurately the changes that have taken place in the 
intervening 18 months. By actually checking the 
pantries and refrigerators of 2,920 Minneapolis 
families (242% of the total), it gives a graphic, 
unbiased picture of the consumer market. 


How You Can Learn the Facts 


Would you like to know how your food or grocery 
product stands in this important market? Is it as strong 
now as it was 18 months ago? Stronger? For inventory 
facts such as these, you are invited to communicate 
with the advertising manager of The Minneapolis 
Tribune, or the nearest office of our representative. 


National Representative: JOHN B. WOODWARD, INC. 


NEW YORK + CHICAGO * DETROIT +» KANSAS CITY « SAN FRANCISCO + BOSTON + LOS ANGELES 


The Minneapolis Tribune 


THE HOME NEWSPAPER: “IN THE MOST HOMES 
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January 20, 1936 


Homeless Nurses 


Of the two-hundred-and-ninety thousand registered nurses 
in America, very few have homes of their own. The rest 
live at hospitals, dormitories, registries and nurses’ room- 
ing houses. The few who have homes see them at intervals 


between cases or use them only for sleeping. 


They are not home-bodies. Nor are most of the ten 
million American women who work for their living. But 
they do read the general women’s magazines. In the 
aggregate they almost equal the total circulation of the 


six largest women’s magazines combined. 


Home Arts-Needlecraft reaches home-bodies, but not 
working women. — Its 820,000 circulation® probably gives 
the advertiser more home-bodies than any magazine in 


the country. 


By its single-track editorial policy, Home Arts—Needle- 
craft attracts the home-bodies, excludes the working 
women and furnishes an undiluted market to advertisers 


of foods and household equipment. 


“Present guarantee 700,000. Rate increase al 


Old rates 
prevail for two years on orders received up to 
March 15th. 


HOME ARTS 


NEEDLECRAFT 


Chicago 


ready announced, effective June, 1936. 


New York 


San Francisco 


Los Angeles 


Boston 


Average Amount Spent at Florist 
Shops by the Families of Each State 


$3.00 


and over 
FE] $2.50-$2.99 
$2.00-$2.49 
(1) $1.50-$1.99 
(IT) $!.00-$1.49 
Under $1.00 


Club r Told 


How to Cash 
Solar Eclipse 


Chicago, Jan. 13. — How New 
Hampshire sold the solar eclipse of 
Aug. 31, 1932, to the country through 
advertising was told to the Agate 
Club today by Billy B. Van, famous 
former actor who is now a success- 
ful soap advertiser, but still an ex-- 
ponent of the art of showmanship. 

“When we learned that the total 
eclipse of the sun would be visible 
to best advantage in New Hamp- 
shire,” he explained, “we went to 
the governor and asked him for an 
advertising fund with which to at- 
tract visitors to our state. 

“The governor demurred at first, 
but when we assured him that we 
could get results, he gave us $5,000. 
Then we tackled the hotel men, und 
though many of them had been in 
the red, they contributed $2,700. 
That gave us $7,700 for advertising 
and publicity. 

Foreign Business Too 

“The news that Conway, N. H., 
would be the center of the path of 
the total eclipse brought scientists 
and the general public from all over 
the country, and even from foreign 
countries. We figured that the 
business which New Hampshire got 
as the result of that little campaign 
was $1,750,000—a pretty good return 
on the original advertising invest- 
ment.” 

Mr. Van said that mass meetings 
with retail grocers and their em- 
ployes have been unusually success- 
ful. Besides showing them how to 
increase the efficiency of retail sell- 
ing, he demonstrated effective meth- 
ods of selling Pine Tree soap, the 
product which he has made famous 
from coast to coast. 


Standard Tubeoss Buys 
Axton-Fisher Control 


Standard Commercial Tobacco 
Company, New York, has completed 
acquisition of 80,000 common “B” 
shares of Axton-Fisher Tobacco Com- 
pany, Louisville, Ky., carrying a con- 
trolling interest. Ery Kehaya, pres- 
ident of Standard Commercial, has 
been elected chairman of Axton- 
Fisher. 

Edwin J. Helk, vice-president and 
director of advertising of Axton- 
Fisher, continues in that post. 


Ballew with A. T. F. 


William P. Ballew has joined the 
Dallas branch of American Type 
Founders Sales Corporation, Eliza- 
beth, N. J., and will cover Okla- 
homa. 


Inland Press Dates 


Inland Daily Press Association will 
hold its annual meeting at the Con- 


gress Hotel, Chicago, Feb. 18-19. 


Average for 


PGngererts: 1908 By Phe Chicas Tree.) 


F ishbein to Talk 


Dr. Morris Fishbein, editor of Jour- 
nal of the American Medical Associa- 
tion and Hygeia, will speak on “The 
Medical Trend in Advertising,” Jan. 
21, at a meeting of the Women’s Ad- 
vertising Club of Chicago. 


Wright to New York 


James H. Wright, vice-president of 
Batten, Barton, Durstine & Osborn, 
Inc., has assumed executive duties in 
the New York office. He was for- 
merly in | charge of the Chicago office. 


17% 


more advertising 
revenue than in 
prosperous 1929 


of 


A. B. C. Net Paid 

Circulation 
1935 - Over - *519,000 
_ ae 495,351 
hk; 406,381 
1932 - ++: 376,913 
1931 ---+-.- 390,190 
1930 ----- 380,786 
1929 ---+-- 351,744 
*Estimated. 


United States, $2.22 


than 
period in its history. 


Expenditures per Family for Flowers in 1933 


Chicago Tribune. 


Lewis Joins itil 


H. B. Lewis has joined Donovan- 
Armstrong, Philadelphia. For the 
past six years he has been on the 
business development staff of Girard 
Trust Company, Phila: Philadelphia. 


Edmonds H Je Meade Office 


R. K. Edmonds has been named 
manager of Campbell-Ewald Com- 
pany’s Chicago office. He succeeds 
Cc. Cc. LeWald, who has joined crea- 
tive staff of D. P. Brother & Co., De- 
troit. 


Advertisers 


spent more money for 
space in GRIT in 1935 
than in any previous 
year. 


eaders 


purchased more copies 


GRIT during 1935 
in any similar 


This marks the 
completion of GRIT’S 
fifty-third year of 
successful publishing 
under the original 
management, 


WILLIAMSPORT, PA. 


A NATIONAL WEEKLY READ BY 
500,000 SMALL TOWN FAMILIES 
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ADVERTISING AGE 


You get the idea... a little noise in The News makes a big noise in 


the New York market... Blow yourself to some more News space this year 


and listen to the cash registers chime! TH E NEWS 


NEW YORK $ > PICTURE NEWSPAPER 


Tribune Tower, Chicago - Koh] Building, San Francisco - 220 EAST 42nd STREET, NEW YORK 
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ADVERTISING AGE January 20, 1936 
LIQUOR APPE AL DECEMBER NEWSPAPER ADVERTISING LINEAGE FOR 1935 AND 7 
Total (Including 
(eatenes re Fi 1 Classified Legal) 
j i ‘ity é G 1 Automotive Financia ass 
‘ity tetail General Automotive Financial Classified ee City Retail at ——— : 535-560 Lath 8a 
— 4 ( x 1935 672,082 165,540 38,725 28,611 273, ,478, 
hl 1935 1,489,283 194,231 62,180 16,826 332,891 2,110,779 ’ ab tet Leege peg or 846 310,008 1.639.370 
, Ak 1934 1,507,675 143,534 64,650 8,125 296,526 2,038.5 524 | Brooklyn 1934809 682 175, a1 ats reas aeeoe "160676 
~itgahgadianiigs Diff 18,392 $49,697 —2,470 + 8,701 + 36,365 _ _ + 72,255 Lo a met is a oi8 rae seatii 
oe ie 35 «1,034,907 288,899 86,306 ps HE of +¢- o0'? 26. 0 35,301 547,405 
sy 5964194 370.819 32381 42 771 42,253 1,774,187 | Niagara Falls.1934 - 299 ry pee > Rp meet + 37,106 
a r 196 ° »id -it, oe “* ed : 7,52 ia mail 52 
— — — +e +11,680 ee aE ME 185,920 39,356 21,480 347,052 1,452,630 
— saree ; rete sess TRS 40 anaas 1934 803,080 151,809 51,722 18,329 331,383 1,364,988 
o 34 5257 18,454 8,052 78,526 629,288 | Oakland ...... 1934 803,08 ’ *'006 3161 + 15-669 , 87.647 
Albuquerque. ..1934 462,570 ’ .d $8,379 Diff + 42/334 434111 —12°3 +3. 15, 7 T 
a a AS SSS ‘ 1,067,348 199,205 72,731 13,770 272,635 1,627,824 
— ~ 43935 1,605,442 74,934 47,548 72,534 2,417,174 . eh "999 242 166.773 52,186 17,247 244,612 1,482,487 
vicucenien 1934 1,331,262 aes 12,906 +eactss 4395620) Die 68106 = +32432 420545 = 8477 + 28,023 + 145,337 
pees ss ) + 274, 186 + 5,463 +12,906 + 64,483 + 395,620 3, 106 43 20,54 aT 
New York, Jan. 16.—Metropolitan 2 ao _ 17,247 2,700 52,020 484,953 1935 =: 1,118,639 peng ths 4g id ere ry peter 
Retail Liquor Dealers’ Association Atlantic City 1984 299.1 48 63. 39 23,578 1,042 47,612 443, 241 Omaha ..ccece ten Ee one z tyr ‘ 21/318 ‘ 8°330 + 29,759 + 227,012 
following advertising campaigns of|" ~ ' ‘Diff + 50,814 1,963 a n> + aan ar oH 1935. 1 603,192 274,041 70,335 24,466 get sei7.e99 
: 1935 2,474,700 476,520 90,248 61,397 5, 517,25 603,192 274, 335 te 
Wentenester ant Leng Seine i 1934 git pet 429,407 124,871 30, 379 475,632 3,353,311 | Peoria ....... 1934 1,460,352 ete . egies +16°652 459291 4297-759 
groups, plans to start a general | ¥altimore Diff +227.647 +47,117 —34/6 +21,018  +30,009 + 263,980 Diff a CN CRT 67,534 541,479 4,763,549 
drive soon to send trade to inde- TTT: 344.586 130.669 25,834 3,815 $1,478 610,930 1935 029,591 $59,867 Lng aes sentes | 0 6nn 883 
dent stores Bangor 1934 371.726 92.389 21,695 3,948 82,413 ~ 288 | Philadelphia oe 3, dae ty Hg ‘ 125.510 — 20.302 +15,917 +35,743 +104,197 
pendent stores. angor ....... : aaa 38.280 + 4,139 —133 —935 25,642 —20, = a 725 
i Dig 37.369 tec : a —_ > — TT RTT ae 30 200,141 1,086,72 
in Long Island, the campeign Sas 1935 1,041,203 211,127 71,788 32,479 200,317 5 6aR ERs 1935 80,738 383,695 50, 33 ond yng te 368 181 
i : : "30. 177,815 53,197 22,7 235,238 | Phoenix ...... 523, 92, 258 0 
concluded. That in Westchester, |),\ningham ..1934 822,304 177,815 63,197 22,781 141,306 1,285,288 | Phoenix nn ns ye et elms «tue «tee 
handled by the same agency, Ed- Dift +218,899 + 33,812 +8591 + 9 ae —rs om 5,372,713 1935. 2,372,821 574,487 80,447 29,357 reer $'200,719 
Li 1935 8,577,638 961,17 122,564 115,669 5,372,7 py it sa. 9,771 317, 1200, 
ward Linn Associates, is continuing. B 1934 3,389,603 837,244 54,118 $3,537 483,720 4.964.712 | Pittsburgh 1984 2,235,591 389,968 109,140 Rost PR Hy tte 
Both campaigns nave seen ee ae Ditt + 217,945 tho - =n ri ach _— sear ats ae + 737 - 324.627 18,928 20,274 370,124 1,796,414 
i aie 935 1.786.355 337,36 36, 3 9 9% ,027,317 324,62 18,92 20, 
widespread attention, especially that 1935 1,786,355 oortans ota 32/401 a = 2 atk a Portland 1934 919,767 234,406 68,530 43,506 = ry ett 
a* Fe ac 3 92 aé “, eve #*<-51,940 | POrTtiand ..66.5 ; ° ; = 502 ‘ % 2, 
in Westchester where a price wWar|Buffalo ....... Dift 305.686 + 36 437 —153 + 4,209 +49,067 + 296,022 Diff +107,550 + 90,221 see sa ar so eoay ote 448 
rT ey aT OCT 7 536.258 1935 1,252,107 256,788 : oo big pie y , , 
broke out between Connecticut and 1935 416,020 89,945 21,825 5,948 9,388 oaeeer “ee = 43 oat pga 91711 33,631 229,747 1,907,475 
New York dealers. Tax CiWerences | camaen ...... yy o08.387 org +1240 +3.074 + 3,336 Diff +5,436 +61,127 +207 +11,847 +28, 5 
have caused many Westchester con- Diff + 35,793 —6,515 a soe +n a aa ease wins sae 145,659 1,955,913 
‘ : 1935 581,875 108,759 28,829 13,43: 58,365 9 aoe porgen ery as ois 14°603 115 1245.6 
sumers to drive into Connecticut for Ch 93 504 242 105,450 43,305 12,446 152,725 921,054 | Reading ...... 19: 2,752 nee gt eat $30,856 +110/299 
ES | ae aee 7 7 2 Diff +81,130 +17,062 13, 8 
99 287 2 4 : 987 + 65,640 —24,645 i , : 303 
liquor supplies. oe 33,087 ha a aa. 79 aero ee - nen 322.316 220.565 47,742 42,309 292. ,208 1,936,20 
- T9: 3,064,287 748,693 101,564 68,168 830,978 4,819,203 1935 1,322,316 220, ane go 232,006 1.625'179 
During the early wt “ = beat Chicago 1934 2.857.172 715,599 102,52 50,971 789,275 4,521,446 | Richmond 1934 1,201,525 192, pes eee sinaet | 0eban oo enaaas 
chester campaign, the advertising ore eens Diff 42075115 + 33,094 —957 +17,197 +41,703 + 297,757 + 220,7 aoe : Se 73 3 6ib Bee 
ae 7 ; 7146 +t 344,505 94,388 62,964 : 2,689, 
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NEW BEACH WEA 


v id 


ey 
Rhee c 
Fabric printed like a newspaper or 


magazine, being featured by Chi- 
cago department store. 


MILADY'S DRESS 
IS NOW ADORNED 
WITH TIMEPIECE 


New Sales Wrinkle—Inno- 
vation in Fabrics 


Chicago, Jan. 16.—How manufac- 
turers of low priced watches are de- 
veloping new business through dress 
producers and how a fabric mill is 
stimulating interest with a new twist 
is revealed by current advertising 
of Chicago stores. 

Many retailers in Chicago are 
featuring the new “watch dress,” in 
which the timepiece is made an in- 
tegral part of the garment, with a 
further use after the dress is dis- 
carded. In some cases the watch is 
worn on the belt and in others on 
the bosom. 

Here is how the Betty Wales shop 
presented the innovation in its news- 
paper copy: 

“Time to waist—a new idea—the 
watch dress. Trust Betty Wales to 
bring out a clever new fashion like 
this—a _ slim-as-a-pencil dress that 
carries its own guaranteed timepiece 
in a swanky suede belt. Wear it 
and keep every appointment on 
time.” 

The watch and dress sell for 
$22.75. Another store made a similar 
offer at $15. Investigation revealed 
that the watch featured by Betty 
Wales and other stores is in most 
cases the Tip Top, manufactured by 
New Haven Clock Company, or the 
Mercer, product of Ingersoll-Water- 
bury. Each normally retails at 
$3.50. 


Jewelers Are Calm 


Jewelers are not as disturbed at 
this diversion of business as might 
be expected. In recent years they 
have seen all sorts of jewelry pre- 
sented as part of woman’s garb and 
they have apparently decided there 
is no way to confine this business 
to orthodox retail channels. 

Carson Pirie Scott & Co., Chicago 
department store, have been making 
a special appeal to South-bound 
clients with a new fabric printed like 
a newspaper or magazine according 
to the taste of the buyer. The new 
cloth is recommended especially for 
beach robes. 

The originator of this idea for con- 
Sumers is Henry Glass & Co., of 


New York, creator of Peter Pan fab- 


rics. Members of the Association 
of National Advertisers know, how- 
€ver, that ADVERTISING AGE intro- 
duced this innovation in June, 1934, 
When a pair of winsome maidens at- 
‘red in what seemed to be the cur- 
rent edition of ADVERTISING AGE 
“rculated among A. N. A. members 
at the Edgewater Beach Hotel, Chi- 
‘ago, distributing copies of the 
Paper. The act was repeated last 
June at the A. F. A. meet at the 
Palmer House, Chicago. 


& Meyer, 


Calendar Pages to 
Increase Sales Calls 


Salesmen of Stanford Paper Com- 
pany, Washington, D. C., agent for 
S. D. Warren Paper Company, this 
year will be stimulated to make a 
complete monthly survey of their ac- 
counts in distributing calendar sheets 
to their customers, personally at- 
taching each sheet to the holder. 

The sheets are Warren book stock 
containing photographs of pioneer 
Washington printers and other crafts- 
men working with paper. Photo- 
graphs are by Theodore Horydczak, 
news photographer; halftones’ by 
Standard Engraving Company; copy, 
Stanford’s Henry Kroll. Harry 
Roberts, Rufus H. Darby Printing 
Company, supervised design and ex- 
ecution. 


Sponsors Dress Contest 


Shelly Knit Sportswear Co., New 
Yerk, has launched a _ nation-wide 
campaign featuring a contest, adver- 
tised in large space insertions in 
daily newspapers, wherein purchas- 
ers of Shelly knit dresses name a 
“Mode of the Month” dress to be 
produced the following munth. Prizes 
for each name amount to $875. Zinn 
Inc., New York, is the 
agency. 


Canadian Farm 
Press in Gain; 
Magazines Too 


Chicago, Jan. 16.—Canadian maga- 
zines gained 78,640 lines over 1934, 
according to 1935 figures compiled by 
National Advertising Records. Reve- 
nue for 1935 was $2,513,073, com- 
parable 1934 figures being unavail- 
able. 

A more pronounced gain, 235,613 
lines, was recorded by Canadian na- 
tional farm papers in 1935 over 1934. 

The Canadian 1935 magazine total 
of 2,767,448 lines was apportioned as 
follows: Canadian Home Journal, 
521,328, compared with 316,030 in 
1934; Canadian Magazine, 161,215, 
compared with 149,221 for 1934; 
Chatelaine, 291,217, compared with 
268,942 in 1934; MacLean’s Magazine, 
379,544, compared with 376,385 in 
1934; Mayfair, 427,105, compared 
with 347,035 in 1934; National Home 
Monthly, 201,850, compared with 238,- 
044: and Saturday Night, 985,189, 
compared with 993,151 for 1934. 

Individual revenue of magazines: 


Canadian Home Journal, $549,258; 
Canadian Magazine, $151,031; Chate- 
laine, $485,366; MacLean’s, $636,863; 


Mayfair, $108,655; National Home 
Monthly, $326,727; Saturday Night, 
$255,173. 


Farm paper lineage for 1935 aggre- 
gated 2,442,419, against 2,206,806 for 
1934. Individual figures: Canadian 
Countryman, 242,901, compared with 
265,707 for 1934; Country Guide, 155,- 
016, against 156,406 for 1934; Family 
Herald and Weekly Star (Eastern) 
456,238, compared with 390,517; Fam- 
ily Herald and Weekly Star (West- 
ern), 328,028, compared with 294,175; 
Farmer's Advocate and Home Maga- 
zine, 183,612, compared with 179,465; 
Farm € Ranch Review, 81,347, com- 
pared with 65,971; Free Press Prairie 
Farmer, 570,688, compared with 458,- 
358; Nor’-West Farmer, 130,032, com- 
pared with 125,687; The Farmer, 
160,117, compared with 147,650: Sas- 
katchewan Farmer, 134,440, compared 
with 122,890. 


Kline with Cullen 


Charles T. Kline has joined the 
Chicago staff of John W. Cullen Com- 
pany, newspaper representative. Mr. 
Kline was formerly with Chicago 
Daily Times. 


McCann-Erickson 


in South America 

McCann-Erickson, Inc., this week 
announced opening of two new for- 
eign offices, one at Rio de Janeiro, 
Brazil, and the other at Buenos Aires, 
Argentina, thus giving the company 
eighteen offices. Three are in Europe, 
four in Canada and nine in the 
United States, 

The new offices were opened to 
handle advertising of Latin-American 
subsidiaries of Standard Oil Com- 
pany of New Jersey. Henry P. Clark, 
Buenos Aires, directs the new opera- 
tion. A. M. Sarmento supervises the 
work at Rio. Staffs are made up of 
South Americans. 


NBC Adds KLO 


The latest development in the Na- 
tional Broadcasting Company’s con- 
solidation of its dual coast-to-coast 
network service is the addition of 
500-watt KLO, Ogden, Utah, to the 
Blue network Jan. 15. NBC Red 
programs will continue to reach Utah 
through KDYL, Salt Lake City. 


Joins Lazarnick 
Horace Schwerin, former sales 
manager of Althea Studios, has 
joined Lazarnick Studios, New York 
photographic illustrators, in a sales 
promotion capacity. 


-now BIG IS MY TOTAL 


KNX AUDIENCE?” 


When you ‘measure’ RELATIVE audiences in Los Angeles ‘City’ 
with a telephone survey, Remember the KNX figure represents 
but ¥4 of its Total Nighttime and 24 of its Total Daytime Audience. 


Figure Your TOTAL KNX Audience 
FROM THESE AUTHENTIC MAIL PATTERNS 


AREA en Pattern * Mail Pattern 
Los Angeles 10 mile ‘city’. . 40.1 18.9 
County Area—Outside ‘city’ 27.6 10.9 
" eae Total Los Angeles County 67.7 29.8 
DAY TI M E ge San Diego County . 5.5 1.9 
hy San Bernardino County . 2.6 1.0 
In A-B-C City Orange County . . . 3.7 1.4 
ee Kern County. . . 2.9 | 
ig Riverside County . . 4.1 1. 
Santa Barbara County . 1.5 Py 
Ventura County . 2.9 14 
£32 = g28 Imperial County. . . . . .. 0.1 3 
z= %G~ 2%, San Luis Obispo County . . . . . 0.6 & 
a % S| BUGe Gepe Gem. . - 5 tt st 0.1 a! 
ERS 3 5 Do Total Southern Califonia . . . . 91.7 39.0 
324% 82a Fresno County... ... - 1.2 1.2 
“885ea°2¢<s Kings County . . . 0.4 2 
@eo828e82 Tulare County .. . 1.8 1.2 
HD » OG 5 8 Other Counties . yaar 1.2 14.0 
2822588 Total Northern California . a7 16.6 
oe léas Total Califomia . . . 96.3 55.6 
a§ £22 .22 Washington. . .. . 0.7 11.2 
328 0 Bg @ Oregon . . ». ss + 1.3 12.2 
ay Zan £2 Colorado Pe en ome rst 0.1 1.4 
EeLB224YS5 Montana. . ... . 0.3 3.5 
SB SusahsS Uh 2. 2 2 ee 0.1 1.9 
cevoa fees Idaho 2. 2. -.s - 0.6 6.5 
Sn egeres £S Arizona + . . . . . 0.1 2.0 
BSE Esty New Mexico . . . . . see i 
Bee mes Wyoming ... . Ried 9 
B3n8soS% Nevada. . .. - 0.3 2.0 
% 2268388 Total 11 Westem State 99.8 97.9 
Total Other States 0.1 oF 
B Total Foreign. . «+ + » « « 0.1 1.4 
\ 1 P a TOTAL MAIL RECEIVED. . . . 100.0 100.0 
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50,000 Watts — Cleared Channel 
TOP Mail Puller on the Coast 
FIRST in Showmanship Rating 
MORE national ‘spot’ business 
LOWEST cost for direct results 
The VOICE OF HOLLYWOOD 
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B. Macfadden 
Sees His Dream 
Become Reality 


New York, Jan. 14.—After many a 
heartache, Bernarr Macfadden, head 
of Macfadden Publications, has com- 
pleted his recreational paradise, the 
New Deauville, at Miami Beach, Fla., 
and released half-page newspaper 
advertisements on its opening Jan. 
20. 


Mr. Macfadden took over the es- 


tablishment last June with the in- 
tention of transforming it into a 
large hotel and pleasure spot. It 


had formerly been operated by Lucy 
Cotton Thomas. 

Disappointments included destruc- 
tion of the row of cabanas at the 
edge of the Atlantic beach by the 
hurricane which caused a heavy toll 
along the Florida coast. Also, plans 
for a 250-room hostelry, erected with 
WPA funds, had to be abandoned be- 
cause of delay of the loan. Private 
financing was necessary in order to 
have the New Deauville ready for 
this year’s winter season. 


“Most Sumptuous Resort.” 


Though smaller than originally 
planned, the New Deauville, accord- 


i}delphia, has 


ing to the first half-page newspaper 
advertisement appearing in two New 
York dailies, and one each in Chi- 
cago, Boston and Detroit, now of- 
fers “the alluring Atlantic Ocean in 
front, the soft, still waters of Bis- 
cayne Bay just back of the hotel, 
nearly 100 new rooms and new 
cabanas added under Mr. Macfad- 
den’s ownership of Miami Beach's 
most sumptuous winter resort hotel 

circular swimming pool, which 
rivals the ocean itself—Clipper Ship 
deck and Marine grill—two spacious 


solaria, flooded with Florida sun- 
shine, for your sun bath,” and a 
beach where the “sand is powder- 


soft.” 

Further advertising plans are in- 
definite. A booklet will be off the 
presses soon. 


Merge Beverage Papers 
Beverage Retailer «& 
New York, has 


Wholesaler, 
absorbed Beverage 
News. Lee J. Vance, publisher and 
editor of Beverage News, has been 
named production director of Bever- 
age Retailer & Wholesaler. 


John B. Stetson Company, Phila- 
appointed Kenyon & 
Eckhardt, New York, for all adver- 
tising and sales promotion activi- 
ties. 


So, this year, we're back- 
ing up ovr greetings with a 
new giant antenna which has In- 
greased WGAR's signal strength 
more than eighty-nine percent... 
given us the equivalent of four times 


increase in power . 


every dollar you spend with us... because it is 
another good reason why WGAR holds its place 
at the head of the local parade with the greatest 


dollar volume of retail and national advertising. 


WGA 


Member WN. 8B. C. 


- «extended our non- 
fading nighttime crea almost two hundred 
percent. First uniform triangular cross-section 
tower in the nation, this super-antenna feces 
the strongest signol in Cleveland proper, and 
Stronger in the Cleveland trading area than any 
* other regional channel station. We're proud of 
it, not only as an engineering accomplishment, 


but because it means bonus coverage for you on 


FRIENDLY STATION” 


Biuve Network 
John F. Patt, Vice President and General Manoger 
Edward Petry & Co., Inc., Notional Representotives 


Baker’s Son Active 


ADVERTISING AGE recently reported 
appointment of George R. Baker, 
“former national advertising man- 
ager, St. Louis Globe-Democrat, to 
the same position with East St. Louis 
Journal.” The appointee is actually 
George R. Baker, Jr., son of the 
Globe-Democrat veteran, and he is a 
member of the national advertising 
staff of the Journal. Mr. Baker, Sr.., 
recently retired. 


Hellingbery in 
New Department 


Chicago Herald & Examiner has 
created a special food advertising 
department with George P. Holling- 
bery, formerly local advertising 
manager, in charge. 

J. Lohrer Tunstead, who has been 
associate manager of local display, 
succeeds Mr. Hollingbery. 


Finigan Is Supervisor 
Frederick A. Finigan, West Rox- 
bury, Mass., has been appointed sup- 
ervisor of outdoor advertising in the 
Massachusetts Department of Public 
Works, succeeding Robert L, Devine. 


Sellinger Expands 
Sellinger Display Service, St. 
Louis, has moved from 3928 Lexing- 
ton Ave. to enlarged quarters at 3021 
N. Grand Ave. The new telephone 


‘number is Jefferson 1055. 
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“CLEVELAND’S 


Magazine 


Advertisers 


Who Spent $100,000- 
$150,000 in 1935 


(National Advertising 


All-Year Club of Southern California, Ltd.... 
American Home Products Co............... 
Including 
a ae ae A ere ere ae 
Kolynos Company, The............. 
Wyeth Chemical Co... ... cscs scess 
American Stove Company.................- 
i eat a cea rik nee eceew eae 
Beech-Nut Packing Company........ cere 
Bourjois, Inc. 
Including 
Bourjois, Inc. 
IE PIES treat ah ee an rey ee 
California Walnut Growers Association...... 
TOE, Gee cg or ease sass cake 
Caterpinar Tractor CO. 2... ccsiscccccssvctve 
Church & Dwight Co., Inc..........000-00.- 
Commercial Credit Company................ 
SE EPS aca Fk eke hee ce ebackewdid ea enias 
Including 
Auburn Automobile Company....... 
os ae | a a re 
Stinson Alreratt CO... 6ccicsscsicess 
Crowell Publishing Company, The.......... 
Cunerad-White Star, Ltd... 066. cece cs avee ces 
Dearborn Supply Co............... 
Sree We BECCOPINY CO. i inc cc aceccreeesess 
Kmerson Drug Company.........ssscceceees 
Florsheim Shoe Company, The.............. 
ee ee rae 
Gerber Products Company................. 
Hammermill Paper Company................ 
mecaltn Products Corp., The. .......:.00se6s5. 
meubiein & Brother, G. FPF... 0 csc cewccevces 
sroover Company, The... i... sccccc cess ccccn 
Peorme! & CoO., GeOrme A... ccc ccc wis caavesis 
Houbigant, Inc. 
Including 
Cmeremy, INC. «si sccscvesscs 
Houbigant, Inc. 
Favenut Bales Co., WC... c ccc ccccwecereess 
evmrense Froguctsa CoO,, TRE. icisicsviiecs cers 
Imperial Paper and Color Corporation....... 
International Correspondence Schools...... 
International Nickel Company, Inc., The..... 
Investors Syndicate 
Italian Line 
Johns-Manville Corporation 
a ee a on 
INNO BLOF CO... sic ices ce stwawsves 
La Salle Extension University....... 
Libbey-Owens-Ford Glass Company.......... 
eg ane re 
Luft Company, The George W.............. 
Morton Salt Company........... ne 
Noblitt-Sparks Industries, Inc................ 


Northwestern Mutual Life Insurance Co., The. 


erin wenrern Yeast CO:. 66... bei cee ssaeass 
a ne rrr ee 
a OS ee ae ear eee 


Penn Mutual Life Insurance Company, The.... 


Pennsylvania Grade Crude Oil Association... 
he OE a ee a 
Premierrenet Bales CO... 66k ik ciivescee erase 
Ramsey Accessories Mfg. Corp.............. 
2 Re es eee ee See 
Sealed Power Corporation................05. 
Sheaffer Pen Company, W. 
Sherwin-Williams Co., The.................. 
meemoer Goreet CO, TRC... + leis OOe eee. 
Tattoo, Inc. 
west @ Company, W. A... co.cc s cc wecceses 
mane Weecer Gi) TOMPARY: . 2... 66. ces ee aot 
TI a ES a a a ey are 
Union Central Life Insurance Company, 
Weer & Bons, Inc: MITaM.. .«.s-....0665%5 
Waters-Genter Company 
MRGMUET SSOTRDORY, “TAG. sca Kee ce Ken aes ees 
White Rock Mineral Springs Co............. 
Willard Storage Battery Company.......... 


TOTALS 


Records) 


1935 1934 
er meee $ 115,368 
ee 119,104 116,432 
dean’ 65,696 59,192 
Bos 16,176 21,318 
ese 37,232 35,022 
ee 140,261 138,975 
gies 131,600 126,002 
ae 121,056 157,717 
Can 107,154 87,395 
ale dhs 85,174 73,585 
Fcnd 21,980 13,810 
ets 122,950 198,750 
or 101,538 74,787 
aie iy 15 282s twee bes 
Per 130,329 114,821 
wean 102,010 72,211 
eee 129,486 171,953 
oe 118,626 146,833 
Bare 10,860 22,290 
exe  /peeeed 2,830 
er 118,617 31,135 
ee 124,976 165,435 
ee 104,550 63,213 
or 130,131 28,760 
a 112,639 271,100 
sade 111,615 106,387 
mers 118,160 150,585 
ae 103,336 129,864 
Kose 124,770 155,600 
Sere 139,561 151.046 
toe 121,204 62,2738 
ny: 121,830 114,290 
beets 112,600 139,085 
aie 129,362 97,725 
oa 
exes 85,375 97,725 
ee 135,167 124,780 
re 142,014 130,347 
wee 101,789 89,780 
y evens 127,178 109,720 
ae 121,296 208,330 
sites 101,054 109,565 
need 100,410 79,286 
ae a 107,839 41,775 
re 145,441 266,985 
ee 111,991 56,291 
ee 110,723 87,842 
ee 102,420 275,705 
err e000 i$ ‘2whae 
er 144,368 216,128 
a 106,264 104,873 
pave fi 102,540 78,730 
125,000 104,720 
rr 150,765 171,934 
eee 150,287 106,593 
er 127,649 112,220 
120,888 116,290 
635 130,098 112,480 
oShe 108,605 81,947 
ee 147,386 230,751 
ack 125,950 86,400 
sing 128,782 119,188 
vent eeGee- ——Ci«s wo 
eds 148,900 92,300 
er 111,663 144,513 
its 105,500 100,300 
LM 147,026 106,476 
eee 130,939 179,791 
or 101,450 113,750 
eaere 123,268 98,430 
106,550 93,690 
aes 115,185 248,375 
reer 120,256 90,850 
pele 145,500 199,595 
Se 103,400 109,380 
rare 118,355 122,400 
....9 7,999,667 $ 7,963,417 


Bridgman Heads Club 

H. L. Bridgman, vice-president and 
sales director, Great American Life 
Insurance Company, was_ elected 
president of the San Antonio, Tex., 


Cecil 


Smith 


Ala. 


Smith Joins WSGN 
has joined the sales 
staff of radio station WSGN, Birm- 
ingham, 


Advertising Club Jan 8. Other of- 
ficers elected were: Roy James, vice- 
president; L. L. Swartzkopf, secre- 
tary; and William Hoefgen, treas- 
urer. 


Lee Issues Bulletin 


Don Lee Broadcasting System, Los 
Angeles, has begun publication of a 
“Radio Bulletin’ for advertisers. 
R. W, Stannard is editor. 


Perkins Tests Lemix 


Perkins Products Company, Chi- 
cago, is running a test campaign on 
its new product, Lemix, through 
Mason Warner Company, Chicago. 


Nashville, Tennesse 


50,000 WATT 


- 4 


Write for details of 


Radio's most unique 


merchandising system! 
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WHEN CURLY LOCKS ARE UNAPPRECIATED 


Situation painted by 1936 advertising of Frank H. Lee Co., hat manufacturer 


of Danbury, Conn. 


The campaign was described in Advertising Age of Jan. 13. 


This card, lithographed in twelve colors by Peter Carey & Son, is the work of 
James Montgomery Flagg. 


Consumers’ 
Research to 
Have a Rival 


New York, Jan. 16.—The declara- 
tion, “We’ve only begun to fight,” 
was appended to the announcement 
this week by forty striking employes 
of Consumers’ Research, Inc., Wash- 
ington, N. J., that they were discon- 
tinuing picketing of the _ isolated 
plant. 

The strike began four months ago. 
Higher wages and union recognition 
were the principal demands. 

John Heasty, president of the 
warring local of the Technical, Edi- 
torial and Office Assistants Union, 
which led the strike, said a national 
campaign will be directed against 
Consumers’ Research. Special effort 
will be made to present the strikers’ 
side to all labor organizations, and 
subscribers to Consumers’ Research 
will be asked to withdraw their sup- 
port. Efforts will also be made to 
place the organization on the “un- 


fair” list of the American Federation | 


of Labor. 

Some of the strikers hope to ob- 
tain employment with a competitive 
business, which is said to be in 
process of organization by dissatis- 
fied former subscribers to Consum- 
ers’ Research. It is reported this 
organization will have headquarters 
at Easton, Pa., a few miles from 
Washington, N. J., and that it will 
furnish information as to labor con- 
ditions under which advertised 
products are produced, as well as re- 
ports on the products themselves. 


Carter Appoints Bolan 


Cc. W. Bolan has been appointed 
assistant advertising manager of 
Carter Carburetor Corporation, St 
Louis, in charge of all product in- 
formation and to assist in retail, di- 
rect mail and dealer advertising. 


DO YOU NEED A 
REAL SALES BUILDER? 


There's a man 480 miles west of our 
ffice who we think is one of America’s 


jreatest sales builders and he's 
eeking a connection where he can 
rove it This man’s sales record is 
ily ‘the answer to the maiden’s 


rayer’’ for @ company needing more 
lume from Omaha, west He has 
served as salesman, general manager 
nd president of a number of well known 
neerns in food, beverage, manufactur- 
ng and other household consumer lines 
He knows leading jobbers, chains, deal- 
etc. trom coast to coast and how to 
| them tonnage business. His personal 
tles have run into millions of dollars 
r year. A college man, a good per- 
nality, a keen executive and a great 
trainer of sales material He would 
make an outstanding district or divisional 
ace representative handling and build- 
1g sales in Omaha, west. This man is 
find’’ and a proven money maker for 
live concern. For further particulars, 
idress in confidence 
JAMES H. TURNER 
S20. N. Michigan Ave.. 


a 


Q a 


ADV. CO. 
Chicago. IIl. 


CIGARETTES IN 
LIMELIGHT AT 
VENDING SHOW 


Chicago, Jan. 16.—Novelties shown 
at the National Association of Coin 
Operated Machine Manufacturers 
convention and exhibition here in- 
clude a_ slot machine which dis- 
penses single cigarettes at one penny 
each, and acts as an advertising 
medium at the same time. 

The machine, the Smok-a-Taire, 
holds 100 cigarettes. It is equipped 
with four wings, on which advertis- 
ing cards for laundries, tailors, etc., 
may be placed. The machine owner 
can sell space on each wing at $6 
each for an entire year, and pay the 
cost of the machines, $24, General 
Metal Products Company, St. Louis, 
points out. 

According to this company, the 
|; manufacturers of Lucky Strikes and 
Old Golds are now packing special 
cartons of 100 each for use in the 
machines. 


Promotion for Midget 


Another penny cigarette machine 
on display is made by Midget Ven- 
dors Company, St. Louis. The manu- 
facturers of Kentucky Winners and 


Twenty Grands, promotional litera- 
ture on the Midget declares, are 
packing those brands in_ special 


packages containing 24 cigarettes 
each, for use in the Midget. 

Describing Twenty Grands, a 
Midget booklet tells machine pros- 
pects that this smoke is “made of 
as pure a tobacco as any Cigarette 
on the market and instead of spend- 
ing millions of dollars in high- 
powered advertising the consumer is 
receiving the benefit of this saving 
in the selling price.” 

W. A. Tratsch, of A. B. T. Mfg. 
Company, Chicago, was elected pres- 
ident of the association Monday. He 
succeeded Fred L. Mills, Mills Nov- 
elty Company. 


ALDERMAN ATTACKS 
CIGARETTE MACHINES 


Chicago, Jan. 15.—A bitter attack 
on cigarette-vending machines was 
launched today by Ald. Dorsey R. 


+. 


Crow before the city council license 
| committee. He was joined in his 
|criticism by other members of the 
council. 

Two specific points were developed: 
First, that use of vending machines 
enables minors to get cigarettes; 
second, that certain manufacturers 
of such machines have evaded the 
city license fee. C. H. Keller, head 
of the license bureau, explained the 
second point. 

“In 1935,” he explained, “the city 
sold 6,025 cigarette licenses at $100 
each. So far this year, with the rate 
cut to $50, we have sold only 2,000. 
Vending machines are placed in 


stores on approval and when a police- 


man appears, the owner of the store 
appears in court and says the ma- 
has been removed.” 

Alderman McDermott commented, 
however, that the law against sell- 
ing cigarettes to minors has not been 
enforced for ten years, judging from 
absence of arrests. 


Pyrene Promotes Durfee 


Charles G. Durfee has been ap- 
pointed assistant to the vice-presi- 
dent in charge of sales of Pyrene 
Mfg. Company, Newark, N. J. Mr. 
Durfee has been with Pyrene for 
eight years, for the past four as man- 
ager of the systems department, 


Messler to L. & T. 


J. J. Messler has joined the Los 
Angeles office of Lord & Thomas. He 
was formerly with Dan B. Miner 
Company, Los Angeles. 


“Shopping News” Expands 

The Springfield, Mass., Shopping 
News is awarding contracts for a 
two-story and basement addition to 
its plant at 340 Main St. 


General Exhibits Move 


General Exhibits, makers of win- 
dow displays and convention booths, 
have moved to new quarters at 122 
N. 13th St., Philadelphia. 


| 
| 


Ford Building at 


Texas Centennial 


Ford Motor Company will erect its 
own exhibit building at the Texas 
Centennial Central Exposition, to be 
held in Dallas June 6-Noy. 29. 

Chief features of the Ford exhibit 
will be displays showing use of raw 
materials of the Southwest in manu- 
facture of Ford and Lincoln cars. 


New Chris-Craft Cruiser 
Chris-Craft Corporation, Algonac, 
Mich., has completed plans for quan- 
tity production of a new cruiser to 
be known as the Chris-Craft Clipper, 


| designed to sell in the $1,300 class. 


chandiser. 


United States. 


tional average. 


also the salesman, the advertiser and mer- 
There is something new to be 
won—increased sales—in an important and 
one of the fastest growing markets in the 


Here, in the Salt Lake Market Area, are 
784,624 people—an important number on 
any sales map! What makes it even more 
important are facts like these: the per 
capita wealth is 52% above the national 
average; retail sales are 15% more than 
the national average per capita; automo- 
bile registrations are 16% above the na- 


It’s a fast-growing market; population in- 
creased 218% from 1890 to 1930 as against 
a 95% increase for the country as a whole. 
A fast-growing population means a fast- 
buying market. Needs are many. Posses- 


MORNING AND SUNDAY 


National Representatives: 


state market. 


Many aggressive national advertisers are 
taking advantage of these unique facts in 


the Salt Lake Market Area. To help them, 


and_ others 


tive. 


The Winning of the West 
is Still Going on..... 


... and the field is richer than ever 


The romance of the west today is not con- 
fined to the picturesque cowboy and miner 
and colonizer. This region’s wealth awaits 


sions must be accumulated from the ground 
up — or, more accurately speaking, from 
merchants’ shelves down! 

In this area the Salt Lake Tribune-Tele- 
gram is the one metropolitan medium, sub- 
stantially serving at one low cost a four- 


not 
actively winning this 
market, The Salt Lake 
Tribune - Telegram 
has compiled an ex- 
haustive study, giv- 
ing detailed facts. 
A copy will be 
sent, on request, 
to any interested 
business execu- 


REYNOLDS-FITZGERALD, INC. Member, ASSOCIATED WEEKLY 
New York Detroit New York Detroit 
Chicago San Francisco Chicago San Francisco 
Philadelphia Los Angeles Cleveland Los Angeles 


EVENING ONLY 


Color Representatives: 


Air view of Salt Lake City 
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ADVERTISING AGE 


January 20, 1936 


20% Increase 
for Electrical 
Display in ’35 


Chicago, Jan. 16.—Electrical dis- 
play advertising increased approxi- 
mately 20 per cent in 1935 as com- 
pared with the previous year, and 
prospects for 1936 indicate a fur- 
ther expansion, leading authorities 
in the industry reported today. 

“Both electrical spectaculars and 
point-of-sale electric sign business 
have shown marked increases,” said 
W. D. Krupke, vice-president in 
charge of sales of Federal Electric 
Company. “In the spectacular field 
we have noted a definite increase in 
interest on the part of national ad- 
vertisers, who are using this type of 
advertising to supplement other 
media. One national account has 
placed an order with us for electri- 
cal spectaculars to be_ erected 
throughout its entire trading area 
in 1936. 

“A marked trend in 1935 in this 
field has been the effort so to de- 
sign spectaculars as to give them 
still greater daylight as well as 
night-time value. 

“In the electric sign field manu- 
facturers are increasingly concerned 


| — 


with dealer identification, and there- 
fore are promoting use of electric 
signs to supply a tie-up with their 
national advertising. Automotive ad- 
vertisers have been especially ag- 
gressive in this direction. 
“Improvements in neon advertis- 
ing have added new attractiveness 
to this type of display, and have in- 
creased the possibilities of electric 
signs for many types of advertisers.” 


Watson Succeeds Jontry 


William’ Watson has been =  ap- 
pointed manager of the Chicago of- 
fice of Howland & Howland, Inc., pub- 
lishers’ representative, succeeding 
Jerry Jontry, who has resigned to 
become national advertising manager 
of the Nixon Newspapers in Indiana. 
Mr. Watson was formerly in the mer- 
chandising department of Chicago 
Daily News. 


Te Meet in Cube 


Alabama Press Association will 
hold its summer convention in Ha- 
vana, Cuba. Members will leave 
Montgomery by special train about 
June 10. 


Joins “Reporter” 

Myron Kronheim, formerly with 
Men’s Wear, has joined the sales staff 
of Men’s Apparel Reporter, New 
York. Jack Pansmith has become 
production manager for the Reporter. 


Dayton Newspapers 
Promote J. J. Doyle 


J. J. Doyle, national advertising 
manager of the Dayton, O., Journal 
and Dayton Herald, has been ap- 
pointed advertising manager. 

Before joining Lewis B. Rock’s 
papers almost a year ago, Mr. Doyle 
was associated with the Boston 
Herald-Traveler and was also na- 
tional advertising manager of the St. 
Louis Star-Times. 


Dunleavy’s New Work 


Lawrence Dunleavy has been ap- 
pointed advertising manager of The 
Legion News, official publication of 
Detroit Districts Association, Ameri- 
can Legion. Mr. Dunleavy was for- 
merly with Kelly-Smith Company, 
publishers’ representative. 


Start Religious Monthly 


Connecticut Conference of Congre- 
gational and Christian Churches, 37 
Garden St., Hartford, has started 
publication of a monthly magazine, 
Congregational Connecticut, edited by 
Rev. William F. Frazier. 


Resumes W. U. Post 


B. H. Rivise has resumed his for- 
mer position as division commercial 
manager in charge of errand service 
development and distribution, Metro- 
politan division, Western Union Tele- 
graph Company, New York. 


to 


R. eno-k ounders 


Love knows no bounds until the couple is Reno- 
bound. If they still love in December as they did 
in May, the Christmas gift market gets a boost. 
If they don't, the legal profession benefits. ‘Tis 
human to err—and folly to be without knowledge 
of the plans of ‘mice and men”... 


.and women. 


COURTING BUSINESS DURING PLANNING 


A 


AN EXAMPLE of the machine designer's spirit 
of progressiveness—take excavating machinery. 


Primitive man was able to move but little more than a cubic 
yard of earth in a 10-hour day. His was a primitive shovel. 


MAGHINE 
DESIGN 


ENGINEERING 
rhe Tn 


. completely blankets the 
field of Machine Designing. 
It is read by the chief en- 
gineers and designers of 
more than 6200 plants that 
build machines for sale 
—a readership of 25,000. 


BE THERE ON TIME 
with 


Today our gigantic steam and electric shovels, with their 
cavernous jaws, swoop down into Mother Earth and the 
job is done with a minimum of time, effort and expense. 


The press for progress plus the engineer's skill results in 
the continuous designing and development of new and 
better machines. 


From early in the mom of designing to the eve of produc- 
tion, the chief engineers and designers of the 6200 plants 
building machines for sale have in MACHINE DESIGN 
their one and only professional journal. 


Everything starts with the idea. The editorial and adver- 
tising pages of MACHINE DESIGN are a clearing house 
of ideas for chief engineers and designers. 


MACHINE DESIGN 


PENTON BUILDING, CLEVELAND, OHIO 


W.U. TO INSTALL 
DISPENSERS OF 
ITALIAN BALM 


New Service Availa'le for 
Only Ten Gents 


Batavia, Ill., Jan. 16.—Western 
Union messengers will enter thou- 
sands of homes to install Italian 
Balm dispensers as the result of a 
novel arrangement made with the 
telegraph company by the Campana 
Sales Company, it was announced 
today. : 

The Italian Balm “Home Dispen- 
ser Service” will be offered in some 
5,000 communities where messengers 
are available. All anyone need do 
is purchase a dispenser package, 
call Western Union, and a specially 
trained messenger will call and in- 
stall the dispenser wherever the 
owner wants it. Western Union will 
charge the customer ten cents, Cam- 
pana pays the remainder. 

Each messenger will be provided 
with a work kit and equipment for 
the attachment of the dispenser to 
any type of wall. If desired, the 
dispenser can be installed on wood 
or tile walls without use of screws. 
The plan goes into operation Feb. 1. 


Adaptation of Plan 


It is expected that many retailers 
of Italian Balm will arrange to give 
installation orders to Western 


THE ULTIMATE IN SERVICE 


Campana will install this fixture for a dime. 


Union, adding the ten cent charge to 
the purchase price. 

Over 2,500,000 Campana Dispen- 
sers are already installed in homes, 
and 2,000,000 more will be set up as 
a result of the new plan. To meet 
the large refill business coming in 
from dispensers already in use, a 
special merchandising deal is being 
offered retailers which includes the 
regular sixty-cent bottles as well as 
the combination dispenser packages. 

On Jan. 31, Campana will start 
concentrated radio advertising of 
the unique promotion on their two 
coast-to-coast radio programs, ‘First 
Nighter” and “Grand Hotel.” At the 
same time, twenty national maga- 
zines, carrying half-page and quar- 
ter-page advertisements will feature 
the dispenser story for the first time. 


W. H. Wheeler Passes 


William Henry Wheeler, 81, presi- 
cent of Wheeler Publishing Com- 
pany, Chicago, died Jan. 14 after an 
illness of three months. Mr. Wheeler 
entered the school book business in 
1880, with D. Appleton & Co. He 
organized his own company in 1897 
and remained its president until his 
death. , 


Chevrolet Renews 


Chevrolet Motor Company, Detroit, 
has renewed for a fourth period of 
thirteen weeks its series of musical 
transcriptions completing a year’s 
broadcasting over 385 stations in 297 
cities, said to be the largest number 
of stations used for one continuously 
scheduled program in radio’s history. 


National to Move 


National Outdoor Advertising Com- 
pany will move Feb. 1 from 216 North- 
ampton St., Buffalo, to 1021 Jefferson 
Ave., where it has leased 6,000 square 
feet of space. 


GEE POP! LOOKS 
LIKE YOU'D BETTER 


"PRACTICAL 
BUILDER 


Published by the publishers of ButLpING 
59 East Van Buren Street, Chicago 
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advertising. 
“dvertising and sales promotion manager. 
“Qssification exhibited at the 1935 conference of the 
“avertisers Association. 
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S. A. Knisely, advertising and sales promotion manager of Republic 
Steel Corporation, Youngstown, O., has found business papers a 
ble tool in promoting the sale of products to industry. Mr. 
Snisely has a keen appreciation of the effectiveness of reader interest 
l aggressive publications from his experience in various high edi- 
cial capacities on the Canton, O., Daily News and the Cleveland 
Plain Dealer. In 1921 he became advertising manager of the National 
Paving Brick Manufacturers Association and in 1927 went with the 
Sheet Steel Trade Extension Committee as director of research and 
In 1934 he joined the Republic Steel Corporation as 
The advertising of this 
Mpany received the award for the best campaign in the metals 


Yational Industrial 


“Republic Steel Looks upon 
the business papers as 
vitally necessary adjuncts 
to its sales force 


ee0@ C omrertition, reputed to be the 

life of trade, must contribute largely 
to the life of business paper advertising, and if there are any 
business paper publishers studying 1929 figures with a void in 
their purse and a longing in their heart, they are making a mis- 
take. 1936 may very easily put 1929 to shame so far as 
linage figures are concerned. 

“Business seems to be back on the track again. Unless 
something untimely wrecks it, we are probably entering a period 
of greater competition than we have ever known. This means a 
greater competition for every business and technical man in 
holding his job as well as in making and selling goods. It means 
a greater need for up-to-date business and technical information. 
It means a keener interest in both the editorial and advertising 
pages of the publications furnishing such information. Finally, 
it means that business papers will constitute a larger and more 
important market place for buyer and seller in the future than 
they ever have in the past.” 


S. A. Knisely, 

Advertising and Sales Promotion Manager, 
Republic Steel Corporation, 

Youngstown, Ohio. 


Mae aie 


This advertisement and those to follow it 
are sponsored by these business papers: 


431 S. Dearborn St., Chicago 


Advertising Age (ABC-ABP) 

100 E. Ohio St. Chicago 

American Restaurant (ABC) 

5 S. Wabash Ave., Chicago 
Automobile Digest (ABC) 

22 E. Twelfth St., Cincinnati 

Bakers’ Helper (ABC-ABP) 

332 $. Wells St, Chicago 

Bakers’ Weekly (ABC-ABP) 

45 W. 45th St, New York 

Boot & Shoe Recorder (ABC-ABP) 
239 W. 39th St., New York 

Domestic Engineering (ABC-ABP) 
1900 Prairie Ave., Chicago 

Farm Implement News (ABC) 


¥ 


Hospital Management (ABC-ABP) 

612 N. Michigan Ave., Chicago 

Jewelers’ Circular-Keystone (ABC-ABP) 
239 W. 38th St., New York 

Milk Plant Monthly (ABC) 

327 S. La Salle St. Chicago 

National Provisioner (ABC-ABP) 

407 S. Dearborn St., Chicago 

Paper Industry, The (ABC-ABP) 

333 N. Michigan Ave., Chicago 

Paper Mill & Wood Pulp News (ABC-ABP) 
1440 Broadway, New York 

Steel (ABC-ABP) 

Penton Bidg., Cleveland 

Welding Engineer (ABC-ABP) 

608 S. Dearborn St., Chicago 
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January 20, 1936 


CHEER NEW YORK 
COURT DECISION 


Say It Paves Way for Price 
Maintenance 


New York, Jan, 16.—The decision 
of the Court of Appeals against the 
section of the state fair trade law 
which would have compelled non-sig- 
natories to observe retail prices spe- 
cified in contracts between manu- 
facturers and retailers has only in- 
tensified the fight of drug retailers 
for price maintenance in their field. 

At a week-end meeting of the fair 
trade committee of the New York 
State Pharmaceutical Association, 
also attended by many members, the 
decision was hailed as a victory. 

Counsel for the association assert- 
ed that the decision distinctly up- 
held the right of a manufacturer to 
enter into resale price contracts 
with wholesalers and retailers and 
to adopt a refusal-to-sell policy. 


Viewpoint of Secretary 


“The problem. of stabilizing 
prices in the retail drug field and of 
putting an end to predatory price- 
cutting is now squarely up to the 
manufacturer,” M. S. Malakoff, ex- 
ecutive secretary, declared. 

“Manufacturers who really want 
to protect their outlets against the 
price-cutter now have every right to 
refuse to sell the price-cutter and to 
make and enforce resale contracts 
with legitimate distributors so that 
the price-cutter cannot secure stocks 
indirectly.” 

Individual dealers indicated they 
would retaliate against manufactur- 
ers who did not take advantage of 


DRUG RETAILERS 


outlets in the state. 


ADVERTISING AGE 


the power to control retail prices by 
withdrawing their patronage. 

When the state fair trade law 
went into effect about forty manu- 
facturers of drugs and cosmetics do- 
ing intrastate business notified the 
association they were adopting price 
maintenance’ policies. A _ list of 
those who will continue this policy 
under the new dispensation will be 
made public soon. 


Chains Are Represented 


The New York State Pharmaceu- 
tical Association numbers in its 
membership 6,000 of the 6,800 drug 
Chains are es- 
pecially well represented and are 
campaigning as vigorously as the in- 
dependents for state and federal 
“fair trade” legislation. 

At one of several informal meet- 
ings of members this week, it was 
proposed that local drug retailers 
stock newspapers at cut prices, the 
suggestion being made during a dis- 
cussion of means of rebuking two 
dailies campaigning against the fair 


| trade law. 


A number of members enthusias- 
tically accepted the idea, pointing 
out it would afford an _ excellent 
demonstration of price-cutting for 
the public, as well as discipline the 
newspapers. 

Inquiries made today’ indicated 
that some of the retailers who 
voiced approval have since thought 
better of the idea. If the plan goes 
through, the morning paper will be 
cut from two cents to one cent and 
the afternoon paper will be reduced 
from three cents to two cents. 


Smallwood Moves 
Roy H. Smallwood has been ap- 
pointed advertising manager of W. H. 
Ziegler & Co., general contracting 
equipment, St. Paul, Minn. He was 


formerly with G. Sommers & Co., 
St. Paul. 
Kirkpatrick in 4 A’s 
W. S. Kirkpatrick Advertising 


Service, Portland, Ore., has been 
elected to membership in American 
Association of Advertising Agencies 


ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 


Falls, N. Y., 
and storage batteries, has appointed 
Y. W. Ayer & Son, Inc. 


Getting Personal 


Town & Country's columnist, “La Roche,” is the wife of Chester La 
Roche, Young & Rubicam president. . 


Norman Horn, Wellington Sears g.m. in charge of advertising of the 
Martex line and other products, takes special pride in records hung up 
by his company’s wing fabric. His interest in aviation and aircraft de- 
sign dates from the war, when he was a flier in the French and Ameri- 
can armies... 


Edward Linn, agency head, is awaiting a deer head from the taxi- 
dermist. It will hang on his office wall as a souvenir of his recent 
outing near the Canadian border.. . 


J. M. Yeager, of the New York office of Forbes Lithograph, is golf- 
ing his way through Florida and Cuba. With this early start he ex- 
pects to show up fellow members of the Jackson Heights Golf Club 
next summer... 


R. C. Cosgrove, refrigerator sales manager for Westinghouse, is 
wont to remark modestly that God made heaven and earth in six days, 
rested the seventh and on the eighth made Westinghouse. . 

Leslie Joy, NBC representative at KYW, Philadelphia, is an 
authority on the construction of secret compartments in antique furni- 
ture. He has amazed friends by revealing hidden drawers in antique 
pieces they have owned for years... 

Edward Bedford, Oneida Community a.m., has passed out word that 
the illness which confines him to his bed for a few weeks is not 
serious and that he will knock out a campaign of record proportions 
on his return to the office... 

Mrs. Elizabeth Colt Kidd, of Ayer’s Philadelphia office, is in 
London talking shop to Yardley officials. She hopes to work in an 
English countryside vacation before sailing. . . 

Facts for “Cincinnati Shows the Way,” in the current Christian 
Herald, were obtained from research into health factors in Cincinnati 
directed by Bill Groom, g.m. of Thompson-Koch, Cincinnati. He spends 
much of his time on trains between Cincinnati and New York, and most of 
his traveling time the past two years has been devoted to this work. . . 

Granville Toogood, copy supervisor in Ayer’s Philadelphia office, 
thinks his name signed to his second novel would sound too satiric. 
Publication time is near and he is still looking for a pseudonym... 

Otis Kenyon, of Kenyon & Eckhardt, has language study as one 
of several hobbies. He mastered several tongues while a student at 
the Sorbonne early in the century. . . 

“The Fifth Tumbler,” mystery yarn just issued by Doubleday, 
Doran & Co., is the work of Clyde Clason, who, when not authoring, 
acts as associate editor of Electric Light and Power and Electrical 
Dealer, Chicago. 

John C. Kelly, youthful publisher of the Tribune, evening daily at 
Sioux City, la., is in Washington for the Congressional session with 
his new bride. The Kellys enjoyed an aerial honeymoon which took 
them to Havana and back... Another who has had all the trouble 
of breaking in a wife is Robert G. Silbar, publicity director for Klau- 
Van Pietersom-Dunlap Associates, Milwaukee agency. Mrs. Silbar was 
Ruth Ann Papke... 

Huntington R. Hardwick, of Doremus & Co., Boston, better known 
as “Tacks,” is prominently mentioned as the next end coach at his 
alma mater. He was captain of the team which dedicated the Yale 
Bowl in 1914 with a rousing 36-0 Harvard victory. He was offered the 
job of head coach in 1926, but declined. . . 

Grafton B. Perkins, a. m. for Lever Bros., Cambridge, Mass., is 
devoting a lot of time to paving the way for the Cambridge Y. M. 
C. A.’s annual drive. Mr. Perkins is a member of the publicity com- 
mittee. .. John J. Cole, advertising director for the huge National 
Distillers Products Corporation, has left the wintry North for a quick 
peep at the goodies down at Miami... 

Wheeler McMillen, editor of Crowell’s Country Home, spent a few 
hours on Boul Mich the other day en route from a speaking engage- 
ment in Kansas back to headquarters. At a luncheon of Chicago Post, 
170, American Legion, his mess mate was Donnie McFayden, right 
wing of the Chicago Blackhawks. The two seemed to hit it off all 
rignt. .. 

Kathryn Sorensen, wife of Roy A. Sorensen, vice-president of Rus- 
sell C. Comer Advertising Agency, Chicago, made a hole in one on a 
183-yard drive at Jungle Country Club at St. Petersburg, Fla., the other 
day. The proud husband witnessed the feat. .. Harvey Firestone, Jr., 
the tire king, has sailed for Africa to inspect the company’s rubber 
plantations. He was accompanied by Mrs. Firestone and his brother, 
Roger... 

H. V. Jenkins, publisher of the 
been named chairman of the Lucas Trophy committee to name the 
recipient of the award for outstanding contribution to civic welfare 
in 1935. .. Hugh McKay, European advertising manager for Colgate- 
Palmolive-Peet Company, who was recently in this country, reported 
that bicycles are the most popular prizes in European contests. . . 

Raymond C. Bullard, a.m. for The Bullard Company, sridgeport, 
Conn., has went and done it. His engagement to Lillian A, Sherwood. 
of Southport, has been announced. . . Louis C. Pediar, Il, son of the 
New York agency man, who is in the advertising department of the 
Washington Times, has a bride in the person of Eleanor Dale, attractive 
daughter of Benjamin Dale, noted artist. The couple were reporters 
on the Times when Arthur Newmyer, publisher of the paper, was a 
newcomer to its staff. .. 

Dorothy McGiveran, principal in McGivern-Childs Advertising 
Agency, Chicago, was married recently to John W. Dorgan, Chicago 
attorney. Mrs. Dorgan, who is a daughter of George Hartford, Chicago 
Daily News, will continue her agency work. . . Jack Platt, advertising 
manager of Kraft-Phenix Cheese Corporation, Chicago, rose from a 
sick bed to present the Kraft advertising program to the company’s 
sales convention. The interlude didn’t do irrevocable damage, as he 
is reported on the road to recovery. . . 


Savannah News and Press, has 


Hoyt Named for Cruise 


Holland American Line, New York, 
has appointed Charles W. Hoyt Com. 
pany, Inc., New York, for advertising 
of the 1936 Rotterdam Cruise to the 
North Cape and Russia. 


Dri-Brite to Gardner 


USL Appoints Ayer 
USL Battery Corporation, Niagara 
maker of automobile 


F enger-H. all Named 


Fenger-Hall Company, Ltd., has 


been appointed national advertising 
representative of the Hollister, Cal., 


Advance. 


Dri-Brite, Inc., St. Louis, maker of 
Dri-Brite wax, has appointed Gardner 
Advertising Company, St. Louis. 


Six-Hour Day 
Is Recommended 


by W.K. Kellogg 


Battle Creek, Mich., Jan. 16.—A 
material increase in the advertising 
appropriation of Kellogg Company, 
cereal manufacturer, is announced 
by W. K. Kellogg, president of the 
company, as evidence of his faith in 
continued business improvement jin 
1936. 

“As in the past,” he said, “we 
shall continue to employ many ad. 
vertising media in promotion of our 
products, but newspaper advertising 
will remain the most important part 
of the program. The cooperation of 
newspapers and the flexibility of this 
type of advertising have enabled us 
to concentrate our efforts where 
they are most needed with a mini- 
mum of delay and have proved to us 
over and over again the outstanding 
value of newspaper advertising.” 

Unemployment, he said, is still one 
of the gravest of national problems 
and must be solved before there can 
be complete recovery. The solution, 
in Mr. Kellogg’s opinion, is wide 
spread adoption of the six-hour day, 
with wages increased to preserve 
purchasing power of the individual 
The Kellogg Company has had the 
six-hour day for five years and re- 
cently increased daily wages to th 
highest point in the company’s his- 
tory. 


Hotel p eaeer for AW 


The Wentworth Hotel, New York, 
newest unit in the Roger Smith 
Hotels Cornoration group, has ap- 
pointed AW Advertising, Inc., New 
York. Newspapers, magazines, out- 
aoor posters, car cards and direct 
mail will be used. 


Bolling Never with N-M 

reorge Bolling, recently appointed 
vice-president of John Blair & Co., 
Chicago, never has been associated 
with Neisser-Meyerhoff, Inc., Chicago, 
he has informed ADVERTISING AGE, 


which made this statement in report- 
ing his new work. 


REVOLUTIONARY 
REDUCTION ~— 
in Air Fares: 


UNIVERSAL AIR SCRIP 


Fly on any of the 20 lead- 
ing airlines at rates whic 
are generally no higher 
(and in many cases lower) 
than surface travel! Now 
youcan make real savings 
by flying. The speed ane 
convenience of air trave 
without a premium. No 
extras! No tips! 


UNIVERSAL AIR SCRIP 


makes this history-maX~ 

ing fare reduction now 

possible. It is available 
in two forms. 

‘4 GROUP TRAVEL 
PLAN offers com- 
paniesa 159% reduc- 

® tion onall esctic d 
sckets which means 
one on round wipe 
in addition to the usua 

10%. Convenient Air 

Travel Cards issued to 

designated representa-~ 

tives under this plan are 
acceptable on all leading 
ir lines. 

a SCRIP BOOKS also 
offer the same 15% 
reduction and may 

@ be used to secure 
tickets for others as wel 
as yourself. 
Both these plansare available 
onany of 20 leading air lines 


t have to make 
= Poe by the same route 
or even the same air line 

— 
i | Air Scrip can be 
Universal Jar alr hen ticket 
office. 


TRAVEL BY AIR with 
AIR SCRIP. 
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Capital Goods 
Helping Swing 
to Prosperity 


ad 

Cincinnati, O., Jan. 15.—‘‘New de- 
yelopments in capital goods indus- 
tries in 1936 will assist greatly in 
promoting prosperity.” This was 
the prediction of Bennett Chapple, 
vice-president and director of pub- 
licity, American Rolling Mill Com- 
pany, Middletown, O., before the 
Cincinnati Advertisers Club today. 
Mr. Chapple’s subject was “Looking 
Ahead in 1936.” 

“To illustrate,” he continued, “the 
payroll of our company in 1935 was 
nearly five millions more than in 
1929 in spite of development of con- 
tinuous roll mills. 

“If the continuous mill had not 
been developed, there would be 
no hope for steel houses, one of the 
plans of the Federal Housing Com- 
mission to place within reach of low 
salaried men houses costing from 
$1,500 to $2,500. 

“As industry develops, payrolls 
will increase, and labor will be able 
to satisfy its desire for low-price, 
high-quality products, thus complet- 
ing a circle of prosperity.” 


Massachusetts House 


Kills Liquor Bills 


Two bills regulating advertising 
of liquor prices have been killed in 
the Massachusetts House of Repre- 
sentatives. One prohibited mention 
in newspaper advertising of prices of 
liquor not to be drunk on the prem- 
ises. 

The other permitted advertising of 
prices to be visible from the outside 
of premises where bottled liquors are 
sold. 


Grocers Name Sipple 
John Sipple has been named adver- 
tising director of the Hudson County, 
N. J., Retail Grocers and _ Delica- 
tessen Association, which is planning 
a cooperative advertising campaign. 


NOW— 


INSURED 


COPY .. . RAPID’S 
LATEST SERVICE 
INNOVATION 


|N line with Rapid's policy of 

leadership, every parcel picked 
up by our own or a Western 
Union or Postal messenger, is in- 
sured against fire, theft and loss 
until delivered again to you. . . 
Scarcely any parcel ever has 
gone amiss, but it occurs to us 
that that's exactly what insurance 
is for—to lock the stable BEFORE 
the horse is stolen. . . . Just 
another example of Rapid's serv- 
ice—Thinking. . . . Next time, 
call Rapid! 


GIANT PRINTS 
PHOTOSTATS 


RAPID 


COPY SERVICE CO. 
_ SIX BRANCHES 


| NEW YORK 
415 Lexington . . . . 444 Madison 
VAnderbilt 3-3680 


« 
CLEVELAND 
Union Trust Bldg. 


Main 9335. 


* 
CHICAGO 
'0 So. Dearborn . . 228 No. La Salle 
360 No. Michigan Ave. 


STAte 5977 


State Stores 


Promote Leroux 


Pennsylvania State Liquor Stores 
are using newspapers, car cards and 
foreign language radio stations 
throughout the state to feature a 
complete line of half bottle size cor- 
dials made by Leroux & Co., whose 
distillery is in Brussels, Belgium, 
and finishing plant in Philadelphia. 
Adrian Bauer Advertising Agency, 
Inc., Philadelphia, is in charge. 


Walk-Over Schedule Set 


The spring campaign of George E. 
Keith Company, Brockton, Mass., 
Walk-Over shoes, will use Vogue and 
Woman’s Home Companion for wo- 
men’s shoes and Collier’s for men’s. 
Ferry-Hanly Advertising Company, 
Inc., New York, is the agency. 


Court Appeal 
On Poster Law 
Is Withdrawn 


Boston, Mass., Jan. 16.—The Mas- 
sachusetts committee of outdoor ad- 
vertising interests has withdrawn an 
appeal to the United States Supreme 
Court, in which it sought to have 
Massachusetts regulations of out- 
door advertising declared unreason- 
able. 

The state has a_ constitutional 
amendment which gives the legisla- 
ture the right to regulate advertis- 
ing in public places. The legisla- 
ture passed a law which placed such 


Alka-Seltzer..z sales 


Gurck Relief for > 


GAS UN STOMACH © 


advertising under supervision of the 
state department of public works. 

This department adopted regula- 
tions, which, as enforced, proved un- 
satisfactory to outdoor operators. 
When successive legal tilts ended 
unsatisfactorily, the outdoor inter- 
ests filed an appeal with the highest 
tribunal. 

Next step to be undertaken by out- 
door operators, it is believed, will be 
an attempt to swing legislative sen- 
timent toward a proposal to place 
regulation of advertising under an- 
other state authority. 


Health Roof Appoints 

Health Roof, New York, has ap- 
pointed J. R. Kupsick Advertising 
Agency to handle newspaper, maga- 
zine and car card advertising. 


POWERFUL, MODERN, CREATIVE 
LITHOGRAPHY AND PRINTING 
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B. B. D. & O. Men Shift 


Cliff Lawrence and P. C. Fox of 
the New York office of Batton, Bar- 
ton, Durstine & Osborn, Inc., and 
Myron Blanchard, formerly of the 
sales staff of AVERTISING AGE, have 
been added to the Pittsburgh office 
of the agency for accounts of United 
States Steel Corporation subsidiaries 
in the Pittsburgh area. 


“Steinie” Makes Bow 


Owens-Illinois Glass Company, To- 
ledo, O., has introduced a new light- 
weight beer bottle called “Steinie,” 
which can be used either on a return- 
able or non-returnable basis. The 
new bottle, of modified standard 
shape, follows by several months the 
introduction of its no-deposit, non- 
returnable predecessor, “Stubby.” 
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© FORGING AHEAD DURING DEPRESSION 
YEARS ... CAPTURING NEW MARKETS 
... HITTING NEW SALES PEAKS 


URING this amazing period of increasing sales, we have 
been privileged to work in close collaboration with 

the client, creating and producing Alka-Seltzer Window 
Displays, Car Cards, Display Baskets, Counter Displays, etc. 


Naturally, we cannot help but feel that we have, in some 
small measure at least, contributed to this remarkable 
merchandising achievement. 


We suggest that YOU let FORBES creative ability and 
merchandising acumen help you apply impetus and drive 
to YOUR sales-building program. 
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CARPET TRADE 


WOULD CLOTHE 
NAKED FLOORS 


Institute Starts Intensive 
Promotion Program 


(Picture on Page 43) 

New York, Jan. 14.—Coincident 
with the annual January openings of 
carpet manufacturers, an extensive 
cooperative merchandising program 
sponsored by the Institute of Carpet 
Manufacturers has swept into action, 
screaming defiance at nude, ragged 
or poorly clothed floors in American 
homes. 

The program is expected to build 
up to a climax in the form of the 
Spring Exposition Weeks, April 13 to 
May 2. Hammering efforts will be 
made to impress consumers with the 
importance of American-loomed wool 
pile rugs and carpets, 

The free merchandising bureau, 
known as the “Floor Clothing Ward- 
robe Service,’ has developed book- 
lets, display cards and a plan of giv- 
ing retailers advance information 
about editorial programs of leading 
magazines on floor coverings, as we!l 
as newspaper and college activities; 
in order to facilitate tie-ups. The 
work is being handled by Byron G. 
Moon Co., Inc. 

Seek Retailer’s Aid 


Full information has been sent to 
several thousand retailers through- 
out the country. Carpet manufac- 
turers are bringing it to the attention 
of buyers and have printed applica- 
tion blanks to aid in obtaining the 
material. The only restrictions are 
that the data be used as extensively 
as possible and exclusively for pro- 


— 


motion of merchandise made by mem- | 
bers of the Institute. | 

At the New York floor covering | 
opening last week, many manufactur- 
ers had exhibits showing how to use 
the service and featuring the mer- 


chandising aids. New York retail 
stores made history in several tie- 
ups. 


Foremost of these was Stern | 
Brothers’ department store. A spread | 
in the New York Sunday Times an- | 
nounced an advance exposition in| 
which the public, for the first time, 
was privileged to see the year’s new 
floor coverings. Statements of edi- | 
tors of American Home, Arts €| 
Decoration, Delineator, House & Gar- | 
den, House Beautiful, McCall's and 
Pictorial Review were used in Stern’s 
display. Floor Clothing 
Service materials were used. 

Promotion offered by the Floor 
Clothing Wardrobe Service is de- 
signed to enable effective retail tie- 
up with the Institute of Carpet Man- 
ufacturers’ nation-wide educational 
program. This strikes home some 
attention-getting thoughts about the 
product, which lately has suffered 
hard treatment at the hands of price- 
cutting experts. One of the objec- 
tives is to take the accent off price 
and put it on style and quality. 

In so far as advertising goes, the 
message will be delivered most forc- 
ibly in a series of eight display cards. 
There are two groups, one of cards 


about 25x39 inches and the other, 
“silent salesmen,” about 12 x 15. 


Sales Points Stressed 


Fundamental facts about woo! floor 
coverings are dramatically expressed, 
under such captions as “floors are 
cold without rugs” and “rugs make 
a home.” For example, one card 
shows a youngster, just out of bed, 
stepping on a board floor, register- 
ing anguish as he tries to expose the 
minimum footage to the frigid floor- 
ing. 

Again he is shown  pleasurably 
digging his feet into a rug. Another 


Wardrobe | 


shows two thermometers, one regis- 
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LATE AGAIN /THE SAME OLD 
STORY... AND ORDINARY 
ENGRAVING WILL RUIN THIS 


"\ AW 


RELIEVING BURDEN OF RETAILERS 


In announcing a one-cent sale, to start January 27, Pepsodent Company, Chicago, 

has simplified the deal for druggists by packing both products in one container. 

This arrangement also prevents chiseling. The consumer gets one product at the 
regular price, the other for one cent. 


Live 


sepTIC & 


tering 33 degrees with bulb on a cake 
of ice, the other 64 degrees with bulb 
resting on a wool carpet laid on the 
same cake, room temperature being 
75 degrees. 


Foot trouble is another angle 
stressed. Research developed the 
fact that a woman weighing 130 


pounds who walks eight miles daily, 
imposes an accumulated weight of 1,- 
105,000 pounds on the’ twenty-six 
small foot bones during the day. 
Springy carpets are foot-easy, de- 
signed to end aching feet caused by 
bare floors, their promotion asserts. 


among small children who play on 
floors; sound absorption of 30 per 
cent more than bare floors; cushion. 
ing of falls, extended style and lon- 
gevity are other points stressed. 

A series of three bulletins to assist 
in training sales people has been 
prepared, one on the merits of woo] 
pile to clothe floors, another on con. 
struction of the leading types and 
the third on ensembling. 


How to Use Space 


In treating the ensemble idea, the 
service warns against costly mode] 
room set-ups, urging more effective 
use of wall space, corners, elevator 
lobbies, aisle and round column 
spaces. A floor covering, for example, 
hung on a wall will be supplemented 
with a roll of wall paper, lengths of 
drapery and upholstery fabrics, a 
lamp, and a piece or two of furniture, 
the entire unit being rich with sug. 
gestive possibilities. 

All trade activity of the service 
will be directed by the Institute’s 
trade development committee. Style 
trends and other fashion information 
will originate in the Institute’s style 
trend advisory council, which in- 
cludes among its members repre 
sentatives from drapery, furniture, 
wall paper and allied home furnish- 
ings fields. 


Hiram Walker Heralds 


New Price Reductions 


Hiram Walker & Sons, distillers, 
Detroit, are using newspapers to an- 
nounce lower prices, in line with 
lower import duties. 

Fletcher & Ellis, Inc., New York, is 
the agency. 


Rum Account Placed 


Richardson, Alley & Richards Com- 
pany, New York, has been appointed 
agency for Cuban-made Havana Club 
rum, imported by W. A. Taylor & Co. 


Golden Glint Agency 
Golden Glint Company, Seattle, 
Wash., maker of Golden Glint sham- 
poo, has appointed The Western 


Protection against colds, especially 


Agency, Inc., Seattle. 


with fifteen years or more experience as a Union journeyman. 
shifts are made up of Union men with COMMERCIAL shop experience, turning 
out COPPER halftones and COLOR work beyond reproach. 


THE SERVICE GOES Koznd + Aound’ 


|S agencies are rapidly recognizing the advantages of Fe) 
“ROUND AND ROUND” the clock service. 
experience, background and the best equipment has built. 


*) represents a standard that 


e maintains a COMMERCIAL Union shop, each man a skilled craftsman 
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Western Agents 
Hold Big Meet 
Friday Afternoon 


Chicago, Jan. 16—A _ con- 
densed convention will be held 
at the Palmer House Jan. 24 
by the Western Council, Amer- 
ican Association of Advertising 
Agencies, H. M. Dancer, secre- 
tary-treasurer, announced to- 
day. The tabloid affair will 
treat a wide variety of agency 
topics briskly, starting at 3 p. 
m. Dinner and entertainment 
will conclude the session. 

James W. Young, who is cur- 
rently engaged in a magazine 
survey, will be one of the 
speakers. Another will be Wal- 
ter Hoving, sales genius of 
Montgomery Ward & Co. 

Others on the program are 
Arthur C. Nielsen, William C. 
D’Arecy, O. C. Harn, Frederic 
R. Gamble, George R. Cain, 
John Benson and Roy S. Dur- 
stine. 


Packers Get 
Millions Back 
from Tax Fund 


Chicago, Jan. 17—As a result of 
eight orders entered yesterday by 
Federal Judge John P. Barnes, more 
than $7,500,000 of processing taxes 
will be returned to Chicago millers 
and packers, under the Supreme 
Court decision invalidating AAA, As 
soon as the supreme court issues its 
mandate it is expected that another 
200 million dollars will be released 
throughout the country. 

Processors in the Chicago district 
who profit from Judge Barnes’ orders 
are as follows: 

Armour & Co., Delaware, $1,192,- 
915 cash; bonds, $971,243; total, $2,- 
164,158. 

Armour & Co., Kentucky, $147,947 
cash; bonds, $168,432; total, $316,- 
379. 

Wilson & Co., Inc., $1,295,504 cash; 
bonds, $1,404,717; total, $2,700,221. 

Wilson & Co., Minnesota, $499,104 
bonds. 

P. Brennan Company, $187,457 
cash; bonds, $223,516; total, $412,973. 

Miller & Hart, Inc., $130,292 cash; 
bonds, $532,506; total, $662,798. 

Oscar Mayer & Co., $489,352 bonds. 

B. A. Eckhart Milling Company, 
$123,603 cash; bonds,, $250,712; total, 
$374,315. 

The case of Swift & Co. will come 
up Monday. The amount involved is 
$13,144,000. 

This money has been held in es- 
crow since Aug. 1, 1935. The fate 
of a billion dollars paid in cash prior 
to that date is still in doubt. 

Although officials of the packers 
and millers affected by Judge Barnes’ 
orders refuse to discuss disposition 
of the money released to them, it is 
indicated by reliable sources that a 
large percentage will be expended 
for advertising and sales promotion. 


Names Metropolitan 


Park, Benzinger & Co., Inc., New 
York, has named Metropolitan Adver- 
tising Company to direct advertising 
ot Charley’s Rum. Louis C. Pedlar 
is account executive. 


Ablgren Joins “Press” 


Frank R. Ahlgren has resigned as 
commissioner, Texas Newspaper Pub- 
lishers Association, to join Cleveland 
Press. 


QUOTA-.-- | 
13,000 NEW CARS 


January production G. M. 
_ plants keeps 3,000 on 
full pay, other factories 
_ rushed, city payroll nor- 
_ malin No. 1 Test Market. 


Janesville, Wisconsin 
_ Gazette---WCLO 


Start Campaign 
for New Camera 
in Newspapers 


Detroit, Mich., Jan. 16—The Argus 
camera, a precision-made instrument 


for taking miniature pictures and 
priced far below similar foreign 


products, will soon be introduced to 
the public through newspaper adver- 
tising and later in national maga- 
zines. 

Already promoted to dealers 
through trade paper advertising, the 
camera will be distributed as fast as 
production allows by its makers, In- 
ternational Research 


With its 147,000 


Corporation, |is in charge. 


Howe Joins “Circle” 


Arthur A. Howe, formerly with 
National Biscuit Company, Calkins 
and Holden and Wallace C. Richard- 
son, Inec., has joined the sales staff 


| 
Ann Arbor, 2g a ermmepene — the| _ Deute Heads Brewery 
aliemas ‘ adio e. | ‘ 
makers of the Kadette radio © Arthur H. Deute has resigned as 


The Argus boasts = SOateres | avertising manager of the Jacob 
. i ; . on come president of National Brewing 
which are exclusive. It uses 35 mm. Company, Baltimore, effective Feb. 1. 
film, loading 36 exposures, and can |Before prohibition’ he was with 
use Dufaycolor natural color film. It Henry Weinhard Brewery, Portland, | 
has rapid shutter action, scaling up| QOre., and in dry days was general 


aded i ; “ . | Pat Pompilio has been promoted 

to 1/200 second. It can be loaded in sales manage! “9 The Borden Com- to serviee e@iter of Hotel Menage- 
daylight. pany, New Yorks. ment and Restaurant Management, 
Develop New Product | published by Ahrens Publishing Com- 


Starts Interim Edition 

In addition, the company is bring: | : Electrical World, New York, Me- 
ing out an enlarger and projector, | Graw-Hill publication, has started . 

: ; ~.  ,_| bi-weekly news edition circulated be- 
using the Argus as the wees? peer |tween regular issues. The staff has 
Also planned are microscopic at-|) ¢on enlarged, most recent additions | for United Advertising Agency, New 
tachments for the camera which|) ing H. G. Dooley, formerly of| York, has been named advertising 
will be advertised in college papers. | pjorida Power & Light Company, and| manager for Herman Plaut, manu- 

C. E. Rickerd Advertising Agency (¢, R. Pace, recently with New York |facturer of artificial flowers and 
Herald Tribune. | novelties. 


| pany, New York. 


Segal to Plaut 


A. Jay Segal, former spaca buyer 


The Indianapolis 
News Circulation is 
Concentrated Among 


Active Buying Families 
circulation 


ilies, The News carries your message to a 
ready market that pays the highest pos- 
sible returns for your advertising dollar. 
According to independent surveys, The 
News reaches a far greater percentage of 


income in each Indianapolis income area 


THE INDIANAPOLIS 


5 RECORD 


| 


ICKS 
liek! 


concen- 


trated among ready-and-able-to-buy fam- 


The 


than any other daily newspaper. 
better the area, the greater the percentage 
of News Coverage. 


This vear, go with The News along the NEWS COVERAGE OF 
INCOME IN EACH 
INDIANAPOLIS 


INCOME AREA 
74.2 


direct route to more sales and greater prot- 


it in the important Indianapolis market. 


847 


696 64.1 


LOW] |2nd} [3rd] {HIGH 


NEWS 


CIRCULATION --- 147,090 
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Youtt ENJOY iT 
BECAUSE [ USE 
"CLEAN HEAT “COAL 


i 4 — = 
EXCLUSIVELY / _! *: 


ms CRADY-RODGERS CO. 


PITTSBURGH - HOMESTEAD - WILKINSBURG- BRADDOCIC 


One of a series of car cards used by McCrady-Rodgers Co., 


Pittsburgh. Cy Hungerford, Post Gazette cartoonist, did the work under the 


reflect 


coal dealers 


direction of C. Eugene Waddell, rEteege agency. 


Now I Detroit Bank 


Detroit S 
to “The Detroit 
implied limitations of “S 
accurately 


more 


tion’s activities. 


“ ” . 
News” Experiment 
The Detroit News will put in opera- 
tion a 100-watt general experimental |Inc., has 


station Feb. 1 supplementing WWJ. 


Savings Bank has changed 
remove | 
and|schedule for its new 
institu- 


Bank,” 


Sinsieis Do-Slicer 


Mass., 


| which 


Do-Slicer 


Company, Holy 


slices bread dough befc 


lis baked. 


William Esty & Co., 


T&WA to Esty 


Transcontinental & Western 


account 
New York. 


placed its 


of 


oke, 
is planning a business paper 
Do-Slicer, 


re it 


Air, 
with 


- STEEL REPLIES 
TO LUMBER: ‘NO 
~ HARM INTENDED’ 


‘Irvin Pays Tribute to Big 
Lumber Industry 


—__——_ 


| Pittsburgh, Pa., Jan. 16.—United 
| States Steel Corporation has no in- 
tention at any time of publishing ad- 
| vertisements that in any way reflect 
upon another industry, W. A. Irvin, 
president of “Steel” has assured J. 
W. McClure, secretary-treasurer, Na- 
tional Hardwood Lumber Associa- 
tion, Chicago. 

Mr. Irvin provided AbVERTISING 
AGE with a copy of his letter, which 
was in reply to Mr. McClure’s pro- 
test to the corporation following 
publication of an advertisement fea- 
turing Andrew Carnegie and cap- 
tioned, “He came to a country of 
wooden towns and left it a nation of 
steel.” 

This, the secretary of the lumber 


LITHOGRAPH 


NEW YORK - CHICAGO 


~ ShePlain Dealer 


ws 7 A RP Oe 


F'or the 9th Consecutive year 


The Cleveland Plain Dealer, through 


the Sweeney & James Agency, begins 
the New Year RIGHT by specifying 
CONTINENTAL for 24-sheet posters... 


Hosts of National Advertisers likewise 


specify CONTINENTAL year after 


year. 


24-SHEETS * WINDOW DISPLAYS * CUTOUTS 


BROADSIDES * STREAMERS 


* 


CONTINENTAL: 


- DETROIT 


- CORP > 


+ PHILADELPHIA 


INDIANAPOLIS - 


CLEVELAND - 


PITTSBURGH 


OHIO 


SAN FRANCISCO + LOS ANGELES 


DIRECTS RESEARCH 


Dr. Lyndon O. Brown, who recently joined 
Lord & Thomas, Chicago, as director of 


He was 
University. 


merchandising and research. 
formerly with Northwestern 


association contended, was an insin- 
uation that wood is a symbol of 
backwardness and primitive civiliza- 
tion and therefore the advertise- 
ment constituted a blow below the 
belt to the lumber industry. 


Glory for All 


Mr. McClure reminded the head of 
the steel corporation that the lum- 
ber industry is a large user of steel 
products, principally in logging rail- 
roads and logging equipment. Mr. Ir- 
vin replied: “The lumber industry 
is one of our big customers; we are 
one of its big customers. Every raw 
material has played its important 
part in the building of the nation; 
and each has its big work to do in 
the rebuilding that lies ahead.” 

“Of course we have no intention, 
now or at any time, of publishing ad- 
vertisements that in any way reflect 
upon another industry,’ he contin- 
ued. “The advertisement to which 
you refer was not so intended, and 
we are sorry that you gathered any 
unpleasant impression from it. 

We are glad of an opportunity to 
make this expression to you and your 
associates.” 

The advertisement in question was 
one of a series of institutional char- 
acter which has been appearing in 
general media and business papers 
since the steel corporation’s adver- 
tising was centralized last fall under 
direction of Batten, Barton, Durstine 
& Osborn. 


New Officers Elected 
by Buffalo Club 


Eugene L. Klocke, of Wanamaker, 
Klocke, Martina and Rovner, was 
elected president of Greater Buffalo 
Advertising Club Jan. 14. Others 
elected were Charles M. Wilson, first 
vice-president; Louis L. Berger, sec- 
ond vice-president; Homer J. Savage, 
secretary, and William H. Scott, 
treasurer. 

The club elected these directors: 
John A. Bacon, Buffalo Times; Fred 
O. Dennis, Dennis & Co.; Francis M. 
McGuire, McDoel’s Restaurant; John 
F. Snyder, John F. Snyder, Inc.; Her- 
bert R. Vanderbilt, Liberty Bank. 


Club Elects Thorne 


C. E. Thorne was elected president 
of the Milwaukee Sales Managers’ 
Association Jan. 14, succeeding W. S. 
Bassett. Fred J. Conlin was named 
vice-president; S. N. Lovett, secre- 
tary, and John Hunn, treasurer. New 
directors are George Huseby, Harold 
Norman, Conrad Netzhammer, C. J. 
Beamsley, Howard Ott and Roy Han- 
sen. 


Forbes to “Builder” 


Lyman M. Forbes has joined the 
promotion department of American 
Builder, Chicago. He was formerly 
with Hide and Leather. 


Olsen-Shutta Back 


Weco Products Company, Chicago, 
will launchan NBC program Feb. 24, 
starring George Olsen and Ethel 
Shutta. 


Rival Stages Dog Show 

Rival Dog Food Company _ spon- 
sored a three-day dog show at the 
Boston Store, Chicago, last week. 


Experts on canines lectured daily. 


$411 Millions in 
Taxes on Liquor 


Washington, D. C., Jan. 16.— 
More money, $411,000,000, was 
collected from alcoholic 
liquor taxes in the last fiscal 
year than in any other similar 
period since 1919, Secretary of 
the Treasury Morgenthau has 
reported to Congress. He be- 
lieves that the fiscal year to 
end June 30, 1936, will show 
further gains. 


Magazine and 
Singer Join to 
Promote Sewing 


New York, Jan. 14.—An arrange- 
ment between Pictorial Review and 
Singer Sewing Machine Company 
whereby customers of the pattern 
maker may obtain free sewing help 
at Singer Sewing Centers is being 
tested. 

The plan, of exchange is expected 
to give the use of patterns new effect, 
increase the buyers’ satisfaction with 
them and enlarge the pattern mar- 
ket. At the same time it places the 
sewing machine company in contact 
with many women whom it might 
not otherwise reach. 

Singer sewing centers have been 
in operation for some years. The 
new arrangement calls for opening 
the service to Pictorial customers 
during regular Wednesday afternoon 
conferences. 

The new service was announced in 
a full-page Singer advertisement in 
February Pictorial Review, The copy 
touched upon some of the aids Singer 
sewing experts can give readers, 
among them the reconciling of stand- 
ard size patterns to body propor- 
tions that are not average, planning 
of garments from start to finish, and 
final fittings. 


Servel Promotes Brown 


Philip A. Brown, advertising ma- 
terials buyer for Servel, Inc., Evans- 
ville, Ind., has been named director 
of the newly created printing bureau 
of Electrolux refrigerator sales di- 
vision of Servel, Inc., with head- 
quarters in New York. 


Join Big Store 


Lincoln Nassau, formerly with F. 
R. Lazaruss Company, Columbus, O., 
will join the Big Store, Cincinnati, 
Feb. 1, as general merchandise and 
sales promotion manager. Eugene 
Dobbs has become advertising man- 
ager. 


Etienne Moves 


Frank A. Etienne, Boston artist, 
has moved his studios to 99 Chauncy 
St. The new telephone number is 
Liberty 9396. 


Thompson to Agency 


Kenneth Thompson, formerly ad- 
vertising manager of Electrode, Inc., 
has become copy chief of W. I. 
Tracy, Inc., New York. 


Britton Advanced 


“Senior vice-president” is the new 
title of Mason Britton, McGraw-Hill 
Publishing Company, New York. 


ADVERTISING 
AGENCY 


Seeks man with experience 
as account executive. Old, 
established agency, finan- 
cially strong. We consider 
this a splendid opportunity 
for the right man. Commis- 
sion with drawing account. 
Please give full particulars 
in first letter; all information 
strictly confidential. Our 
organization knows of this 
advertisement. 


Box 690, Advertising Age. 
Chicago 
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WINDOW 


for ee a. : — — Mclntyre Appointed Illinois County Opens 

4 é “fre ’ nnounce e *e 7 
tegen bog wad ¢ cn af tieaeaiiens, ac-}_ George Mcintyre has been ap Tax Advertising Drive 
pelti—-otytag . y pointed vice-president of the Norge} (Cook County, Illinois, last week 
cording to the Bureau. division of Borg Warner Corpora-|jaunched a $20,000 advertising cam- 


The agreement was signed by six 
members of the Ritholz family, and 
was notarized. 


New Sales Manager 


Harry C. Anderson, formerly man- 
ager of the partition division, 
been made general sales manager of 
Globe-Wernicke Company, Cincinnati. 


tion, Rockford, Ill., in charge of na- 
tional buyers’ activities. 


has | 


F. F. Green Dies 


Fred F. Green, 75, who established 
the Quincy, Mass., Advertiser in 1885 
and published it until 1914, died Jan. 
13 at his home in Quincy. 


Utility Drops Agency 


paign to bring in current and delin- 
quent taxes. Spot radio announce- 
ments, outdoor advertising and 
newspapers are being used. Pam- 
phlets will be given to 750,000 school 
children to take home. 
Milton Alexander, who 

conducted similar drives in 
and Michigan, is in charge. 


recently 
Detroit 


Names J erome B. Gray 


John C. West, for several years in 
the sales department, has been ap- 
pointed assistant sales manager. 


National Surety Corporation, New 
York, has appointed the New York 
office of Jerome B. Gray & Co. 


Advertising of United Electric 
Light Company, Springfield, Mass., is 
now being handled direct. 


AN ARMY OF 


New supplementary promotion for General Electric Company's 1936 
advertising of better light. 


FACT FINDERS AT 


\ 
y One suit, charging conspiracy, 
, OPT CA i all sought an injunction ordering the 
L Bureau to recommend acceptance of 
t Ritholz advertising by radio stations y O U R C O M hm A he D 
and newspapers. In three other 
1 petitions the company asked dam- 
e ages of $170,000, charging conspir- 
: Ask for Agreement : ; 
: we i For sixty-five years, it has been our business 
—_— Following dismissal of the suits, we, n E ; 
a Chicago, Jan. 16—The Chicago|Ritholz Optical Company requested WORLD'S LARCEST to get facts about people from the people them- 
n Better Business Bureau has_ in-|the Bureau to formulate advertising : sebves 
y formed Chicago newspapers and|rules, observance of which would FACT~FINDING be 
ad radio stations that Ritholz Optical} warrant withdrawal of the Bureau's During that time we have built up and 
S, Company has signed an agreement|previous recommendation, Gordon ORGANIZATION = 1 sa h 
d- governing future advertising prac-|Smith, Bureau staff member, said. : trained an army of more than 3,000 permanent. 
r- tices and that the Bureau has with- In a sixteen-point agreement, the PLT salaried fact-finders. covering 5,000 communities, 
1s drawn its previous recommendation |company promised that advertised ; : 
id that all media decline Ritholz copy. |merchandise will always be available directed from 18 regional and 72 branch offices. 
The Chicago chain store and mail|as advertised, at the advertised O seamen a : ' 
order organization last week with-| price, without disparagement. Cor- ; ur men know every house, every business 
drew four suits filed against the|rection for simple and compound as- establishment, every busy street, every vacant lot in their territories. 
bureau and its staff members when |tigmatism is to be included without Thos ; . - . . ° ' 
5 SDeaass aaa Ena cane.” Lda, Sa a es lhey know the people who live in them. They know their buying habits, 
ost " cee een _ their thinking habits, what they are eating, what they are wearing, what 
they are doing. They know consumers, dealers, wholesalers. 
id- In other words, they know your customer and their job. At a 
word from you, they can swing into action on the job of finding out 
- A F E E = S we E N D | id CG anything you want to know about your customers. 
0. Polk service does not stop there. We do the complete job. High- 
uti, . . ‘ 
ae T . hM S d speed mechanical tabulators, modern equipment of every kind, expe- 
pang MARKE wit oney to pen rienced management enable carry tl hf i 
me agement enable us to carry through from start to finish— 
tabulating, correlating. breaking-down facts found by our investigators. 
Our size and experience enables us to do it thoroughly, rapidly, inex- 
ist, . Goodyear Tice & Rubber Company's pensively—a complete job in one organization. 
is November and December 1935 payroll No matter how you've handled research problems in the past, find 
showed an increase over the same period out how. and on what terms, R. L. Polk & Co. can help you handle them 
1934—-$800,000. in the future. 
ad- No matter how bi ll the j i i 
. I g or small the job, let us bid on it. Take advan- 
wae © First Central Trust Company reports de- tage of our nation-wide, experienced izati f fact-find At 
‘ é - ,e ced organization of fact-finders. | 
posits at end of 1935—$17,700,000 as alle Geirarsantiengrm r : ; 
° east find out about it. ‘tal i 
compared with $12,000,000 for 1934. rite to us for details and estimates, 
new . . ° 
Hill ® Tire industry reports a total production of 
48,500,000 tires for 1935—the largest R L p O L 
awn output for any year since 1931. . . K & C Oo a 
' r MARKETING RESEARCH DIVISION 
} ®@ Real Estate gains over 1934 first | 1 months 
° 
of 1935—205%,. POLK DIRECTORY BUILDING, DETROIT, MICHIGAN 
se ° ° — 
4 7” seal § 4h . 354 Fourth Ave., New York City 367 West Adams St., Chicago, Illinois 
' Complete economical coverage o is aggressive Caledonia 500 R 
AP icciga 5—8 andolph 
n- | market can be secured through advertising in the pore 
er | ; — , . 
' Dealer and consumer investigations . . marketing and merchandising researches 
ly . advertising copy and campaign testing . complete field operations . 
statistical and quota services individual sarveys machine tabulations. 
11. 
Ts 
on A NATIONWIDE MARKETING SERVICE ORGANIZATION 
= OFFICES IN PRINCIPAL CITIES 
- Member A. B. C.—A. N. P. A.—Major Market 
Newspapers, Inc. 
je. Repiesented by Story, Brooks & Finley 
——— 
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Institutional 
Campaign for 
Glass, Paint 


Pittsburgh, Pa., Jan. 16.—This 
year will witness inauguration by 
Pittsburgh Plate Glass Company of 
an institutional, or combined product 
advertising campaign in radio, maga- 
zines and newspapers. 

Heretofore, all advertising of the 
company has been departmentized, 
featuring particular brands of paint 
and glass separately. Although this 
type of advertising has been success- 
ful and will be continued, the com- 
pany believes a broader program 
featuring its extensive service facili- 
ties as well as its many paint and 
glass products will give the specific 
brand advertising more weight. 


Largest Share to Radio 


Two-thirds of the institutional ad- 
vertising budget will be spent on 
radio. Starting in February, the 
company will sponsor a series of 
concerts by the Pittsburgh Sym- 
phony Orchestra, every Thursday 
evening at 8:30 p. m. EST over the 
NBC Blue network and associated 
stations. Colorful music will be used, 
to exemplify the light and color im- 


ee 


in the most unexpected places re 


or disappear with the most inexplicable 


speed. 


One of our jobs at F J & F is to keep 
our customers posted as to what goes on 
in the radio world: What stations are 
waxing and waning in popular esteem; 


what types of programs are pulling: what 


FREE, JOHNS & FIELD, INC. 


Associated with Free & Sleininger, Inc. 


| parted to the home by the company’s 
products. 

Supporting the radio program will | 
be an aggressive magazine campaign 
directed to home owners. Full color 
advertisements, showing uses of 
paint and glass, will be run through- 
out the year. A 48-page booklet, “De- 
signs for Living,” will offered 
free. 


be 


Outdoor Appoints Locke 
Lucien P. Locke has been ap- 
pointed vice-president of Outdoor Ad- 
vertising Inc., New York. For five 
years Mr. Locke was advertising 
manager of Ethyl Gasoline Corpora- 
tion, and previously was account ex- 
ecutive with Erwin, Wasey & Co. and 
Williams & Cunnyngham, Chicago. 


Visograph Leases Space 
Visograph Advertising Corporation 
|has leased quarters at 324 Madison 
Ave., New York. The company ex- 
ploits the Visograph, a mechanical 
| display device which by intermittent 
automatic changes shows twenty dif- 
ferent 28x44 poster sheets. 


Faulkner Lectures 
Roy H. Faulkner, president, Au- 
burn Automobile Company, gave the 
first lecture Jan, 17, of a series of 
eight in a Business Extension Course 
sponsored by the Greater Buffalo 


Jacobs, production; Gordon McLean, 
| copy 


Advertising Club. 


Binds. Mn. F J & F- ne Binds!” 


QO PPORTUNITIES sometimes appear 


We get this sort of dope every day. And 


good reason 


in radio, 


special opportunities are cropping up 
here and there among our stations, and 


over the entire country. 


we try to giv 


as routine solicitations. but as a means 


of checking up on the trend of events 


Doolittle Organizes 
New Chicago Agency 


Douglass Doolittle, for fifteen 
years president of Doolittle & Co., 
Inc., has organized a new advertis- 
ing agency, Salesvertising Associ- 
ates, Inc., 234 S. Wells St., Chicago. 

The organization will include Al- 
bert E. Russell, recently of Bozell & 


chief; “Hi’ Nichols, program 
director; Rodney Ruth, art director; 
and Bard Priddy, surveys and re- 
search. 


James F. Baxter 
Joins McKim Agency 
Advertising Agency, Ltd., 
has been absorbed by A. 
McKim, Ltd., under the latter’s 
name. Major James M. Baxter, 
widely known agency executive, be- 
comes vice-president and director of 
McKim. He was formerly vice-presi- 
dent of McConnell, Baxter and East- 
man, Ltd., London, Ont. 
Charles T. Pearce is president of 
A. McKim, Ltd., which has operated 
in Canada continuously since 1889. 


Baxter 
Toronto, 


To Promote Northwest 

“vergreen Playground Association 
met recently in Portland, Ore., to 
perfect plans for a campaign promo- 
ting the Pacific Northwest. The bulk 
of the association’s $21,000 advertis- 
ing budget will be spent in California 
newspapers and_ periodicals. 


e it out. Which is a fairly 


for accepting our calls not 


RENEW PROGRAM 
FOR COSMETICS; 
OTHER AIR NEWS 


New York, Jan. 15.—Affiliated 
Products, Inc., starts a new program, 
“Romance of Helen Trent,’ Jan. 20 
over a coast-to-coast network of 
seventeen Columbia _ stations for 
Edna Wallace Hopper cosmetics. 
Originating at WGN, Chicago, it will 
be heard Monday through Friday at 
11:15 to 11:30 a. m. EST. Blackett- 
Sample-Hummert is the agency. 

Also effective Jan. 20, Corn Prod- 
ucts Refining Company, New York, 
starts a new program for Kre-Mel, 
Linit, Karo and Mazola Monday, 
Wednesday, Friday and Saturday, 
12:15 to 12:30 p. m. EST, on a coast- 
to-coast Columbia network of forty- 
one stations. Titled “Musical Rev- 
eries,” the program includes Stuart 


Churchill, Orson Wells and Ken 
Wood’s Orchestra. The agency is 
E. W. Hellwig Company. Program 


originates at WABC. 

Also on Jan. 20, George A. Hor- 
mel & Co. will start a new program 
for soups and chili con carne entitled 
“Hormel Chili Beaners,” with Juan 
Haldrigo and His American Marimba 
Band, Don Tuttle and the Three C’s. 
Time is Monday, 8 to 8:30 p. m. EST. 
Originating at WCCO, Minneapolis 
the broadcast utilizes a Western 
hook-up of seven Columbia stations. 
Batten, Barton, Durstine & Osborne. 
Inc., is in charge. 


Beer Program Renews 


On Jan. 21, G. Krueger Brewing 
Company for Krueger’s beer, Kent 
ale, Cream ale, stout and porter, will 
present its first broadcast under a 
renewed Columbia Broadcasting Sys- 
tem contract covering the “Krueger 
Musical Toast.” WABC is the point 
of origin. Time is Tuesday and 
Thursday, 7:15 to 7:30 p. m. EST. 
Twenty-eight stations will be used. 
The Biow Company, New York, di- 
rects the account. This program 
previously was heard Saturdays 8:30 
to 9 p. m. EST. 

For Tangee lipstick, George W. 
Luft Co. has renewed “Jimmy Fidler 
and His Hollywood Gossip’ Tuesday, 
10:30 to 10:45 p. m. EST, over a 
group of stations in the NBC-WEAF 
Red network. The program origi- 
nates in NBC Hollywood Studios. 
This is a change of day and network. 
Cecil, Warwick & Cecil, New York, 
handles the program. 

A new feature, “Paris Night Life,” 
will be launched Jan. 22 by Affiliated 
Products, Inc., for Louis Philippe cos- 
metics, with Blackett-Sample-Hum- 
mert in charge. The program eman- 
ates from WABC and will be broad- 
cast by thirty-eight stations in a 
coast-to-coast Columbia hook-up. 
Time is Wednesday, 7:15 to 7:30 
p. m. EST (rebroadcast 11:15 to 
41:30 p. m.). 

Larned Company, subsidiary of 
American Home Products Company, 
will change its Hills Nose Drops 
broadcast, featuring the Imperial Ha- 
waiian Band, formerly 7:15—7:30 
p. m. EST Wednesday, to 6:45—7 
p. m. EST Thursday, beginning Jan. 
23. A basic Columbia network is 
used. Blackett-Sample-Hummert di- 
rects this activity. 


Red Head Returns 


“Wendell Hall, the Red-Headed 
Music Maker,” is a program spon- 


sored by F. W. Fitch Company for 
Fitch’s Shampoo and Ideal hair tonic 


network. The program, directed by 
L. M. Ramsey Company, Davenport, 
Ia., originates at WJZ, starting 
Jan. 24. 

On the same day, Kellogg Com. 
pany’s renewal of the “Kellogg Col- 
lege Prom” for Pep cereal takes 
effect. The company uses eighteen 
stations of the NBC-WJZ Blue net- 
work Friday, 8:30 to 9 p. m. EST. 
N. W. Ayer & Son, New York, is in 
charge. 

In addition to new and renewed 
programs and changes effective next 
week, the broadcasting companies 
this week reported a few items not 
previously listed. 

Harry Resor and His Cliquot Club 
Eskimos return to an NBC-WEAF 
network Sunday, Jan. 19, for The 
Cliquot Club Company, ginger ale, at 
3 to 3:30 p. m. EST. N. W. Ayer & 
Son, Boston, is in charge. Resor 
started broadcasting for Cliquot in 
1925, continuing until 1933. 

Saturday, Jan. 18, Chevrolet Motor 
Company’s renewal of “Chevrolet 
Presents Rubinoff and His Violin 
with Virginia Rea and Jan Peerce” 
takes effect. This weekly program is 
heard from 9 to 9:30 p. m. EST over 
fifty-nine stations of the NBC-WEAF 
Red network. Campbell-Ewald Co., 
Detroit, has charge. 

Ireene Wicker, The Singing Lady, 
inaugurated her sixth year on the 
National Broadcasting Company’s 
networks last Monday. She is spon- 
sored by The Kellogg Company Mon- 
day to Friday, at 5:30 p. m. EST. 
The agency is N. W. Ayer & Son, 
Philadelphia. 


Curtail Pearce Program 


The Pepsodent Company, effective 
Jan. 10, dropped Monday '= and 
Wednesday broadcasts from its 
schedule for “Al Pearce and His 
Gang,” now heard Fridays only at 
9 to 9:30 p. m. EST over twenty- 
eight stations in the NBC-WJZ blue 
network. It was formerly on the 
NBC-WEAF Red network. Lord & 
Thomas is the agency. 

J. W. Marrow Mfg. Company made 
changes in its program for soapless 
shampoo, effective Jan. 8. Title, for- 
merly “Betty Marlowe and Her Cali- 
fornians,” is now “The Mar-O-Oil 
Musical Revue.” It is broadcast now 
over an NBC-WEAF network each 
Wednesday and Friday at 2:45 p. m. 
EST instead of 3 p. m. Additions 
have been made to talent. The 
agency is Heath-Seehof, Inc., Chi- 
cago. 

Originally scheduled to start Jan. 
6, the Elaine Sterne Carrington se- 
rial, “Forever Young,’ sponsored by 
Procter & Gamble Company for Ca- 
may soap, has been postponed. The 
new starting date will be announced 
soon. An NBC-WEAF network will 
be used. Pedlar & Ryan, Inc., New 
York, is the agency. 

Jergens Program Continues 

Using thirty-six stations of the 
NBC-WJZ Blue network, the Andrew 
Jergens Company is continuing “The 
Jergens Program” for Jergens Lo- 
tion under a renewed contract. It 
is heard Sunday, 9:30 to 9:45 p. m., 
EST (rebroadcast at 11:15 to 11:30 
p. m.) just before the three-quarter 
hour broadcast of Paul Whiteman on 
the same network by Jergens-Wood- 
bury Sales Corp. for its soap and 
face powder. J. Walter Thompson 
Company, New York, is agency for 
the lotion program. Lennen & Mitch- 
ell, Inec., directs the Whiteman 
Musical Varieties. 

Originating at WEAF, Smith 
Brothers, cough drops and syrup, are 
featuring a new Sunday program, 
“Melody Matinee,” at 2 to 2:30 p. m. 
EST over seventeen stations of an 
NBC-WEAF Red Network. Brown 
& Tarcher, Inc., New York, is in 


Friday, 8:15 to 8:30 p. m. EST over 
stations 


24 in the NBC-WJZ Blue 


Radio Station Representatives 


NEW YORK 
110 East 42nd St. 
Lexington 2-8660 


wcsc Charleston 
WIS. (NBC) Columbia 
WAIU Columbus 
woc (CBS) Davenport 
WDAY — (NBC) Fargo 
KTAT (SBS) Fort Worth 


CHICAGO 
180 N. Michigan 
Franklin 6373 


DETROIT 


SAN FRANCISCO 


LOS ANGELES 


New Center Building Russ Building C. of C. Bldg. 

Trinity 2-8444 Sutter 5415 Richmond 6184 
WDRC (CBS) Hartford WPTF .. (NBC) . Raleigh 
WKZO = (MRN-NBC) Kalamazoo KTSA_ . (CBS-SBS) San Antonio 
WNOX . (CBS) Knoxville WDAE . (CBS) Tampa 
KOMA (CBS-SBS) Oklahoma City KTUL. . (CBS) Tulsa 
WMBD _ (CBS) i = ee Portland 


Southwest Broadcasting System 


charge. The first broadcast was 


| Jan. 5. 


| J mm, SET ATTRACTIVE ‘ia 
ee DISPLAY HEADS IN 


YOUR OWN OFFICE 
No Actual Type Needed 


If you use planograph or offset, FOTOTYPE 
ALPHABETS will save you typesetting or at 
work on any job. The cardboard letters fit 
into specially designed composing “stick. 
Automatically self-aligned as set — ready for 
instant use on layout. Easy — no experience 


needed. The cost is pennies — not dollars. 
FOTOTYPE ALPHABETS are made in many dif 
ferent type styles. Write today for illustrated folder. 


THE FOTOTYPE COMPANY 


629 Washington Blvd., Chicago 


Phone Monroe 1172 
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ADVERTISING AGE 


Furniture Makers 


Drive for Business 


Chicago, Jan. 16.—Furniture retail- 
ers Can expect extensive advertising | 
support from some, if not all manu- 
facturers of furniture and other home 
furnishings, a survey of exhibits at 
the winter shows here reveal. 

B. F. McLain, Dallas, Texas, vice- 
president of the National Retail Fur- 
niture Association, told a_ press 
juncheon here last week that furni- 
manufacturers are allowing 
retailers to bear the entire promo- 
tion burden of the industry, as re- 
ported in ApvertTisiNG Ace of Jan. 13. | 


ture 


Among manufacturers of furniture | 
an@ home furnishings who plan am.- | 
hitious advertising programs this | 
year, and thus may be said to form 
an exception to the rule, are Bige- | 
low-Sanford Carpet Company, Inc., 
New York; Simmons Company, Chi- | 
cago; Alexander Smith & Sons Car- | 
pet Company, Inc., Yonkers, N. Y.; | 
C. H. Masland & Sons, Carlisle, Pa., | 
and Clinton Carpet Company, Chi- | 
cago. 

Simmons Company, maker of the | 
Simmons Beautyrest and other mat- 
tresses, studio couches, beds and 
other furniture, will expand its ad: | 
vertising program in 1936, AbvEr- | 
1ISING AGE was told by John W. | 
Hubbell, advertising manager. | 

Simmons advertising in national 
magazines aggregates about $250,- 
100, Mr. Hubbell said. In addition, 
the company has a_ cooperative 
newspaper advertising arrangement 


with dealers. 
Based on Survey 
This year’s advertising of Sim.- | 


mons Beautyrest mattresses will be 
built around data uncovered by an 
intensive survey of mattress pur- 
chases in Binghamton, N. Y., Mr. 
Hubbell revealed. 

Dealers supplied Simmons 
names of purchasers of 
mattresses of exceptional quality 
and others of cheaper mattresses. 
These consumers were interviewed 
later. 

“During this survey,” Mr. Hubbell 
said, “consumers went further in 
their claims for mattresses than we 
would dare to go in our advertising. 
They declared that through pur. | 


chase of a mattress they had re- | 


with 
advertised 


ceived relief from a wide variety of | 
bodily ailments, aside from back- | 
aches.” | 


The theme of 1936 Beautyrest i 
vertising, Mr. Hubbell said, will be, | 
“Does Your Mattress Fit Your | 
Tired Spot?” Copy will follow this | 
query with the statement, “No mat- 
ter where your body tires most, the 
Beautyrest’s floating action fits and 
rests that tired spot.” 

Previously, the idea of ‘fit’? has 
been applied to advertising only of 
clothes, Mr. Hubbell said. 

Along with presentation of the 
“Tired Spot” theme, Simmons maga- 
zine copy will invite the bed-weary 
consumer to check a “yes” and 
“no” questionnaire, and will advise 
him that one “yes” proves that he is 
probably sleeping on the wrong 
hattress. 


Choice of Wealthy 


“Do you wake up feeling tired?” 
ne question reads. Others are: 
When you lie on your back, is there | 
hollow under the small of your) 
ack?” “When you lie on your side, | 
foes your mattress fail to fit hips | 
‘nd shoulders?” The questionnaire | 
*chnique has not previously been | 
‘sed in Simmons advertising. 

Text outlines the usefulness of | 
seautyrest mattresses in relieving | 


\for Old,” 


bodily fatigue, and closes with the 
statement that the Beautyrest is 
used in the most luxurious state- 
rooms of the world’s greatest liners, 
in famous hotels, and in 2,000,000 
American homes. 

The Beautyrest “Tired Spot” cam- 
paign will break in the March issue 
of McCall's, and will continue in 
American Home, Good Housekeep- 
ing, Ladies’ Home Journal, The Sat- 
urday Evening Post, and True Story, 


/in black and white. A _ single full 
page in color will appear in The 
American Weekly. 

Simmons’ latest version of its 


Pull-Easy studio couch will be given 
its send-off in The Saturday Eve- 
ning Post of March 17. Headlined 
“Shown fer the First Time—March 
17—at All Leading Stores,” the ad- 
vertisement will be in color, and will 
represent the first use by a manu- 
facturer in the furniture field of a 
center spread in the Post, Mr. Hub- 


bell said. 
The new Pull-Easy couch has a 
“spring-up” feature, which permits 


almost effortless transformation into 
a double bed or twin beds. 

In 1936, the company plans to pro- 
duce the 2,500,000th Beautyrest mat- 
tress and 3,000,000 units of bedding. 


studio couches, metal furniture and 
other products. J. Walter Thomp- 
son Company, New York, handles 


Simmons advertising. 

William Burnham, advertising 
manager of Bigelow-Sanford Carpet 
Company, also interviewed at the 
Merchandise Mart, said that the 
company’s advertising appropriation 


lis about $500,000, as in other vears. 


Effect of Advertising 


has 
its advertising has en 
abled the dealer to sell Bigelow 
Weavers rugs and carpets more 
easily, has drawn traffic to stores, 
and has made the consumer desirous 
of owning floor coverings bearing 
the Bigelow Weavers trade-mark. 

The company’s 1936 advertising 
will introduce the new “Room 
Recipe” idea, Mr. Burnham  dis- 
closed. 

The basis of the campaign is a 
spiral-bound booklet called “The 
Bigelow Folio of Room _ Recipes,” 
providing fifty-four definite schemes, 


Bigelow experience, he said, 
shown that 


|or recipes, for solving eighteen com- 


mon home decorating problems. It 
will help the dealer make ensemble 
sales. 

The booklet will be illustrated in 
all Bigelow spring advertising. The 
customer will be invited to send ten 
cents for a copy or get one free from 
his dealer. 

Bigelow will 
to dealers a 
presentation 


also make available 
consumer sound-slide 
entitled “New Homes 
showing how Room 
Recipes solve decorating problems. 

A large “Chart for Rug and Car- 
pet Buying” has been designed by 
Bigelow for use in rug departments. 
It illustrates general furniture types, 
wall paper and fabric designs, and 
color swatches of popular shades. 

The chart helps the retail sales- 
man ascertain the nature of his cus- 
tomer’s home furnishing problem, 
so that he can sell the proper rug 
or carpet. 


Aids Retail 


Bigelow’s department planning 
service will continue to offer the re- 
tailer aid in re-planning his rug de- 
partment and in installing “Bigelow 
Weavers” shops. In the past year 
and a half, this service has been 


Salesmen 


DIFFERENT TYPES OF 

MERCHANDISING AND 

POINT-OF-SALE HELPS... 
NATION-WIDE SERVICE 


The UNITED STATES PRINTING & LITHOGRAPH CO. 
and ASSOCIATED COMPANIES 


The American Lithographic Co., Inc. 
4 ‘“Colorgraphic’’ Advertising 
* Donaldson Lithographing Co. 


The Erie Lithographing & Printing Co. 


W. F. Powers Company 


Atlartic Lithographic & Printing Co., Inc. 
‘‘Ilustra-color’’ Advertising 


Paimer Advertising Service, Inc. 
The Theo. A. Schmidt Lithographing Ce. 


DOUBLE APPEAL 


JS bandoome fi fects. humble prices! 
VS Sr ie = t —¢ : 


“ind al the bottom off. A 


Lall asa usual are Bigelow Cl varers 


Heralding revolution in floor cov- 
erings. 


rendered to more than 300 
Mr. Burnham said. 
“Handsome floors” at 
prices” will be shown in Bigelow 
magazine copy this spring. Adver- 
tising will promote the Room Recipe 
book as the “most practical home 
(Continued on Page 36) 


stores, 


“humble 


The Rule of Three 


] CIRCULATION LEADERSHIP 
The daily Journal has the 


 Wrennceadiie Mills Extends 
Advertising Budget 


The 1936 advertising schedule of 


| Wamsutta Mills, New Bedford, Mass.., | 


has been increased about 10 per cent 
over that of 1935, according to D. F. 
Horne, advertising manager. Full 
pages will be used in Christian Sci- 
ence Monitor, Harper's Bazaar, House 
& Garden, House Beautiful, The New 
| Yorker and Vogue. The company’s 
;new line of Supercale sheets and 
| pillow cases will be featured. 

| This new line, introduced in April, 
1935, brought a sales increase of ap- 
| proximately 80 per cent. Total sales 
tor 1935 were 55 per cent above 1934. 


Erie Railroad Makes 


Advertising Increase 

The Erie Railroad has expanded its 
freight advertising schedule for 1936. 
Copy will appear in Business Week, 
Fortune, Nation's Business, Time, 
Trafic World, and business publi- 
| cations. 

Newspapers will be used exclusive- 
ly for passenger advertising. Gris- 
wold-Eshleman Company, Cleveland, 
handles the account. 


Princess on Program 


Princess Kropotkin, magazine 


writer, and Don Henshaw, Canadian | 
will be) 
convention of the | 


| Broadcasting Commission, 

speakers at the 
Advertising Affiliation in 
Ont., May 15-16. 


London, 


largest daily circulation in 


the Pacific Northwest. . . 


it has 28 per cent more city 


circulation than any other 


Portland daily. 


] ADVERTISING LEADERSHIP 
The daily Journal leads in 
+ retail linage, general linage, 


total paid linage. 


1 LOWEST MILLINE RATE 
The daily Journal has the 
lowest milline rate of any 
Pacific Northwest daily. 


follow it because 


CBS Picked ap 
Ist Republican 
Program, Claim 


that Co- 
which 
Com 


Chicago, Jan. 16.—Claim 
lumbia Broadcasting System, 
like National Broadcasting 
pany, had rejected the program, 
broadcast part of it as result of a 
pick-up by “March of Time,” 
made by attaches at Republican 
headquarters here’ following’ the 


was 


initial political program over WGN 
Tuesday night. 

“March of Time,” the story runs, 
felt that “Liberty at the Cross- 


roads,” as the Republican series is 
known, provided an ideal interpo- 
lation and proceeded to pick it up. 
Whether or not the 
true, the vain efforts to have the 
program accepted by major net- 
| works created so much interest that 
“Liberty” made Page 1 of newspa- 


story is 


pers from coast to coast. 

The initial broadcast was largely 
from transcriptions. Future pro- 
grams, every Tuesday night, will 
be staged by live talent. 


Ritholz Agency 
Ritholz Optical Company, Chicago, 
{has placed its account with Salem 
|N. Baskin Advertising Agency. 


ne is never too young— 


or old—to learn the Rule of Three. 


And to know it thoroughly is to 


it means so very 


much in sales-producing results. 


In the major markets the daily 


Journal is one of only six papers 


in all the country that fulfill it. 


THE JOURNAL 


¥ Portland, Oregon ¥* 
REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK, CHICAGO, PHILADELPHIA, DETROIT,SAN FRANCISCO, LOS ANGELES, SEATTLE 
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BIG PROMOTION 
TO BE LAUNCHED 
FOR FURNITURE 


(Continued from Page 35) 
decorating book since Eve 
housekeeping.” 

On the Bigelow list are American 
Hlome, Better Homes and Gardens, 
Country Gentleman, Good House- 
heeping, Ladies’ Home Journal, and 
Woman's Home Companion. New- 
ell-Emmett Company, Inc., New 
York, handles the account. 

Advertising of Alexander Smith & 
Sons Company, rug manufacturer, 
will be “somewhat larger” this year, 
ADVERTISING AGE was told by 4G. 
H. Anderson, president of Anderson, 
Davis & Platte, Inc., New York, 
who was in Chicago for the furniture 
shows. 


set up 


Smith Broadloom carpet advertis- 
ling will appear in full color bleed 
‘pages in Arts and Decoration, Good 
Housekeeping, House and Garden, 
House Beautiful, and Time. 

Except for patent mediciue adver- 
tisers, the Smith company is almost 
alone among national advertisers in 
the belief that it is advisable to run 
time and again one advertisement 
which has proved its worth. 

The Smith headline, “Nearly right 
won't do in carpet colors,’ will con- 
used in 1936 magazine 
advertising, Mr. Anderson 

“The only thing that changes in| 
a Smith advertisement is the color 
of the carpet which the advertise- 
}ment illustrates,” he pointed out. 
|\“By using the Smith headline over 
and over, it has become almost a 
company slogan, and we are able to 
carry continuity and proved pulling 
power to the nth degree.” 

Each Smith advertisement empha- 
sizes the Smith trade-mark label, 
which carries the name of Smith 
and the Good Housekeeping Insti-- 


tinue to be 
said. 


| tive 


ADVERTISING AGE 


tute and is attached to each Smith 
rug. Smith advertising carries a 
minimum of text. 

C. H. Masland & Sons, makers of 
bedroom and Argonne rugs, will also 
conduct extensive advertising this 
year. Copy for bedroom rugs will be 
run in color pages in American 
Home, in color and black and white 
in Better Homes and Gardens, and 
in black and white in Woman’s Home 
Companion. Argonne rugs will be 
shown in color in The Saturday Eve- 
ning Post. 

The company will stage coopera- 
newspaper advertising this 
spring with dealers, for a special Ar- 
gonne rug promotion for the firm’s 
50th anniversary. A small rug will 
be given with each rug pur: 
chased. 

Clinton Insurance Plan 

For the first time in the rug and 
carpet cushion field, Ozite will be 
sold this year with a free insurance 
policy against moth damage, Clinton 
Carpet Company, Chicago, maker of 
Ozite, announced. 

Under arrangements 


free 


made with 


The Do-More Chair Company of 
Elkhart concentrated its advertis- 
ing during 1935 in AMERICAN 
BUSINESS ... Mr. Williams liked 


its cash-register editorial appeal. 


Do-More’s sales for 1935 showed 


a 125% increase... This year Do- 


More tripled its appropriation in 


AMERICAN BUSINESS 


(Combined with System) 


A DARTNELL MANAGEMENT 


MAGAZINE 


Member ABP and ABC 


Fireman’s Fund Insurance Company, 
San Francisco, Ozite will be guaran- 
teed against such damage for five 
years from date of purchase. A maga- 
zine campaign will publicize the offer. 
Part of the guarantee, attached to 
each purchase of Ozite, is to be 
mailed to the company by the buyer, 
under the plan. 

During the period from February 
to the end of May, Ozite will be ad- 
vertised in half-page space in Ameri- 
can Home, American Magazine, Bet- 
ter Homes and Gardens, Cosmopoli- 
tan, Good Housekeeping, House 
Beautiful, House and Garden, Ladies’ 
Home Journal, McCall's, New York 
Times Magazine Section, Saturday 
Evening Post, and Woman’s Home 
Companion. Business publications 
will also be used. 

Ozite’s adoption of the insurance 
policy plan, the company declared, 
follows successful use of the idea by 
the Lane Company, Inc., maker of 
Lane cedar chests, and Collins & 
Aikman Corporation, maker of up- 
holstery fabrics, among other com- 
panies. Ozite advertising is handled 
by Earle Ludgin, Inc., Chicago. Ray- 
mond A. Phelps is advertising man- 
ager of Clinton Carpet Company. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 874. The Story of KF RO and Its 
Market. 

With the discovery of oil in East 
Texas, Longview was transformed 
trom a small community to a thriv- 
ing city. Radio station KFRO, estab- 
lished to serve this prosperous area. 
tells here the story of the develop- 
ment of the territory, and gives data 
on population and sales. 


No. 875. Virginia Newspaper Direc- 
tory and Market Information. 
This is the first annual edition of 
a factual outlet survey of 100 coun- 
ties, 22 cities, 114 towns, with con- 
cise newspaper data on dailies, week- 
lies and semi-weeklies. Compiled and 
published by James C. Latimer, sec- 
retary, Virginia Press Association. 


No. 876. Industry in Action: Through 
the Bakery with the Candid 
Camera. 


This brochure, published by Bakers 
Weekly, is a photographic record of 
what goes on behind the walls of the 
inodern bakery. Starting with the 
handling of the flour, interesting 
camera shots carry through, step by 
step, to the sale over the counter. 


No. 877. Cattle Handbook 
Grower and Feeder——-From 
to Feed Lot. 

This booklet, issued by the Na- 
tional Live Stock Marketing Associa- 
tion, is a summary of steer feeding 
practice, taken from hundreds of 
specific feed lot experiences under 
federal, state and agricultural college 


for the 
Range 


supervision. Various grades of cat- 
tle are discussed, giving a compre- 


hensive picture of reasons for price 
changes in the live stock industry, 
which in the aggregate represents 
over 25 per cent of all farm income, 


Na. 852. A Directory of Automobile 
Dealers in Kentucky and Southern 
Indiana. 


This booklet, issued by the Cour- 
ier-Journal and Louisville Times, 
contains a listing of passenger car 
dealers by counties and cities, and 
shows, also, the number of families 
and passenger car registrations in 
19384, and the daily and Sunday cir- 
culation of the two papers. 


No. 857. Increase Your Sales Through 


Electrical Contractors Operating 
Service Shops. 
This illustrated folder, issued by 


the Electrical Trade Publishing Com- 
pany, defines the Service Shop and 


SLEEP CHART 


\ ,vee= re 


~~ SIMMONS Zesetfeatr 


How Simmons will appeal to public 
in 1936. 


its function, and includes informa- 
tion gathered in a survey of the elec- 
trical field by Electrical Contracting. 
It contains a detailed report from 
236 electrical contractors operating 
service shops on types of customers 
served, repair work done and mate- 
rials purchased, and shows how this 
market is covered by Electrical Con- 
tracting. 


No. 844. Life Begins at 20. 

This brochure, issued by the re- 
search and marketing department of 
Modern Magazines, deals with the 
American women’s market, and the 
importance of the age factor in ad- 
vertising and selling. It contains 
many interesting charts and figures 
on coverage of the women’s market 
by Modern Magazines. 

No. 834. Let 4,979,875 
Readers Tell You 
Read on Sunday. 
This is the report of a study made 
by the Gallup Research Bureau for 
Kimberly-Clark Corporation to deter- 
mine the comparative values of ad- 
vertising space in different Sunday 
newspaper sections, and the relative 
worth of different copy and illustra- 
tive techniques. 


Newspaper 
What They 


No. 829. Women Who Are Buying 
in Department Stores. 


In this study by Good Housekeep- 
ing, 20,312 interviews with women 
customers in 231 departments of 14 
stores in 14 cities reveal the answers 
to two questions: “What magazines 
do you yourself read regularly?” and 
“Of these magazines is there any one 
in whose advertising pages you have 
particular confidence?” 


No. 865. 
brication. 


Is prefabrication here? This and 
other vital questions are fully cov- 
ered in this non-technical report 
prepared from stenographic notes of 
House & Garden’s symposium. The 
article is illustrated with candid 
camera pictures of participants in 
the symposium, taken at the home of 
Richardson Wright, editor. Included 
are pictures and plans of typical pre- 
fabricated houses. 


A Symposium on Prefa- 


a 


HISTORIC 


President Grant's strolls “up the 
Avenue” to the old Willard are 
memorable . . . Leaders of today’s 
effairs find themselves again the 
center of National events at the 
modern Willard—modern in ep- 
pointments—old in tradition. 


Single Rooms ‘with Bath $4 up 
Double Rooms with Bath $6 up 


Ne 
WILLARD HOTEL 


“Residence of Presidents” 
WASHINGTON, D. C. 


H. P. Somerville, 
Managing Director 
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SEARS. ROEBUCK 
ISSUES LARGER 
SPRING CATALOG 


Prices Up 1.44%: Volume 
Marks Jubilee 


Chicago, Jan. 15.—Celebrating the 
Golden Jubilee of Sears, Roebuck & 
Co., the company’s spring and sum- 
mer general catalog was released to- 
day to 6,500,000 customers, an in- 
creased circulation close to peak 
marks established in agricultural 
boom years of the twenties. 

The latest book, one of the largest 
in Sears’ history, contains 4 per cent 
more pages than a year ago, and has 
57.1 per cent more space devoted to 
rotogravure. Price levels show an 
average increase of 2.39 per cent 
over those of a year ago and 1.44 
per cent over those of the fall and 
winter catalog which was released 
last summer. Principal price reduc- 
tions from a year ago are: tires and 
tubes. 6.8 per cent; roofing, 1.9 per 
cent; silverware, 2.4 per cent; sport- 
ing goods, 2.4 per cent; and fabri- 
cated cotton, 2.3 per cent. 

The Golden Jubilee theme prevails 
throughout the book. Many items, 
labeled “Golden Jubilee Special,” 
were developed especially for celebra- 
tion of founding of the firm at North 
Redwood, Minn., 50 years ago. 


Develop New Products 


Among newly created and mod- 
ernized items introduced by the mer- 
chandise departments are a new 
ironer, an outboard motor and two 
models. All of these new items are 
of streamlined design. A new auto- 
matic kerosene refrigerator is also 
introduced. 

One new section introduces a col- 
legiate shop featuring campus type 
frocks and another is a seven page 
portrayal of a “maple house,” which 
shows many model rooms and a wide 
assortment of maple furniture. 

Considerably more space is given 
over to institutional, informative and 
human interest material not directly 
related to selling, than is usual in 
Sears catalogs. 

In the farm implement section, the 
9104th anniversary of the Sears 
owned David Bradley factory is com- 
morated with pictures of Bradley 
implements still in operation. 


Anniversary Message 


Upon release of the new catalog, 
General R. E. Wood, president of 
Sears, Roebuck & Co., explained: 

“Substantially improved farm con- 
ditions and a more promising farm 
utlook for the immediate future en- 
‘ouraged the company to produce a 
finer and more elaborate catalog and 
to inerease its circulation.” 

Pages two and three carry the 
Golden Jubilee message of General 
Wood. On these pages are also pic- 
tures of Richard W. Sears, first 
jresident and founder of the firm 
‘hat later became Sears, Roebuck & 
‘0.; and Julius Rosenwald, second 
resident, and great business builder 
ad philanthropist. 


The Oldest Customer 


Also pictured are Lewis Lindeman 
| North Redwood, Minn., the com- 
any’s oldest customer who made the 
"st purchase from Sears in 1886, 
ud Nicholas Ozinga, oldest employe, 
‘ho started as a mail clerk in 1896 
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Allan Thomas gave his conception 


of the activity behind the radio dial 
ment has attracted 


in this mural for Station WIBM, of Jackson, Mich. 


wide attention. 


and later became manager of the 
Sears box factory. 

A second spread, at the top of 
which are scenes from Sears testing 
laboratories, contains information 
calculated to aid the customer in ap- 
praising value. 

On one page is a list of “buy- 
words,” definitions of terms and trade 
names which appear throughout the 
book, such as “full fashioned,” “‘mer- 
cerized cotton,” “permanent finish,” 
“weight,” “rayon,” and “worsted.” 


CAUSES CHANGES 


George F. Isaac 


Chicago, Jan. 17.—Following resig- 
nation of George F. Isaac as radio di- 
rector to become vice-president of 
John Blair & Co., radio representa- 
tives, Lord & Thomas have advanced 
Basil Loughrane and M. Lewis Good- 
kind. The former becomes program 
director, the latter manager of radio 
service. 

Mr. Isaac will be in charge of the 
Chicago office of John Blair & Co. He 
has been with Lord & Thomas for a 
year, after six years with Station 
WGN, to which he came from the 
Chicago Tribune. 

Mr. Loughrane came to Lord & 
Broadcasting Company. He has been 
participating actively in the two 
Pepsodent programs as guest an- 
nouncer. 

Mr. Goodkind has been with Lord 
& Thomas since 1928. His recent 
service has been as publicity director. 


Connolly Quits Post 
John T. Connolly, formerly an NRA 
administrator, has resigned from the 
United States Department of Com- 
merce to become executive manager 
of the National Retail Liquor Pack- 
age Stores Association New York, 
which, with the National Institute of 
Wine and Spirits Distributors, is 
sponsoring a wine and liquor exhibit 
at the Grand Central Palace, Feb. 10 
to 15. 


D’ Aquila Moves 


D'Aquila Publications, Inc., 
lisher of Universal Commerce, de- 
voted to international trade, has 
leased space in Rockefeller Center, 
New York. 


pub- 


Bad Ott Elected 


Joseph J. Ott was elected presi- 
dent of the Milwaukee chapter of 
Mail Advertising Service Association 
International Jan. 10. Trayton Davis 
was named vice-president and E. P. 


Anderson, secretary-treasurer. 


Thomas two years ago from National | 


YOUNG MICHIGAN ARTIST GAINS FAME IN MURALS FOR RADIO STATION 


His dynamic treat- 


Hearst Groups Magazines 
In Single Company 


The five Hearst magazine compa- 
nies have been merged into a single 
unit, Hearst Magazines, Inc., in a 
simplification move. Business man- 
agers of each magazine have been 
made vice-presidents of the new cor- 
poration. 

The groups involved are the 
former International Magazines, 
which published Cosmopolitan, Good 
Housekeeping, Motor, Motor Boating 
and Pictorial Review, International 
Publications, including American 


Architect and American Druggist; 
Stuyvesant Publications, Town and 
Country; Field Publications, House 
Beautiful and Harper’s Bazaar. 


R. E. Anderson Joins 


Gannett Organization 


Robert E. Anderson, assistant na- 
tional advertising manager, Press 
Union Newspapers, Atlantic City, N. 
J., will join the advertising sales 
staff of the three Gannett newspa- 
pers at Elmira N,. Y., Feb. 3. 

Mr. Anderson is the son of Ernest 


Anderson, Sr., advertising director 
of the Buffalo News. 


AAM Prints Bulletin 


The Association of Advertising 
Men, New York’s younger men in ad- 
vertising, has started a new monthly 
printed bulletin, containing advertis- 
ing, called “Ad-Vents.” 


Names Moss 


American Merchandise Distribut- 
ors, Inc., Chicago, has placed its ad- 
vertising account with Moss Asso- 
ciates, New York. 


focused on the presentation. 


numerous styles and sizes. 


the wall. 


closed in a cabinet. 


MULTIPLEX 


726-936 WN. 


No better method of merchandising advertis- 
ing to group meetings of salesmen or dealers 
can be found than through the use of a Multi- 


plex Swinging Panel Display Fixture. 
page, the advertising program is unfolded in an 
orderly and logical manner. Attention is sharply 


Multiplex Display Fixtures are available in 
The main frame in 
which the steel display panels pivot can stand 
self supportable as illustrated or be mounted on 
If desired, the entire unit can be en- 


DISPLAY FIXTURE CO. 


10TH STREET, ST. 
oeoeeeeeeeee?s ®@ 


Page by 


press. 


Below is 
popular Floor Multiplex 
with 
base and ten swinging 
panels 24” wide by 36” 


illustrated a 


self supportable 


Panels can be any size up to 48x60 inches. 
Various types of mounting board are offered. 
The entire fixture can be finished to harmonize 
with any interior decorative motif. 


A new catalog describing the entire 1936 
Multiplex line of display fixtures is just off the 


Send for your copy today. Clip the 
coupon now and mail. 


MAIL THIS COUPON e e e 


928-938 N. 


NAME 
FIRM NAME 


ADDRESS 
LOUIS, MO. 


MULTIPLEX DISPLAY FIXTURE COMPANY, 

10TH STREET, ST. LOUIS, MISSOURI. 

Please send latest catalog showing use of Multiplex Display 

Fixtures for displaying: 
(© Advertising 
~) Photographs 
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Experts Turn 
Lecturers for 
Letter Course 


Chicago, Jan. 17.—Fostered by Chi- 
cago business men, the Better Let- 
ters resident instruction course was 
placed under way last night at La 
Salle Extension University. Promi- 
nent Chicago advertising executives 
are on the lecture staff. 

Purposes of the course were out- 
lined at the opening meeting by Ho.- 
mer J. Buckley, president, Buckley, 
Dement & Co., and William Bethke, 
educational director, LaSalle Exten- 
sion University. 

The first address in the lecture 
series which is part of the course 
was given by Norman Ventriss, sales 
promotion manager, Munising Paper 
Company. The lecture series. will 
cover such topics as attracting and 
holding attention with letters, me- 
chanics of construction, and effec- 
tive endings. 


Galaxy of Talent 


Each session of the twenty-week 
course, held on Thursday nights, will 
include a_ study of letter-writing 
principles, drill in letter language, 


The new ''barker’’ sales unit of Bauer & 

Black, Chicago, has proved so effective 

that the original sales forecast has been 
oversold 50 per cent. 


and a lecture, followed by discussion 
and a clinic. 

Lecturers for forthcoming sessions 
are: Mr. Buckley; Victor Klebba, 


public relations counsellor, City of 
Chicago; Milton Crume, manager, 
mail sales department, Butler Bros.; 
Thomas Q. Beesley, executive direc- 
tor, National Council of Business 
Mail Users; E. G. Borton, director of 
advertising and sales promotion, La 
Salle Extension University; Martin 
H. Higgins, mail sales development, 
Lyon & Healy; H. E. Kramer, corpo- 
ration training staff, La Salle Exten- 
sion University; 

Virgil D. Angerman, circulation 
manager, Popular Mechanics; John 
Sweet, circulation manager, Traffic 
World; James T. Mangan, advertis- 
ing manager, Mills Novelty Com- 
pany; Mercedes Hurst, Common- 
wealth Edison Company; 

Arthur Brayton, educational de- 
partment, Marshall Field & Co.; 
Robert Bayer, Traffic World; E. P. 
Herrmann, sales promotion staff, La 
Salle Extension University; Stuart 
Phillips, advertising manager, Dole 
Valve Company; A. R. MacFarland, 
advertising manager, United Auto- 
graphic Register Company; 

E. T. Evans, correspondence di- 
rector, Chicago Mail Order Com- 
pany; John Clayton, circulation man- 
ager, Inland Printer; R. G. Cole, dis- 
trict credit manager, La Salle Exten- 
sion University; Keith Evans, adver- 
tising manager, Joseph T. Ryerson & 
Sons; Joseph S. Older, Jim Duffy, 
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ALBERTY PHOTO ENGRAVING CO. 


322-324 SOUTH MARKET STREET 


TELEPHONE ~ HARRISON 1406 ~1407 
CHICAGO, ILLINOIS. 


Quality « Service + Price 


oa 
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ENGRAVINGS | 
ART WORK 


No matter what your en- 
graving requirements may 


be, we are sure that you 


will be satisfied with our 
service and quality of 
plates, just as completely 
as the many clients we are 
now serving, are satisfied. 
Of course, you will never 
know unless we are given 
a trial. 

Why not consider us in 
your future plans? Just drop 
us a line or telephone for 
one of our salesmen. The 
call will not obligate you 
in the least. Remember this 
important fact please—We 
operate day and night. 


PHOTOGRAPHY | 


Ma 


ee 


The rates for this department are as follows: 
“Help Wanted” and “Situations Wanted,” 30 cents a line, minimum 


charge $1. 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in., $4.75; 4 


contracts. 


to 6 in., per in., $4.50; 7 to 9 in., per in., $4.25; 10 to 12 in., 
per in., $4.00; 13 to 15 in., per in., $3.75. 


Write for discounts on term 


HELP WANTED 


EXPERIENCED PRINTING SALES- 
MAN—Only a man of highest qualifi- 
cations and whose following is among 
clients that appreciate and buy better 
class printing need apply. A real op- 
portunity for the right man to make 
an attractive connection. Old estab- 
lished, medium sized company enjoy- 
ing reputation of quality work and 
unequaled service. Our organization 
knows of this ad. Write fully. 

30x 698, ADVERTISING AGE, Chicago 


LEADING business publication re- 
quires services of experienced sub- 
scription salesmen with successful 
record on trade papers; Boston, Cin- 
cinnati, Detroit and St. Louis now 
open; attractive proposition to real 
worker; reply stating exper., and ref. 
Box 654, ADVERTISING AGE., N. Y. C. 


SERVICES 


POSITIONS WANTED 
Young man, market research and ady, 
student desires position with future, 
Box 691, ADVERTISING AGE, N. Y.C. 


MISCELLANEOUS 


NEWEST PROCESS!!! 
Ideal for reproducing illustrated ad- 
vertising literature, sales letters, 
house organs, testimonials, booklets, 
etc. No typesetting or expensive cuts 
necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 


LAUREL PROCESS, 480 Canal St., N. Y. 


PHOTO POST CARDS 
Actual Reproductions of your 
PeeeGe « «.2 s « 15.00 per 1000 
8x10 Size for Salesmen’s 
Samples ... . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


NEW LISTS—NEW LISTS 


Texas stockholders lists in 25 differ- 
ent concerns. 50,000 oil stock, lease 
and mining investors. Compiled for 
any State. Texas and Okla. royalty 
owners by deed in any State. Catalog. 
J. E. Flory, P.O.Box 105, Ft. Worth, Tex. 


15% TO AGENCIES 
On all car card space orders. $50 per 
month includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


FOR SALE 


Trade and Merchandising Periodical 
grossing over $100,000 and showing 
fair profit. Price $50,000. 

Harris-Dibble Co., 11 W. 42 St, N. ¥.C. 


A LASTING REMINDER 
ADVERTISING ASH TRAYS 

Do you smoke? Certainly, and so do 
most of your customers. Then why 
not write at once for sample ash tray 
and prices. 

JOHN 8, FLANNIGAN 

Sales Builders Service 

CANANDAIGUA, N., Y. 


USED OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


Inc.; Richard J. Thain, sales promo- 
tion manager, Butler Bros.; and 
Joseph M. Kraus, advertising man- 
ager, A, Stein & Co. 


Clipshave Agency 
Clipshave, Inc., Stamford, Conn., 
maker of Hanley Clipshave electric 
razor, has appointed Albert Frank 
Guenther Law, Inc., New York. Plans 
call for a national campaign to begin 
in April or May. 


Kentucky Tax Repealed 

Gov. Chandler has signed an act of 
the state legislature repealing Ken- 
tucky’s 3 per cent sales tax, 


Metropolitan Account 


to LaPorte & Austin 


Advertising of Elto and Evinrude 
outboard motors, Michigan Machine 
Pitchpropellors and Thompson boats 
in New York metropolitan territory 
has been placed with LaPorte & 
Austin, Inc., New York. 


Allen, Davis Head Agency 

Douglass Allen & Leland Davis, 
Inc., advertising agency, has been 
organized in Cincinnati, O., by Doug- 
lass Allen, former president, Procter 
& Collier Company, and Leland 
Davis, Leland Davis & Associates, 
commercial artists. 


BUSINESS ; 
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a pick the Astor 


4 No wonder so many shrewd busi- 
ness men stop at the Astor. For good 

ir business men know value. The Astor 

& now gives more value than ever...in 

} comfort and convenience. The big com- 
fortable rooms are newly decorated 

and furnished. New restaurants make 
the delicious food seem better than 


ever. You, too, will enjoy the Astor...es- 
pecially at rates as low as $2.50 a day. 


HOTEL 
ASTOR 


TIMES SQUARE*NEW YORK 


A world-famous address at the Crossroads of the World 
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POSTER THAT WON CASH AND TRIP | 


| 


| 
| 


the public toward the railroads, Col. 
Henry declared that many people, 
when they think of railroads at all, 
regard them as waifs in the wake 
of progress, who only know how to 
cry for help from someone else. 
Many of the railroads’ “problems,” 
which have received wide publicity, 
are no different than those of other 
industries, he declared. 

Then too, he said, both those in- 
side and outside the industry have 
talked so much about the need for 


|coordination “and improvement” in 


the railroad business that the pub- 
lic has come to think that the in- 
dustry is inefficient. 


Height of Efficiency 


As a matter of fact, he said, there 
is no greater example of effective co- 
ordination than is provided every 
day in the railroad industry. He 
cited the fact that 100,000 carloads 
of freight are loaded daily in this 
country, made up into trains, and 
routed to thousands of destinations. 
Over a period of fifty odd years, 
rates have gone down, taxes and 
wages have gone up but still the 
railroads are able to operate, he 
pointed out. 

At present the buyer of railroad 
service must pay not only for actual 
service rendered, but the railroad's 
taxes. These taxes, he said, include 
what he termed “genuine” taxes, for 


Wisconsin Residents Are the Biggest 
Beer Drinkers 


rs] 15 gallons and over 
10 to 15 gallons 

a 5 to 10 gallons 

oa | ! to 5 gallons 


Per capita consumption of beer for fiscal year Ended June 30 
1935 (In gallons) 


SOURCE OF DATA: BREWERY AGE steamras 10% 


Average for the 
United States 


9 tI 
63 nN 09 gallons 


ar 


Oe Tee Cr ge Fen t 


—Chicago Tribune 


general support of the government, 
public welfare, etc. Part of these 
general funds are poured back into 
roadbuilding. No other form of 
transportation has such taxes as the 
railroads, he said, adding that im- 
proved inland waterways do not 
even pretend to pay any taxes. 
Referring to subsidies, Col. Henry 
asserted that “when you get on an 


airplane, you pay $1 for your fare, 
and the government pays $5.” 

The story to be told in the na- 
tional advertising campaign, he as- 
serted, will not be told in a spirit 
of complaint, but will stress the 
economy and efficiency of railroads, 
their brilliant history, and their de 
sire only for equality in competition. 

(Continued on Page 40) 


Eugene Zion's winning contribution in contest conducted by Insti- 


tute of Foreign Travel, New York. 


The Brooklyn free lance received 


$500 and a trip to Europe. 


Railroads of 


U. S. 


to Join Hands in 
National Campaign 


(Continued from Page 1) 


entire business structure of the na- 
tion. 


He declared his belief that govern- 
ment ownership of railroads is ‘not 
around the corner,” and that the 


i Voice of 
Advertiser 


(Continued from Page 10) 


That Survey 


To the Editor: Will the results of 
the ADVERTISING AGE study, as being | 
hublished serially, be made available 
2 collected or pamphlet form? 

LAWRENCE WALTER, | 
Lawrence Walter Service, 
Oshkosh, Wis. 

Unless subseribers rise up and de- 
“and this service, ADVERTISING AGE | 
"il not publish the consumer sur- | 
*y in booklet form. 


veyY¥ v 


Bow to Cruickshank 


To the Editor: Under separate 
ver, we are sending you, with our 
*st wishes for 1936, the first Cruick- 
“Yank calendar published in America 


' 


railroad industry has tremendous 
powers of recuperation, which will 
come to fruition if the industry is 
allowed to work on an equal basis 
with other forms of transportation. 
To secure this equality, the industry 
must secure public understanding of 
what railroads are, what they do, 
and what they mean. 


Seeks Data 


The Association of American Rail- 
roads is collecting data on the sig- 
nificance of railroads to other indus- 
tries as well as to the shipper and 
the passenger, Col. Henry = said. 
When this information is gathered, 
it must be forcefully presented to 
the public, he asserted. 

Reviewing the present attitude of 


as a slight token of our good will 
for the season. 

George Cruickshank was one of the 
outstanding figures in the early nine- 
teenth century. Justly called the 
Daumier of England, he was the 
lampooner of Byron, illustrator of 
Dickens, and by turns biting satirist 
and charming mirror of the wide and 
spacious times of the Regency. 

Six of his rarest and most charac- 
teristic prints are reproduced in full 
color—either as a quaint calendar for 
your office or game room, or worthy 
of being framed individually to grace 


‘| your walls. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 

AYOUT AND LETTERING 

MEN'S FASHIONS AND 

4OTO - RETOUCHING 

“et L. V., 116 S. Mich. Blvd., Chicago 


May we express the hope that for 
you, as well as for the rest of us, 
this year may signalize the return 
of the good old times of groaning 
tables and plenty of all that Cruick- 
shank knew so well how to depict. 


F. D. Gonna, 
Einson-Freeman Co., 
Long Island City, N. Y. 


— — — — 
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A. McKIM LIMITED 


Announces 


that through the fusion of the Baxter Advertising Agency 
Limited with A. McKim Limited it has acquired the serv- 
ices of Major James M. Baxter as Vice-President and 


Director. 


A. McKim Limited has been serving manufacturers since 
1889, placing advertising to the value of $100,000,000, 
and playing an important part in the development and 
expansion of trade and commerce in Canada. Completely 
staffed offices serve clients of this agency at Montreal, 


Toronto, Winnipeg, Vaucouver, Halifax, and London, 
England. 


The addition of Major Baxter and his staff to this agency 
will increase its opportunities to give vigorous, progressive 


and prompt service to present and prospective clients. 


Charles T. Pearce, 


President. 


BOARD OF DIRECTORS 


C. T. Pearce James M. Baxter 
B. A. Bennett 


W. T. Brace 


H. E. Stephenson 
A. N. McIntosh 


J. W. Thain 


ADVERTISING IN CANADA 
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The New York company has cleverly inserted a drum in its face powder 
package, to provide space for two vials of perfume. 


; Fy; vertising director of Clairol Com- 
Joins Axton Fisher pany, New York, shampoo and other 


E. G. Weymouth, former vice-| hair preparations. 
president, P. Lorillard Company, has 
been made vice-president of the 
Standard Commercial Tobacco Com- 
pany controlled Axton-Fisher To- 
bacco Company, Louisville. 


“Roxy” Passes Away 


Services for Samuel Lionel Roth- 
afel, “Roxy” of cinema and radio 
fame, were held in New York last 
P l Cl . l week. He is survived by a daughter, 

earlman to at.ro Mrs. George Bijur, whose husband is 

Max Ben Pearlman, formerly with | an advertising man, and son, Arthur, 
H. L. Stedfeld Company, has been|in the advertising business in San 
made assistant to S. J. Levin, ad-! Francisco. 


Railroads to 
Cooperate in 
Big Campaign 


(Continued from Page 39) 


The plans for a national campaign 
are due largely to the success which 
attended the cooperative advertising 
done last year by the Western rail- 
rvads. Though some of the conserva- 
tive railroad men are not yet ready 
to admit that all of the improvement 
in railroad business was due to adver- 
tising, the fact remains that roads 
participating in this, the first joint 
effort on record in the railroad field, 
enjoyed remarkable improvement in 
passenger travel. 

This was so conspicuous that the 
remainder of the industry was forced 
to do some deep thinking, with the 
result that the decision was finally 
reached to embark upon an even 
more pretentious undertaking. 

Whether the railroads will emulate 
the methods followed in their maiden 
excursion into the advertising realm 
in selection of an advertising agency 
remains to be seen. On that occa- 
sion, a blanket invitation was ex- 
tended to advertising agencies to 
make presentations. The railroad 
headquarters resembled a meeting of 
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To-night at Seven-thirty! 


Throughout the primary areas of four Chicago radio stations and in 23 other cities 
Ross Federal Factfinders are finding out how many radios are on or off, what stations 
are tuned in, what programs are being listened to, what listeners were tuned in on the 
preceding period, who sponsors the programs. We said, "tonight" but it may be any 
night, for Ross Federal operators everywhere are constantly being called upon to check 
the effectiveness of radio programs. We are equipped to check every chain city 
for a given program period or to check intensively all cities and towns in a station 
primary area. We employ all forms for checking radio effectiveness, but by far the 
bulk of our studies are Coincidental . . . asking them by phone what is tuned in NOW, 
not yesterday, last week, or usually. We don't know the whole answer to radio measure- 
ment ourselves, yet . . . but we know as much as the next expert and more than 
most of ‘em. And while we work out the formula we'll stick to the best FACT method 


we've found so far, Coincidental Radio Checking. 


We think you'll like our booklet: "The Woods Are Full 


of Experts, But..." A letter will bring it by return mail. 


ROSS FEDERAL 


RESEARCH CORPORATION 


EXECUTIVE OFFICES: 6 EAST 45th ST.. NEW YORK, N. Y. 


31 BRANCHES ° 


380 MOTORIZED SUPERVISORS e 3700 FIELD REPRESENTATIVES 


GULF REFINING COMPANY'S NEW PRODUCT 


way 


Special bottles developed for the furniture polish being marketed 
by the Pittsburgh concern. 


the American Association of Adver-;Inc., New York, to handle the “Gin- 
tising Agencies on that day. Reincke- | ger Rogers” patented sandal account. 
Ellis-Younggreen & Finn were finally | Atherton Pettingell and Fleur Fen- 
awarded the coveted plum. ton are developing national distribu- 


| . 
Since that time there has been con- | tion. 


siderable gossip of a joint campaign ; s 
to be concentrated on freight promo: | To Represent Waxman 
tion. The national campaign may | Roland Galen, just returned from 
| thirteen months’ study in Europe, 
has signed contracts for exclusive 
‘representation of Henry Waxman, 
Promotes Rand Sandals |New York photographic. illustrator, 
Rand Sandals. Inc., Boston, has’ whose natural color work was used 
appointed Blaker Advertising Agency, in Fisher body copy last year. 


have this as one of its missions. 


MBASSAODOR 


PARK AVENUE AT Sist STREET 
NEW YORK CITY 


Offers to visitors...a truly fine 
b ~ hotel...A distinguished address 


...A convenient location. Large 


luxurious single rooms from $5... 


double rooms from 57...suites $10 


Direction of |. C. Thorne 
ond Jj. J. Atkinson 
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The instantaneous drying of letterpress ink has now been added to the 
list of mechanical achievements of The Saturday Evening Post 


= 

7 @ Since The Saturday Evening Post some years ago developed the 
multi-color web perfecting press and the widely used wax spray 

4 method of preventing offset in high-speed, large volume maga- 
zine color printing, the major problem has been to find a safe, 

2 practical and economical method for instantly drying ink so that 


od one side of a web of paper could be printed in one or two colors 

and the reverse side in four colors in one continuous operation 
aia without any danger of smearing or blotting the first side printing. 
_— Various methods have been tried but until now none of them has 


been successful. 


an @ Today, after much experimental work, The Saturday Evening Post 
from rel : , B e a s 
nrope, has presses in operation that print both sides of a swiftly moving 
usive “ e e ‘ 
xman, web of paper in a matter of seconds—the side first printed being 
rrator, ° ° 
; used dry before the paper reaches the cylinder that prints the second 
a side. This method finally eliminates all those disadvantages known 
variously as first side ‘‘smudge,”’ ‘‘smear”’ and ‘lick-off”’ in web 


perfecting printing. 


@ Production men on the staff of advertisers and advertising 
agencies are invited to visit our manufacturing department in 
Philadelphia. There they may observe freshly printed sheets 
lifted directly from the delivery of these web perfecting presses 
with the printed pages sharp and clean and the ink as dry on the 
first side as it formerly has been after eight to twelve hours 
drying. You may pass your thumb across the freshly printed 
surface without damaging the printing. 


L | The necessary mechanical changes are being completed and the resultant improve- 
ment in readability and appearance will be made available to the millions of readers 
A | and to the advertisers of 


THE SATURDAY EVENING POST 
LADIES’ HOME JOURNAL COUNTRY GENTLEMAN 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


"AND THEY CALL 'EM LOVE SEATS!" 


The State of Michigan has recognized the Barney Oldfield dynasty 

by assigning the speed king 1936 license plates bearing his initials. 

Strange to relate, Oldfield is in charge of a safety campaign for 
Plymouth Motor Corporation. 


HUMAN EXTREMES IN RUG PROMOTION 


An artist comments on the new arrangements in the reception room of the remodeled quarters of Reincke- 
Ellis-Younggreen & Finn in McGraw-Hill Bldg., Chicago. 


SO GOOD THEY BEAR THE COMPANY'S OWN NAME 
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Floor coverings are kind both to old and young, this illustration 
suggests. It is one of a series of human interest pictures used by the 
Institute of Carpet Manufacturers. (Story on Page 30.) 


NEW FORM FOR FAMOUS PRODUCT 


gOtan? 


Marshall Field & Co., Chicago, have developed a new line of percale sheets, the first bedding to carry 

the Field name. It will serve as running mate to the noted Wearwell and Golden Gate. This announce- 

ment from the company's manufacturing division indicated that the big house is moving steadily for- 

ward in accordance with carefully mapped merchandising plans. Public reaction to the new lines is New Palmolive shaving stick being introduced by Colgate-Palmolive- 
being observed in Field's Chicago loop store. Peet Company. 
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22 FULL PAGES 


IN 4 SUNDAYS! 
8 PAGES ON DECEMBER [ 
4 PAGES ON DECEMBER 8 

8 PAGES ON DECEMBER 15 
2 PAGES ON DECEMBER 22 


N SUNDAY, December 1, Goldblatt Bros., “It is with great pleasure that we inform you 

Inc., placed in the Chicago Tribune the that we established a record for three of the 
largest newspaper advertisment in their his- greatest Mondays in the history of our busi- 
ness.” 

On Sunday, December 22, Goldblatt Bros. 
came back for more, using two full pages and 
making a total of 22 full pages of advertising 

The next day Goldblatt Bros.’ department jn four consecutive issues of the Sunday Trib- 
stores enjoyed the largest Monday's sales vol- ine. 
ume in their history. 


tory. 
It was a section of eight full pages, with the 
first page reproduced in newsprint color. 


“The Tribune medium of advertising,” con- 
The following Sunday, December 8, these tinued Mr. Simon, “established new sales rec- 

stores again placed their offerings before Sun- ords for us, as well as attracting new custom- 

day Tribune readers, this time using four full ers to our seven outlying stores.” 

pages. Again Tribune readers responded— Would you like to attract new customers for 

packing the stores and generating another your product or to your store and hang up 

record Monday for Goldblatt Bros., Inc. new sales records in 1936? 


“So satisfactory were the results from these Concentrate your advertising in the Chicago 
two advertisments that on December 15 we Tribune—the quick-action advertising medium 
ran another eight page section with color,” which can get you your share of Chicago's ex- 
writes Edward Simon of Goldblatt Bros. panding business in 1936! 


Chicago Tribune 
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